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SENECA  FALLS,  New  York-In  1976, 
an  ex-policeman  disappeared  while 
fishing  on  Seneca  Lake  in  Upstate 
New  York.  Two  men  were  accused 
of  his  murder,  even  though  the 
body  was  never  found. 

When  Carol  Ritter,  court  re¬ 
porter  for  Gannett  Rochester  News¬ 
papers,  went  to  cover  the  pretrial 
hearing,  she  and  other  reporters 
were  barred  from  the  courtroom 
on  the  pretext  that  the  accused 
would  not  be  able  to  get  a  fair  trial 
if  the  pretrial  hearing  was  covered 


by  the  press. 

The  Gannett  Rochester  News¬ 
papers  challenged  the  judge’s  right 
to  close  the  doors  of  justice  and 
took  that  challenge  to  the  Supreme 
Court  of  the  United  States. 

Gannett  believes  no  judge 
should  have  the  right  to  shut  the 
people  and  their  free  press  out  of 
such  pretrial  hearings,  where  an 
overwhelming  majority  of  criminal 
prosecutions  are  resolved. 

Can  you  imagine  up  to  90  per¬ 
cent  of  all  court  cases  being  set¬ 
tled  in  secret?  Gannett  could  not. 
But  on  July  2, 1979,  the  Supreme 
Court  ruled  that  it  can  happen 
and  that  courtroom  doors  can  be 
slammed  on  the  people’s  right  to 
know. 

Gannett  protests  vigorously 
this  abridgment  of  the  First  Amend¬ 


ment.  We  believe  the  freedoms 
of  the  First  Amendment  must  be 
cherished,  not  shackled. 

At  GannetL  we  have  a  commit¬ 
ment  to  freedom  in  every  business 
we’re  in,  whether  it’s  newspaper, 

TV,  radio,  outdoor  advertising  or 
public  opinion  research. 

And  so  from  Burlington  to 
Boise,  from  Fort  Myers  to  Fort 
Wayne,  every  Gannett  newspaper, 
every  TV  and  radio  station  is  fi'ee 
to  express  its  own  opinions,  free  to 
serve  the  best  interests  of  its  own 
community  in  its  own  way. 

Gannett 

A  world  of  different  voices 
where  freedom  speaks. 
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Boston  Herad  American 


In  the  last  four  years  Boston  Herald  American  photogiaphen 
have  won  three  Pulitzer  prizes,  inducing  a 1978 Pulitxer 
awarded  to  the  entire  staff. 


WE  W\NT  TO  MAKE  SURE 
HERFIRST  JOB  IS  HERLAST 


She's  going  to  work  for  Harte-Hanks.  And 
we're  doing  our  best  to  make  sure  she'll  never 
want  to  leave.  How?  By  creating  a  climate 
that  encourages  maximum  opportunity  and 
growth.  Because  we  realize  tnat  by  training  and 
keeping  talented  people  we  can  ensure  the  con¬ 
tinued  quality  of  our  newspapers.  People  are 
our  most  important  assets! 

That's  why  our  human  resources  department 
is  steadily  expanding  its  scope  of  innovative 
employe  programs.  We  have  specialized  train¬ 
ing  programs  in  all  facets  of  managii^  a  news¬ 
paper.  One  example  is  our  Editorial  Training 
Program  at  The  Herald  Banner  in  Greenville, 
Texas.  There,  promising  journalists  undergo  a 
comprehensive  10-week  course  in  practical,  no- 
nonsense  layout  and  copy  fundamentals.  It's 
the  first  step  on  the  path  to  becoming  responsi¬ 


ble,  professional  journalists  in  Harte-Hanks 
newspapers  around  the  country. 

Another  human  resource  program  is  Career 
Development  Planning.  It  helps  us  provide  the 
management  talent  we  need  in  the  future  and 
is  a  logical  career  plan  for  the  employe.  These 
are  the  kinds  of  programs  that  make  a  lifetime 
with  a  diversified  communications  company 
like  Harte-Hanks  more  than  worthwhile. 

If  you  are  interested  in  explorir^  career 
opportunities  with  Harte-Hanks  Communica¬ 
tions,  Inc.,  contact . . .  Barty  Box,  Corporate 
Employment  Manager,  P.O.  Box  269, 

San  Antonio,  Texas. 

Harte-HanIis  CoMMUNicATioNS,  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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22- 25— International  Newspaper  Advertising  Executives,  Alameda  Plaza, 

Kansas  City,  Mo. 

26-28— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores,  Ala. 
29-31— Texas  Daily  Newspaper  Association,  The  Woodlands,  Houston, 
Tex. 

AUGUST 

5-8— Association  for  Education  in  Journalism,  University  of  Houston, 
Houston,  Texas. 

18-24— International  Typographical  Union,  Radisson  Hotel,  St.  Paul,  Min¬ 
nesota. 

20-22— Newspaper  In  Education  Seminar,  sponsored  by  Fla.  Dept,  of 
Education  and  Florida  Press  Association,  Dutch  Inn,  Lake  Buena 
Vista,  Fla. 

26-28— New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs,  N.Y. 

26-Sept.  1— INPA/ANPA  Marketing  Seminar,  Scottsdale,  Arizona. 

SEPTEMBER 

7-11— Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville,  Tenn. 

13-15— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15— New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

14-17— Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

20-21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23— Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

23- 25— Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford,  III. 

23-25— Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27— American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza,  Seattle,  Wa. 

25- 28— National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30— Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

29- Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago, 

III. 

OCTOBER 

7-9— Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg, 
Ohio. 

7-10— United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13— National  Newspaper  Week 
13— International  Newscarrier  Day 

9-12- Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13— Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza, 
Detroit. 

11-13— New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14— New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-17— Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Statler  Hilton,  Buffalo,  N.Y. 

16-19— Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 
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Newsbriefs 


Ottaway  daily  okays  union 

The  58-member  newsroom  staff  at  the  Ottaway  afternoon/ 
Sunday  Danbury  (Conn.)  News-Times,  voted  (34-15;  with 
one  abstention)  to  have  the  International  Typographical 
Union,  AFL-CIO,  represent  them  in  bargaining  sessions  with 
the  newspaper  management.  The  40,0()0-circulation  newspa¬ 
per  is  second  in  the  26-member  Ottaway  Group  to  vote  for  a 
unionized  newsroom;  the  other  paper  is  the  Middletown 
(N.Y.)  Times  Herald-Record.  Ottaway  is  a  subsidiary  of 
Dow  Jones  &.  Co.,  New  York. 

^ 

New  daily  plans  continue 

Plans  for  a  new  afternoon  daily  in  Hartford,  to  be  known 
as  The  Constitution,  are  continuing,  with  spokesman  Morton 
Sharnik  indicating  that  he  was  seeking  to  raise  $10  million  for 
start-up  of  his  project  by  early  winter.  Decision  of  Times 
Mirror  Co.,  Los  Angeles,  to  buy  the  Hartford  Courant  for 
$105.6  million,  would  not  terminate  his  planning,  according 
to  Sharnik. 

* 

Judge  asked  to  drop  disclosure  order 

Motions  have  been  filed  in  Fairfield  County  (Conn.) 
Superior  Court  by  Anthony  Dolan,  reporter  for  the  Stamford 
Advocate,  to  thwart  former  Democratic  State  Senator  Wil¬ 
liam  E.  Strada’s  court  action  to  force  the  newsman  to  reveal 
his  confidential  sources  for  a  story  about  the  state  legislator. 

Earlier,  Judge  James  F.  Henebry  had  threatened  Dolan 
with  default  of  a  suit  brought  against  him  by  Strada  if  the 
newsman  refused  to  answer  29  out  of  72  questions  posed  by 
Atty.  James  Wade,  Strada  legal  counsel. 

Through  his  counsel,  Atty.  Francis  J.  McNamara  Jr., 
Dolan  has  asked  the  judge  to  reconsider  his  order  of  disclo¬ 
sure  for  five  critical  questions. 

>18  *  * 

Press  order  signed 

Birmingham  (Ala.)  News,  a  174,000  evening  and  218,000 
Sunday  paper  of  the  Newhouse  Newspapers  group,  has  or¬ 
dered  21  web  offset  press  units  from  Rockwell-Goss.  The 
units  are  expected  to  go  on  edition  in  the  Spring  of  1982. 

The  News  will  house  the  21  units  in  a  single  press  line  and 
in  a  new  addition  that  is  to  be  built  adjacent  to  the  paper’s 
existing  plant. 

*  *  * 

Sunday  edition  planned 

Vancouver  (B.C.)  Province,  morning  daily,  will  start  pub¬ 
lishing  a  Sunday  edition  on  August  12. 

The  Sunday  Province  will  compete  with  the  Daily  Courier, 
a  new  tabloid  which  began  publishing  Sunday  through  Friday 
on  July  4.  The  Courier  was  publishing  bi-weekly. 

The  Province  resumed  publication  June  29  after  an 
8-month  strick/lockout  at  Pacific  Press  Ltd.  which  produces 
the  Province  and  the  afternoon  Vancouver  Sun. 

i/i  Hfi  Hfi 

Bar  group  to  acquire  Fla.  weekly 

The  St.  Petersburg  and  Clearwater  Bar  Associations  say 
they  will  acquire  a  weekly  newspaper,  Seminole  Courier, 
and  turn  the  4,000  circulation  paper  into  a  newspaper  offer¬ 
ing  articles  on  court  decision  and  other  lawyer  related  sub¬ 
jects. 

The  profit  from  the  paper  will  come  from  legally  required 
ads.  The  lawyers  believe  they  can  offer  ad  rates  far  below 
those  charged  by  metro  papers  in  the  area. 
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The  insert  above  is  a  reproduction  of  an 
actual  screened  print  on  KODAK 
Projection  Positive  Paper. 


editorial  and  advertising  makeup.  It  can 
be  processed  by  machine  or  tray 
method,  and  is  available  in  sheets  from 
1 6  X  2372  inches  and  popular  roll  sizes 
for  only  about  280  a  square  foot, 
based  on  current  list  prices*. 

For  more  information  and  specifi¬ 
cations,  see  your  graphic  arts 
dealer,  or  write  to: 

Eastman  Kodak  Company, 
Graphics  Markets  Division, 

Dept.  41 2L,  Rochester, 

New  York  14608. 

®  Eastman  Kodak  Company.  1 979 


screens,  resized  type,  or  art  and  more. 
All  without  the  time,  labor,  and  money 
required  for  negatives. 

Now  that  late-breaking  story  can 
make  the  next  edition— with  a  sup¬ 
porting  news  photo. 

Even  greater  efficiency  and  speed 
are  possible  when  roll-film  cameras 
are  equipped  with  on-line  transport. 
Prints  can  then  go  directly  from 
camera  into  mechanized  processors. 

KODAK  Projection  Positive  Paper 
can  produce  fast,  quality  results  for 


KODAK  PIOJECTION  POSITIVE  PAPEI 

Use  this  camera-speed  paper  for 
easy,  low-cost,  high-output  newspaper 
camera  work.  It  lets  you  go  from  con¬ 
tinuous-tone  originals  to  screened- 
positive  prints,  directly— skipping  the 
negative  step-in  cameras  equipped 
with  reversing  optics.  You  can  also  use 
it  for  page  proofs  and  other  contact 
applications. 

Think  of  the  possibilities:  screened 
prints  in  minutes,  mechanicals  and 
page  proofs  made  in  the  camera,  posi¬ 
tive  conversions  from  fine  to  coarse 


•Prices  shown  are  suggested  prices  only  and  are  subject  to  change  without  notice  Actual  selling  prices  are  determined  by  the  dealer 
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Research  for  ‘Newsplan’ 

The  effort  of  newspaper  research  executives  and  advertis¬ 
ing  representatives  to  come  up  with  a  program  to  produce 
standardized  research  data  on  newspaper  audiences  in  the 
top  25  standard  statistical  metropolitan  areas  (SMSAs)  and 
the  top  ADIs,  deserves  the  support  of  the  entire  newspaper 
business. 

For  years  we  have  heard  that  newspapers  can’t  provide 
advertisers  and  agencies  with  acceptable  demographic  data 
comparable  to  that  available  from  radio,  television  and 
magazines. 

The  standardized  syndicated  data  proposed  by  the  re¬ 
search  group  not  only  meets  the  criteria  of  other  media 
groups,  but  does  it  with  a  larger  sample.  It  offers  the  basic 
demographics  advertisers  and  agencies  say  they  need,  com¬ 
piled  by  an  authoritative  research  organization  respected 
by  the  advertising  community. 

The  effort  comes  at  a  strategic  time  following  the  decision 
to  put  the  Audit  Bureau  of  Circulations  data  bank  on  hold, 
along  with  the  introduction  of  the  bold  ‘Newsplan’  ad  dis¬ 
counts. 

It  is  expected  results  of  this  research  will  be  available  to 
advertisers  by  early  1980.  Going  hand-in-hand  with  ‘New's- 
plan’  this  step  forward  in  the  research  area  could  be  the  key 
to  restoring  newspapers  to  a  dominant  position  in  national 
advertising  in  the  1980’s. 
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Reporters’  protest 

The  death  of  ABC  News  Correspondent  Bill  Stewart  and 
his  Nicaraguan  interpreter  at  the  hands  of  a  National 
Guard  soldier  during  the  fighting  in  Managua  was  cold¬ 
blooded  murder.  There  is  some  suspicion  the  soldier,  who 
was  unavailable  for  questioning  because  he  conveniently 
had  been  shot  in  combat,  was  motivated  perhaps  deliber¬ 
ately  by  his  government’s  anti-press  and  anti-Yanqui  at¬ 
titude. 

The  international  press  corps  on  the  scene  as  well  as 
through  home  offices  rallied  in  protest  against  the  senseless 
killing,  as  was  to  be  expected.  But  the  protest  got  off  the 
track  and  took  a  wrong  turn. 

It  is  entirely  reasonable  that  because  of  the  insecurity  of 
the  situation  some  reporters  might  leave  the  country,  or  be 
ordered  to  leave  by  their  superiors,  for  their  own  safety.  But 
for  reporters  to  abandon  the  developing  story  of  that  revolu¬ 
tion,  or  to  be  ordered  to  leave  the  country  by  their  home 
offices,  only  to  protest  Stewart’s  death  is  the  result  of  some 
fuzzy  thinking. 

It  amounts  to  a  self-imposed  restriction  on  coverage  of 
news  from  an  internationally  important  event  and  is  detri¬ 
mental  only  to  the  reading  and  listening  audiences  who 
expect  impartial  and  balanced  reporting. 
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General:  575  Lexington  Ave.,  New  York,  N.Y. 
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Letters _ 

REBUTTAL 

I  am  the  editor  of  a  Gannett  newspaper 
and  I  am  getting  just  a  little  weary  of 
reading  statements  that  say  I  am  working 
under  Allen  Neuharth’s  corporate 
thumb.  I  am  referring,  in  particular,  to 
Hoover  Adams’  July  7  letter  to  E&P. 

Let  me  say  first  that  I  share  some  of 
Mr.  Adams’  concerns  about  develop¬ 
ments  in  the  newspaper  field,  including 
the  growth  of  chains.  I  think  that  any¬ 
thing  that  has  the  potential  to  influence 
the  presentation  of  news  should  be  of 
interest  to  serious-minded  journalists. 

I  do  not  know  what  experiences  other 
Gannett  editors  have  had  but  I  view  my 
own  experiences  as  beneficial  to  both 
me,  personally,  and  the  journalistic  pro¬ 
fession. 

Mr.  Adams  says  that  he  is  “com¬ 
pletely  unimpressed”  with  Gannett’s 
slogan  “a  world  of  different  voices”  and 
with  the  corporate  claim  that  group  own¬ 
ership  is  better  than  local  ownership. 
“Everybody  knows  who  signs  the 
checks,  who  gives  the  orders  and  who 
has  the  final  authority,”  Mr.  Adams 
says,  implying,  1  suspect,  that  Neuharth 
sits  in  his  Rochester  office  dictating  the 
corporate  line  for  his  editors  to  follow. 

That,  to  use  Mr.  Adams’  word,  is 
hogwash. 

1  have  never,  in  three  years,  been  in¬ 
fluenced  by  Gannett  officials  to  pursue  a 
news  or  editorial  “line.”  indeed,  we 
have,  on  occasion,  taken  editorial  posi¬ 
tions  that  have  been  directly  opposed  to 
expressed,  personal  opinions  of  some 
corporate  officers.  We  do  not  go  looking 
for  trouble  with  the  Gannett  hierarchy, 
but  we  know  that  we  are  free  to  comment 
on  local  events  the  way  we  see  fit. 

In  addition,  we  know  we  can  take 
editorial  positions  and  report  on  poten¬ 
tially  controversial  local  developments 
without  the  fear  of  being  second- 
guessed.  I  have  worked  for  other,  pri¬ 
vately  owned  newspapers  where  report¬ 
ers  and  editors  could  never  be  sure  that 
their  professional  judgments  would  be 
supported  by  the  owners.  And,  in  my 
experience,  the  presentation  of  the  news 
and  comment  on  the  news  have  never 
been  influenced  by  advertising  interests. 

Beyond  even  these  considerations  is 
the  fact  that  the  corporation  can  offer  to 
its  newspapers  resources  that  would  not 
otherwise  be  available  to  editors  and  re¬ 
porters.  1  am  thinking  here  of  legal  coun¬ 
seling  and  advice  and  seminars  that  are 
designed  to  improve  writing  and  editing 
skills.  These  are  direct  benefits  of  work¬ 
ing  for  a  company  that  is  making 
money — and  is  willing  to  spend  some  of 
it  on  improving  the  quality  of  its  papers. 

Mr.  Adams  seems  to  feel  that  there  is 
something  wrong  with  the  fact  that  Gan¬ 
nett  is  interested  in  the  bottom  line  of  its 
budget.  As  the  editor  and  publisher  of  a 
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newspaper  he  should  realize  that  a 
newspaper  that  doesn’t  make  money  will 
not  be  around  very  long  to  publish  the 
news.  Journalism  is  a  very  competitive 
industry,  from  both  a  news  and 
economic  point  of  view.  It  is  also  a  very 
costly  one,  and  the  “bottom  line”  must 
surely  be  considered. 

I  don’t  know  what  will  happen  when 
Neuharth  leaves  the  company,  when  its 
control  is  passed  onto  other  people.  I 
believe,  however,  that  Gannett  is  estab¬ 
lishing  a  credible  record  for  itself  as  a 
newspaper  chain  and  that  record  will, 
hopefully,  guide  future  executives. 

Part  of  that  record  is  the  fact  that 
Neuharth  and  Gannett  have  chosen  to 
defend  press  rights  and  freedom  and 
have  promoted  responsible  journalism. 
Mr.  Adams  seems  bothered  by  the  fact 
that  Neuharth  is  addressing  First 
Amendment  issues.  Hell,  I’d  rather  have 
a  boss  talking  about  that  than  one  who 
spends  his  time  talking  about  profits  and 
losses. 

David  P.  Ferguson 
(Ferguson  is  editor  of  Fairpress,  a  weekly 
newspaper  in  Fairfield  County,  Conn.) 

9|c  9|c 

WRONG  REASON 

1  feel  your  June  23  editorial  applauding 
the  U.S.  Supreme  Court’s  ruling  on 
situation  wanted  ads  was  the  right  stand 
for  the  wrong  reason. 

The  Pennsylvania  Supreme  Court  got 
it  right  when  it  said  the  proposed  restric¬ 
tions  amounted  to  unconstitutional  prior 
restraint.  That  is  sufficient  reason  for 
opposing  the  measure. 

But  that  court’s  other  point,  and  the 
editorial’s  only  one,  was  that  somehow 
age,  sex  and  race  are  basic  job  qualifica¬ 
tions,  when  of  course  they  rarely  are. 
The  related  news  story’s  example  of  the 
ad  from  a  “White  woman — desire  day 
work,  office  cleaning”  is  a  fine  example 
of  blatant  appeal  to  prejudice.  This  is 
“proclaiming  with  pride?”  It’s  a  bit  more 
than  that. 

Granted,  religious  background,  sex, 
etc.,  are  key  qualifications  for  some  jobs, 
but  not  all  that  many.  To  say  that  job 


seekers  would  have  been  reduced  to  ad¬ 
vertising  “warm  body  for  hire”  is  just 
silly.  Almost  every  job  qualification 
could  be  listed,  even  under  the  ill- 
conceived  Pennsylvania  proposal. 

The  issue  is  not  what  ads  would  have 
been  “reduced  to,”  but  whether  free 
speech  weighs  more  heavily  here  than 
attempts  to  protect  job  seekers  who  may 
not  be  the  “correct”  sex  or  race  for  an 
employer.  I’d  vote  against  prior  re¬ 
straint,  with  some  regrets — but  not  be¬ 
cause  of  some  potential  threat  to  adver¬ 
tising  dollars  from  bigots. 

Joe  Rakowski 
(Rakowski  is  copy  editor,  Bridgeport 
(Conn.)  Post.) 

«  *  * 

DESERVES  ATTENTION 

Robert  U.  Brown’s  published  disap¬ 
proval  of  The  Newspaper  Guild’s  accep¬ 
tance  of  $1(X),(X)0  from  the  Agency  for 
International  Development  for  supposed 
union  activity  in  Latin  America  deserves 
applause  and  attention. 

This  union  action  is  reminiscent  of  the 
Guild’s  grabbing  CIA-funneled  money 
several  years  ago  for  purported  mis- 
sionizing  abroad.  Charles  A.  Perlik, 
Guild  president,  had  no  compunction 
then  about  taking  government  money 
and  apparently  has  none  now. 

No  one,  except  Perlik  and  top  Guild 
officers,  knows  who  ultimately  gets  the 
money.  Guild  members  have  not  been 
informed  of  cash  recipients,  only  lump 
sums  allocated  to  general  categories. 
Why  don’t  Guild  members  demand  an 
independent,  outside  audit  of  the  union’s 
spending  of  money  from  dues  and  gov¬ 
ernment  sources  as  well  as  disclosure  of 
line-item  budgeting?  It’s  ironic  that  a 
membership  which  prides  itself  on  deal¬ 
ing  with  facts  and  supporting  the  right- 
to-know  meekly  accepts  the  vaguest  fi¬ 
nancial  accounting  by  its  union  hierar¬ 
chy. 

Richard  Tobin 

21  E.  10th  St. 

N.Y.,  N.Y.  10003 


EDITOR'S  COMMENT 


Marshall  Douglas 
Wire  Editor 
Shreveport  Journal 


“The  Journal  relies  heavily  on  feature,  Op-Ed  and 
financial  material  from  The  New  York  Times  News 
Service.  News  analyses  from  the  service  offer  that 
behind-the-scenes  look  we  are  constantiy  searching 
for. . .” 
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ROY  WILKE: 

THE  MIDWEST^  MOST  SEDUCTIVE 

NEWSB\PERREE 


If  you  want  to  metropolitan  newspaper.  He  respect  and  trust  of  the 

communicate  with  the  Detroit  tells  them  that  it  offers  the  community.  And,  a  newspaper 

market,  you'v^ot  to  use  The  highest  household  penetration  that's  important  to  its  readers 

Detroit  News.  Tnat,  in  so  of  the  first  five  markets  in  the  will  be  important  to  its 

many  words,  is  what  Roy  tells  country.  That  over  65%  of  advertisers,  too.  It's  facts  like 
prospective  advertisers.  Detroit's  newspaper  that,  which  make  Roy 

He  tells  them,  for  advertising  dollars  are  spent  absolutely . . .  well . . . 

example,  that  The  News  is  the  with  The  News.  And  that  in  irresistible, 

sixth  largest  newspaper  in  the  1978,  The  Detroit  News  carried 
country.  And,  that  it^s  Detroit's  71%  of  classified,  61%  of  retail 
only  locally  owned,  and  58%  of  general. 

But  the  most 

important  thing  Roy  tells  them 
is  tnat  The  News  has  the 

The  Detroil:  Mews 

Largest  evening  newspaper  circulation  in  America. 
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McGoff  denies  any  links 
to  South  African  gov’t 


By  John  Consoli 

Panax  Corporation  president  John 
McGoff  ended  his  silence  this  week  by 
refuting  claims  made  in  a  South  African 
Commission  of  Inquiry  report. 

McGoff  also  blasted  a  U.S.  Justice 
Department  investigation  into  his  con¬ 
nection  with  the  South  African  govern¬ 
ment  in  the  early  1970’s,  stating  that  the 
Federal  Government  is  trying  to  “muz¬ 
zle”  him  as  a  publisher  because  of  the 
differing  views  he  has  expressed  on  U.S. 
foreign  policy. 

In  a  carefully  worded  statement. 
McGoff  stopped  short  of  directly  answer¬ 
ing  the  charge  that  he  had  received  from 
the  South  African  government,  a  total 
$11.35  million  loan  for  his  unsuccessful 
bid  to  purchase  the  Washinffton  Star  and 
for  his  subsequent  purchase  of  the  Sac¬ 
ramento  Union. 

McGoff  did  say  that  no  foreign  gov¬ 
ernment  has  ever  had  an  “interest"  in 
any  media  entity  he  has  ever  been  as¬ 
sociated  with  and  that  since  he  bought 
the  Sacramento  Union  in  1974,  no 
foreign  country  has  had  any  ownership  in 
it. 

He  did  not,  however,  directly  deny 
that  he  used  $6  million  of  South  African 
money  to  purchase  the  Union,  as  the 
South  Commission  report  contended. 

The  Justice  Department  investigation 
and  a  subsequent  action  taken  last  week 
by  the  Federal  Communications  Com¬ 
mission  to  block  the  transfer  of  a  Michi¬ 
gan  television  station  to  Panax,  were 
spurred  by  a  report  by  a  South  African 
Commission  of  Inquiry  which  stated  that 
South  African  money  was  secretly  fun- 
neled  to  McGoff  in  1974  through  a  Swiss 
bank  (E&P,  July  7,  page  34). 

Under  U.S.  law.  McGoff  would  have 
had  to  register  with  the  Justice  Depart¬ 
ment  if  he  acted  as  an  agent  for  a  foreign 
government.  Failure  to  do  so  can  result 
in  a  jail  sentence  and  fine. 

“1  am  not  now.  nor  have  I  ever  been, 
an  agent  or  front  for  any  foreign  govern¬ 
ment.  including  the  Republic  of  South 
Africa.”  McGoff  said.  “1  have  always 
been  strictly  independent  and  always  will 
be.” 

McGoff  added  that  every  purchase  or 
attempted  purchase  of  any  newspaper  or 
other  business  in  which  he  has  been  in¬ 
volved.  has  always  been  based  on  his 
own  judgement. 

The  South  African  Commission  of  In¬ 


quiry  report  supports  this  contention, 
stating  that  it  was  McGoff  who  ap¬ 
proached  the  South  African  government 
in  1974  and  told  officials  he  was  in¬ 
terested  in  purchasing  the  Washington 
Star.  The  Commission  report  also  states 
that  McGoff  purchased  the  Sacramento 
Union  with  South  African  money  with¬ 
out  notifying  South  African  officials. 

In  his  statement,  McGoff  never  men¬ 
tions  the  $11.35  the  Commission  of  In¬ 
quiry  alleges  that  he  received  from  the 
South  African  government.  McGoff  does 
state  that  he  has  “never  had  any  ar¬ 
rangement,  express  or  implied  with  any¬ 
one  or  anybody,  for  them  to  control  or 
influence  the  news  policy  or  content  of 
any  news  entity.” 

McGoff  also  said  that  “no  foreign  gov¬ 
ernment,  directly  or  indirectly,  has  ever 
attempted  to  control  the  news  policy  and 
content  of  the  (Sacramento)  Union — or 
of  any  media  entity  I  have  ever  been 
associated  with.” 

This  statement  refutes  a  contention  by 
Les  DeVilliers,  a  former  official  in  the 
South  African  Government’s  Depart¬ 
ment  of  Information  who  said  when  he 
requested  McGoff  to  get  a  message 
across  to  Americans  in  an  article  about 
South  Africa,  McGoff  would  “simply 
send  the  article  through  to  all  his 
editors,”  request  that  it  be  published, 
“and  it  would  be  done.” 

McGoff  said  since  he  bought  the  (Sac¬ 
ramento)  Union  in  1974,  “absolutely  no 
one  outside  the  organization  has  had 
anything  to  say  about  the  news  policy  or 
content  of  that  paper.” 

This  contention  is  also  supported  by 
the  Commission  of  Inquiry  report  which 
concludes  that  although  McGoff  used 
South  African  money  to  purchase  the 
Sacramento  Union,  “there  is  no  clarity 
as  to  whether  the  Republic  of  South  Af¬ 
rica  has  any  right  to  these  assets.” 

McGoff  said  if  any  attempt  had  been 
made  by  a  foreign  government  to  control 
the  news  content  of  any  of  his  news  or¬ 
ganizations.  he  would  have  told  those 
involved  to  “go  to  hell.” 

“Seldom  have  I  excercised  a  pub¬ 
lisher’s  prerogative  of  printing  his  own 
views,  as  distinguished  from  those  of  his 
editors  and  reporters.”  McGoff  said. 
“But  whenever  and  wherever  I  have 
spoken  out,  the  views  I  have  expressed 
have  been  strictly  my  own  and  have  been 
so  identified.” 

McGoff  said  his  views  on  U.S.  foreign 
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policy  designed  to  “be  supportive  of 
American  friends  and  allies  in  those 
areas  which  I  have  always  believed  criti¬ 
cal  to  our  welfare — if  not  to  our  national 
survival,’’  have  “rankled  the  Eastern  es¬ 
tablishment  press,  as  well  as  the  Federal 
Government.” 

McGoff  then  lashed  out  at  his  competi¬ 
tion  in  Sacramento,  the  Sacramento  Bee, 
for  “using  its  reporters  to  pry  among  my 
friends  and  business  associates,  my 
wife’s  friends,  the  members  of  my 
church,  my  minister — and  even  the  Boy 
Scouts — with  which  I  worked  several 
years  ago.” 

McGoff  said  the  kind  of  journalist 
“who  uses  such  tactics  reveals  more 
about  his  own  lack  of  standards  and 
principles  than  he  does  about  the  target 
he  smears.” 

Frank  McCulloch,  managing  editor  of 
the  Bee,  said,  “We  have  no  intention  of 
doing  a  hatchet  job  on  John  McGoff.  We 
are  working  on  a  major  profile  on 
McGoff  because  he  has  been  of  major 
consequence  in  our  community  and  his 
name  is  very  much  in  the  news. 

“We  are  treating  him  the  same  way  we 
would  anyone  else  who  was  in  the 
news.”  McCulloch  said.  “We  didn’t  put 
him  in  the  news,  the  Erasmus  Report 
(South  African  Commission)  did.  We’ve 
only  reported,  thus  far,  what  the  Eras¬ 
mus  Report  said.” 

McCulloch  said  he  did  not  know  if  the 
profile  on  McGoff  would  ultimately  run, 
but  said,  “1  would  assume  that  when 
McGoff  s  reporters  are  preparing  a  pro¬ 
file  on  someone  in  the  news,  he  does  not 
stop  them  from  calling  all  legitimate 
sources  of  information.  We  go  through 
that  process  for  any  profile  we  do.” 

McGoff  also  accuses  certain  “news 
stories”  citing  “anonymous  sources”  of 
attempting  to  paint  him  as  a  “bigot.” 

“I  am  not  a  bigot,”  said  McGoff,  who 
did  not  directly  mention  where  the 
stories  that  attached  that  label  to  him 
appeared . 

He  added.  “Since  the  foreign  govern¬ 
ment  alleged  by  some  to  have  ownership 
(in  his  Sacramento  Union)  is  the  Repub¬ 
lic  of  South  Africa,  it  is  easy  to  see  why 
of  all  the  slanders  which  might  have  been 
chosen,  the  cry  of  bigot  would  best  suit 
their  interest.” 

McCulloch  said,  “We’ve  never  said 
McGoff  is  a  bigot.  1  don’t  know  where 
that  charge  came  from.” 


Second  part 

The  second  of  a  four  part  series  on  the 
newspaper  readership  study,  “Changing 
Needs  of  Changing  Readers,’’  can  be 
found  on  page  16. 
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Readers  polled 
on  coverage  of 
controversy 

By  Andrew  Radolf 

Since  last  winter  when  the  Harrison¬ 
burg  (Va.)  Daily  News-Record  revealed 
Adolph  Coors  Company’s  efforts  to  build 
its  first  eastern  brewery  in  Rockingham 
County,  the  controversy  has  dominated 
local  news. 

Pro  and  anti  Coors  factions  engaged  in 
almost  mortal  combat  as  they  hurled 
facts,  figures,  and  accusations  at  each 
other. 

The  area's  large  Mennonite  population 
formed  the  bulwark  of  the  anti  Coors 
movement,  and  many  local  farmers 
joined  them  for  fear  a  brewery  would 
disrupt  agricultural  production  in  this 
part  of  the  fertile  Shenandoah  Valley. 

With  only  13  reporters,  the  News- 
Record  stretched  its  resources  to  the 
limit  to  cover  the  story.  At  times,  the 
managing  editor,  Randolph  Murphey, 
made  up  for  the  shortage  of  reporters  by 
covering  supervisors’  meetings  himself. 

It  was  not  long  before  each  side  in  the 
dispute  was  charging  the  newspaper  was 
biased  against  it. 

The  News-Record  responded  to  its  cri¬ 
tics  by  adding  to  its  June  17  readership 
survey  taken  by  Opinion  Research  Cor¬ 
poration  of  Princeton,  New  Jersey  a 
question  asking  respondents  if  they  con¬ 
sidered  the  paper’s  Coors  coverage  to  be 
"fair  and  impartial.” 

A  total  of  428  Rockingham  County  res¬ 
idents  made  up  the  same  population 
for  the  poll  which  Opinion  Research 
conducted  by  telephone. 

The  results  published  July  7  vindicated 
the  News-Record  with  74%  of  the  re¬ 
spondents  saying  the  paper  “has  done  a 
fair  and  impartial  Job  on  reporting  on  the 
Coors  story.” 

8%  of  the  respondents  believed  the 
paper  was  biased  for  Coors,  and  5%  said 
it  was  biased  against  the  brewery. 
Another  10%  replied  they  did  not  know  if 
the  paper  was  biased. 

The  same  poll  also  asked  respondents 
if  they  were  for  or  against  building  brew¬ 
ery.  61%  said  they  wanted  Coors  to 
come  to  Rockingham,  and  39%  were 
against  the  company. 

Rockingham  County  has  approxi¬ 
mately  56,000  residents  with  about 
20,000  of  them  living  in  Harrisonburg. 
The  News-Record’s  circulation  is 
28,000. 

"I  think  this  (the  poll’s  results)  reflect 
very  high  trust  on  the  part  of  the  public  in 
newspapers,”  stated  D.  Lathan  Mims, 
the  News-Record’s  editor  and  general 
manager  whose  idea  it  was  to  include  the 
question  about  bias  in  the  poll.  “We  fol¬ 
lowed  standard  newspaper  practices.  By 
following  those  accepted  practices,  we 
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got  a  high  vote  of  confidence  .  .  .  We’re 
a  small  paper,  but  with  competent 
people.  They  can  do  the  job.” 

Mims  said  he  added  the  questions 
about  Coors  and  his  paper’s  coverage  to 
the  readership  survey  as  an  “after¬ 
thought.”  He  explained,  “We  routinely 
have  a  readership  survey  and  were  on 
the  verge  of  doing  one  with  over  40  ques¬ 
tions.  At  the  last  moment,  I  said  ‘What 
the  heck,  let’s  put  Coors  in  too.’  This 
was  the  number  one  question  in  the 
community.  We  wanted  to  know  how  we 
had  done.” 

The  general  manager  said  the  Coors 
controversy  has  resulted  in  his  paper  re¬ 
ceiving  more  letters  than  ever  before. 

“We  handled  practically  all  of  them,” 
he  declared.  “We  opened  up  the  space 
and  let  the  people  discuss  the  issue.” 

Murphey  said  the  favorable  poll  re¬ 
sults  “justified”  their  coverage. 

Murphey  said  “I  just  wanted  to  prove 
to  the  community  that  we  were  objective 
...  In  any  controversial  story  you  must 
be  aware  of  the  sensitivity  of  the  thing 
.  .  .  and  constantly  looking  at  your  stuff 
to  see  if  anything  (bias)  is  showing  one 
way  or  the  other.  You’ve  got  to  keep  on 
digging  and  point  out  all  the  contradic¬ 
tions.” 

Of  his  own  involvement  as  a  reporter 
in  the  Coors  story,  the  managing  editor 
remarked,  “We’re  a  small  paper.  I  had 
better  contacts  to  find  out  what  was 
going  on.” 

According  to  Murphey,  the  News- 
Record  usually  assigned  one  reporter  to 
cover  a  Coors  related  story,  but  the 
paper  had  two  or  three  editors  go  over 
the  reporter’s  copy. 

“Coors  is  one  of  the  bigger  stories 
we’ve  ever  had,  but  not  the  only  big 
story,”  he  said,  explaining  that  during 
much  of  the  brewery  controversy  the 
News- Record  also  covered  the  frantic  ef¬ 
forts  of  colleges  to  recruit  local  basket¬ 
ball  star  7'  3"  Ralph  Sampson.  He  added 
that  the  paper  has  not  taken  an  editorial 
position  on  the  Coors  issue  because 
“that  would  make  our  news  suspect.” 

Murphey  believes  some  of  the  criti¬ 
cism  of  the  News-Record  resulted  from  a 
speech  against  the  brewery  given  by 
Washington  Post  columnist  Coleman 
McCarthy  last  March  at  Eastern  Men¬ 
nonite  College. 

The  paper  reported  that  McCarthy  told 
his  audience  that  only  12  of  the  nation's 
1 ,700  major  dailies  do  a  good  job  of  in¬ 
forming  readers.  McCarthy  also  derided 
the  News-Record  for  labeling  those  op¬ 
posed  to  the  brewery  as  “foes  of  Coors 
.  .  .  It’s  like  they  are  enemies  of  prog¬ 
ress.” 

“There's  no  doubt  some  people  were 
trying  to  intimidate  us,”  Murphey 
stated.  “Both  sides  used  a  lot  of  tactics 
...  1  think  they  knew  we  were  objective 
all  along.  The  poll  just  reaffirmed  it.” 

To  other  small  newspapers  which  end 
up  smack  in  the  middle  of  large  con¬ 


troversies,  the  managing  editor  advised: 
“Maintain  your  sanity.  Keep  questioning 
and  listening  to  what  people  are  saying. 
Try  to  keep  lines  to  both  sides  open.  You 
are  probably  safest  if  each  side  suspects 
you  favor  the  other  a  little  bit.” 

Skylab  fall  turned 
Into  promotion  event 

The  Macomb  Daily,  Mount  Clemens, 
Mich.,  publicized  and  capitalized  upon 
the  Skylab  excitement. 

Mitch  Kehetian,  managing  editor  of 
the  Macomb  Daily  wanted  to  do  some¬ 
thing  exciting,  yet  inexpensive,  to  add 
readership  at  the  time  of  Skylab’s  return 
from  space.  Harold  Deadman,  Macomb 
Daily  sales  and  promotion  director  de¬ 
veloped  Kehetian’s  idea  of  having  the 
readers  make  themselves  a  “Macomb 
Daily/Skylab  Good  Luck  Survival  Hat”, 
a  new  name  given  to  a  pressman’s  hat 
made  out  of  newsprint. 

The  front  page  of  the  Macomb  Daily 
on  Tuesday,  July  10  carried  a  9-column 
head  above  the  masthead  in  red  ink  read¬ 
ing  “Make  your  own  Skylab  Good  Luck 
hat — See  Pages  3A,  4B  and  5B.”  Page 
3 A  carried  a  “Here’s  how”  story  with 
line  drawing  directions  on  how  to  fold 
two  facing  pages  of  that  day’s  Classified 
ads  to  make  a  “Survival  Hat”. 

When  the  instruction  were  followed, 
the  second  column  of  classified’s  page 
4B  and  the  9th  column  of  classified’s 
page  5B  formed  the  rim  of  the  hat  and 
read  “Macomb  Daily/Skylab  Good  Luck 
Survival  Hat  July  1979”.  Readers  were 
invited  to  make  their  own  hats,  wear 
them  while  they  registered  at  the  clas¬ 
sified  department  counter,  and  be  eligi¬ 
ble  for  a  $50  Savings  Bond  drawing,  a 
prize  which  would  be  doubled  if  the  en¬ 
trant  was  a  regular  home-delivery  sub¬ 
scriber  to  the  Macomb  Daily  or  had 
placed  a  classified  ad  in  the  past  30  days. 

“The  idea  was  the  talk  of  the  town,” 
reports  Deadman.  Store  clerks,  waitres¬ 
ses,  businessmen,  teenagers,  babies  and 
baseball  fans  made  their  hats,  wore  them 
around  town  and  entered  the  drawing. 

N.Y.  News  to  cost 
a  quarter 

New  York  News  raised  its  daily  and 
Saturday  cover  price  to  25C  from  200 
effective  July  16.  The  Sunday  News  will 
remain  at  50C. 

In  raising  its  price,  the  News  manage¬ 
ment  cited  “inflationary  pressures.” 
Newsprint  prices,  management  said, 
have  jumped  more  than  7%  in  the  last 
four  months  and  labor  costs  are  up  9% 
this  year.  Fuel  and  other  supply  cost  in¬ 
creases  were  other  reasons  cited  for  the 
increase. 

New  York’s  other  daily  tabloid,  the 
afternoon  New  York  Post,  increased  its 
price  from  20  to  250  in  1975. 
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Food  brokers  support 
food  theme  ad  pages 


Looking  for  new  ways  to  attract  na¬ 
tional  and  regional  advertisers  to  the 
Kansas  City  TimesIStar,  general  adver¬ 
tising  manager,  Darryl  Everett,  and  food 
accounts  representative,  Michael  Tully, 
began  an  experiment  this  year  in  food 
theme  pages  that  is  adding  great  impact 
to  best-food-day  editions. 

A  typical  page  is  dominated  by  a  10*/i" 
X  llVz'  full  color  photograph  of  a  pre¬ 
pared  meal  setting  with  an  accompanying 
headline  that  announces,  for  example, 
“Have  Your  Picnic  With  Us  and  Save 
$1.10.”  Coupons  beneath  the  photo¬ 
graph  offer  readers  savings  on  the  vari¬ 
ous  food  products  featured  in  the  meal 
setting. 

According  to  Tully,  advertising  on 
each  page  is  limited  to  six  participants 
whose  products  are  compatible  with  the 
particular  meal  being  promoted.  A 
breakfast  page  in  March  included  coffee, 
cereal,  margarine  and  beef  strips.  A  May 
lunch  page  included  potato  chips,  hot 
dogs,  catsup,  soup,  a  soft  drink,  and 
paper  ware. 

in  addition  to  having  a  product  fea¬ 
tured  in  the  photograph,  each  participant 
is  also  granted  a  full  color  product  iden¬ 
tification  shot  on  another  portion  of  the 
page,  a  full  color  product  identification 
shot  in  the  coupon,  and  a  guarantee  of 
product  exclusivity  in  the  advertisement. 
Because  the  page  is  produced  in  full 
color  it  is  also  given  position  on  the  back 
page  of  the  food  section.  All  production 
is  handled  by  the  newspaper. 

Everett  stated  that  because  the  promo¬ 
tion  is  local,  sales  activities  for  the  theme 
pages  have,  for  the  most  part,  begun  lo¬ 
cally  with  calls  to  area  food  brokers  and 
manufacturers’  representatives.  Once 
recommendations  have  been  secured  and 
participation  is  approved,  contracts  are 
signed  with  the  newspaper.  Merchandis¬ 
ing  then  begins  approximately  eight  to 
ten  weeks  prior  to  publication  date. 

In  addition  to  the  normal  mailings  to 
area  food  trade  persons,  Tully  has  pre¬ 
pared  special  sales  promotion  pieces  for 
distribution  by  participants,  and  he  has 
made  personal  calls  to  key  buyers  and 
merchandising  managers  at  Kansas  City 
chain  and  wholesale  food  headquarters 
to  sec.re  tie-ins  for  participants. 

Is  the  program  working?  “Yes,”  re¬ 
plied  Everett.  As  an  indication  of  its 
popularity  the  Kansas  City  Times/Star 
originally  planned  five  food  theme  pages 
for  1979.  Seven  more  pages  are  now 
being  added  to  the  schedule,  several  at 
the  request  of  area  food  brokers,  and  one 
(a  tailgate  page)  to  coincide  with  the 
home  opener  of  the  Kansas  City  Chiefs 
professional  football  team.  Everett 
added  that  among  the  national  advertis- 
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ers  who  have  contracted  for  space  on 
one  or  more  of  the  pages  are  General 
Foods,  Nestle,  Kellogg,  Swift,  American 
Can,  Lever  Brothers  and  Anderson 
Clayton  Foods. 

Apparently,  the  program  is  creating 
sales  success  for  the  participants,  too. 
The  Times/Star,  with  the  assistance  of 
the  Newspaper  Advertising  Bureau’s 
NABSCAN  research  facilities,  is  track¬ 
ing  the  movement  of  products  featured 
on  theme  pages.  The  NABSCAN  system 
measures  weekly  individual  store  sales 
through  data  generated  from  scanners 
used  at  check  stands  in  numerous  Kan¬ 
sas  City  area  supermarkets.  Results  from 
early  pages  indicate  that  sales  increased 
significantly  for  participants  following 
the  publication  of  the  page  and  the  most 
dramatic  sales  increases  occurred  when 
retailers  tied  in  with  hot  pricing  or  in  ad 
features. 

Broomfield,  Colo, 
weekly  acquired 

Acquisition  of  the  twice-weekly 
Broomfield  (Colo.)  Enterprise,  circula¬ 
tion  12,000,  was  announced  by  Commun¬ 
ity  Publications  Company,  Denver.  The 
paper  was  owned  by  a  group  headed  by 
Mr.  and  Mrs.  Albert  Martin  of  Broom¬ 
field. 

Community  Publications  Company  is  a 
subsidiary  of  the  Minneapolis  Star  and 
Tribune  Company. 


Press  groups 
to  focus  on 
1st  Amendment 

Two  national  conferences  addressing 
public  attitudes  and  apathy  toward  the 
First  Amendment  and  press  freedoms 
have  been  scheduled  for  1980  by  12  na¬ 
tional  journalism  organizations. 

The  meetings,  titled  “First  Amend¬ 
ment  Congresses,”  are  scheduled  for 
Philadelphia,  Pa.,  January  16-17  (con¬ 
cluding  on  Benjamin  Franklin’s  birth¬ 
day),  and  Colonial  Williamsburg,  Va., 
March  16-18  (beginning  on  James  Madi¬ 
son’s  birthday). 

CBS  anchorman  Walter  Cronkite  and 
pollster  George  Gallup  are  among  the 
scheduled  speakers  for  the  first  Con¬ 
gress,  according  to  Jean  Otto,  chairman 
of  the  First  Amendment  Congress  steer¬ 
ing  committee  and  president-elect  of  The 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

According  to  Otto,  the  Philadelphia 
Congress,  which  will  be  held  in  the  Hall 
of  Congress  where  the  Bill  of  Rights  was 
signed,  is  intended  to  draw  public  atten¬ 
tion  to  the  First  Amendment  and  will 
emphasize  “that  the  First  Amendment  is 
a  public  right,  not  merely  a  press  pre¬ 
rogative  .  The  focus  of  the  meeting  will  be 
on  what  happens  to  that  right  when  the 
courts,  legislators  and  administrators 
take  aim  at  the  press,  and  thus  diminish 
the  right  for  all,”  she  said. 

The  Williamsburg  Congress  will  “pick 
up  where  Philadelphia  left  off,”  Otto 
said. 

Otto  is  editor  of  the  Op  Ed  Page  of  the 
Milwaukee  Journal. 

In  addition  to  SPJ,  SDX,  those 
organizations  co-sponsoring  the  two  con¬ 
ferences  (and  their  representatives  on 
the  steering  committee)  are:  American 
Newspaper  Publishers  Association  (Judy 
Hines);  American  Society  of  Newspaper 
Editors  (William  Burleigh);  Associated 
Press  (Lou  Boccardi);  Associated  Press 
Managing  Editors  (Joseph  Shoquist); 
National  Association  of  Broadcasters 
(Herb  Hobler);  National  Broadcast 
Editorial  Association  (Ed  Hinshaw);  Na¬ 
tional  Conference  of  Editorial  Writers 
(Robert  Barnard);  National  Newspaper 
Association  (William  Mullen);  Radio 
Television  News  Directors  Association 
(Paul  Davis);  Reporters  Committee  for 
Freedom  of  the  Press  (Joy  Koletsky); 
and  United  Press  International  (Robert 
Kieckhefer).  Other  SPJ,  SDX  members 
on  the  steering  committee  are  John  Cur¬ 
ley  and  Russell  Hurst. 

Davis  is  serving  as  chairman  of  the 
Philadelphia  Congress,  with  Fred 
Behringer  (SPJ,  SDX)  serving  as  co- 
chairman.  Shoquist  and  Hobler  are 
chairman  and  co-chairman,  respectively, 
of  the  Williamsburg  Congress. 
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Sale  of  daily 
to  Allbritton 
is  contested 

The  former  general  counsel/corporate 
secretary  for  the  onetime  Speidel  News¬ 
paper  Group  filed  (July  11)  suit  in  Passaic 
County,  N.J.  Superior  Court  charging 
the  News  Printing  Company,  former 
publishers  of  the  Paterson  (N.J.)  News, 
with  reneging  on  an  agreement  to  sell  the 
newspaper  back  in  1977. 

Donald  C.  Meyer,  his  wife  Kathleen 
and  the  J/J  Meyer  Corporation  are  suing 
Edward  B.  Haines,  former  owner  of  the 
News  Co.,  for  punitive  damages  report¬ 
edly  in  the  neighborhood  of  $500,000  in 
connection  with  the  sale  of  the  “all  day” 
paper  to  Joseph  Allbritton’s  Washington 
Star  Communications  Co.  two  years  ago. 

Meyer  contends  he  had  an  airtight 
agreement  to  buy  the  paper — an  agree¬ 
ment  that  he  says  he  lived  up  to — when 
the  sale  to  the  Washington  Star  Corp. 
was  announced.  The  Star  Corp.  is  also 
named  in  the  suit. 

However,  a  former  Paterson  News 
executive  said  Meyer  failed  to  complete 
his  part  of  the  agreement  before  the  sale 
was  consumated. 

Under  the  agreement,  a  10  page  legally 
drafted  document,  Meyer  was  to  act  as  a 
consultant  in  the  automation  of  the 
newspaper — buy  the  equipment  itself — 
and  get  the  operation  working  in  return 
for  the  opportunity  to  purchase  the 
newspaper  for  a  maximum  sum  of  $8  mil¬ 
lion.  The  actual  selling  price  was  to  be 
around  $6  million,  payable  over  15  years 
at  5%  interest,  according  to  sources 
familiar  with  the  agreement.  The  sole  in¬ 
vestment  required  at  the  onset  of  the  deal 
was  the  purchase  of  the  equipment. 

Meyer  and  Haines  signed  the  agree¬ 
ment  in  early  1977.  Meyer  assumed  of¬ 
fice  space  in  the  News  Building,  but  was 
not  compensated  or  titled  by  the  com¬ 
pany.  He  was  given  a  free  hand  in  au¬ 
tomating  the  paper. 

Meyer,  who  was  living  in  Nevada, 
took  up  residency  in  New  Jersey  and  in 
the  Paterson  News  office  in  early  1977, 
where  he  remained  until  the  sale  to  the 
Star  Corp.  was  announced  in  mid¬ 
summer.  Meyer  says  he  had  heard  talk  of 
the  sale,  but  decided  on  advice  of  coun¬ 
sel  to  sit  tight.  It  was  an  airtight  agree¬ 
ment,  they  said. 

During  the  time  he  was  there,  Meyer 
said  he  purchased  high  speed  type¬ 
setters,  a  front  end  system,  computers, 
an  electric  camera  and  platemaking 
equipment  with  his  own  financial  re¬ 
sources.  The  equipment  was  on  site  at 
the  Paterson  plant,  but  remained  in  pack¬ 
ing  crates.  When  the  sale  to  the  Star 
Corp.  was  announced,  Meyer  said  he 
was  called  at  home  and  told  to  vacate  his 
office  and  to  get  his  equipment  out  of  the 
plant. 
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A  former  News  executive  said  Meyer 
had  the  equipment  delivered,  but 
couldn’t  pay  for  the  entire  system.  That, 
according  to  the  sources,  constituted  fail¬ 
ure  to  comply  with  the  agreement. 

The  Washington  Star  Corp.,  mean¬ 
time,  was  offering  cash  on  the  line  for  the 
newspaper.  The  sale  figure,  again  ac¬ 
cording  to  an  unnamed  source,  was 
somewhere  between  $3  and  $4  million. 

Meyer  said  he  has  held  off  in  filing  the 
suit  for  two  years  because  there  have 
been  numerous  attempts  at  out  of  court 
settlement.  Meyer  says  he  will  not  settle 
now,  and  plans  to  carry  the  suit  through 
completion. 

Both  the  Star  Corp.  and  Edward 
Haines  have  had  no  official  comment  on 
the  matter.  Haines  did  say  that  he  ex¬ 
pects  any  decision  to  be  in  his  favor. 

Meyer  has  demanded  a  jury  trial  of  the 
suit,  E&P  has  learned,  because  of 
Haines  long  standing  stature  in  Passaic 
County,  where  he  currently  serves  in  the 
office  of  economic  development. 

Two  trustees  elected 
to  Foundation  Board 

Two  new  trustees  were  elected  to  the 
board  of  the  Frank  E.  Gannett  Newspa¬ 
per  Foundation. 

They  are  Josefina  A.  Salas-Porras,  a 
business,  civic  and  educational  leader  in 
El  Paso,  Tex.,  and  John  J.  Louis,  Jr.  of 
Chicago,  a  director  of  Gannett  Co.,  Inc. 

E.J.  Liechty  of  Iowa  City,  la.,  retired 
from  the  board  after  reaching  the  founda¬ 
tion  trustees’  mandatory  retirement  age 
of  70. 

Mrs.  Salas-Porras,  52,  is  a  lifelong  res¬ 
ident  of  El  Paso.  She  is  executive  direc¬ 
tor  of  BI  Language  Services,  an  institute 
she  established  in  1970  that  provides  in¬ 
struction  in  Spanish,  English  and  other 
languages  to  government  agencies,  pri¬ 
vate  industry  and  individuals.  It  has  of¬ 
fices  in  El  Paso,  Houston  and  Los 
Angeles. 

Louis,  54,  was  chairman  of  Combined 
Communications  Corp.  of  Phoenix, 
Ariz.,  from  its  founding  in  1968  until  its 
merger  this  month  with  Gannett.  He  was 
elected  to  the  Gannett  board  of  directors 
and  remains  chairman  of  the  Combined 
Communications  subsidiary. 

He  was  an  account  executive  for 
Needham,  Louis  &  Brorby  Advertising 
in  Chicago  from  1951  to  1958;  director  of 
international  marketing  for  S.C.  Johnson 
&  Son,  Inc.  (Johnson’s  Wax)  of  Racine, 
Wise,  from  1958  to  1961  and  board 
chairman  of  KTAR  Broadcasting  Com¬ 
pany  in  Phoenix  from  1961  to  1%8. 

At  their  annual  meeting  in  Rochester, 
the  Gannett  Foundation  also  re-elected 
as  officers  for  one-year  terms:  Paul  Mil¬ 
ler,  chairman;  John  A.  Scott,  president; 
Wilmot  R.  Craig,  vicepresident;  Douglas 
H.  McCorkindale,  secretary;  Jimmy  L. 
Thomas,  treasurer,  and  F.  David  Ram- 
age,  assistant  treasurer. 


FCC  may  reopen 
merger  review 

Federal  Communications  Commission 
may  take  a  second  look  at  the  merger  of 
Gannett  Co.  and  Combined  Communi¬ 
cations  Corp.,  which  it  approved  July  3 
by  a  5-1  vote. 

The  FCC  staff  is  reviewing  the  approv¬ 
al  to  see  if  the  case  should  be  reopened. 
Informed  sources,  the  Washington  Post 
reported,  say  the  FCC  now  has  questions 
about  American  Financial  Corp.’s  in¬ 
terest  in  Gannett-CCe,  and  has  request¬ 
ed  the  Securities  and  Exchange  Commis¬ 
sion  to  forward  details  of  its  fraud  com¬ 
plaint  against  American  Financial  and  its 
chairman  Carl  Lindner. 

The  Cincinnati  financial  holding  com¬ 
pany  owns  about  1V2%  of  the  merged 
Gannett-CCe  company. 

On  July  2,  Lindner  agreed  to  pay  his 
company  $1.4  million  and  consented  to 
an  order  to  stop  violating  antifraud  laws 
in  settlement  of  the  SEC  suit  (E&P, 
July  14). 

Syndicated  research 
plan  wins  support 

More  than  40  dailies  have  contributed 
over  $340,000  to  get  the  syndicated  news¬ 
paper  research  program  for  the  top  29 
U.S.  markets  off  the  ground  (E&P,  July 
7). 

Three  Sigma  research  firm  will  start 
conducting  40,000  interviews  in  Septem¬ 
ber  and  expects  to  have  results  reviewed 
by  the  Advertising  Research  Foundation 
by  December  and  on-line  to  advertisers 
and  agencies  by  1980. 

The  audience  syndicate  owes  its  con¬ 
ception  to  a  committee  organized  by  John 
Timberlake,  research  manager,  Chicago 
Tribune,  and  Fred  Weiss,  vp-marketing, 
Knight-Ridder. 

Three  Sigma  said  it  could  not  release 
the  names  of  the  participating  papers  be¬ 
cause  the  “list  is  changing  all  the  time.” 

Special  sales  help 

Newspaper  Advertising  Bureau  Inc. 
said  it  will  implement  a  sales  presenta¬ 
tion  service  for  smaller  and  middle  size 
newspaper  members.  Christopher  Jack- 
son,  vicepresident  for  chain  store  sales, 
is  in  charge  of  the  program  whereby  the 
papers  can  work  with  the  bureau  to  de¬ 
velop  sales  presentations  to  major  chain 
retailers  in  their  local  markets. 

Sacramento  Union 
buys  6  offset  units 

Sacramento  (Calif.)  Union  has  pur¬ 
chased  6  Rockwell  Goss  offset  Metro 
press  units  that  are  to  be  installed  in 
early  1981 .  The  additional  units  will  dou¬ 
ble  the  paper’s  production  capacity  and 
cost  about  $6  million. 
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Librarians  may 
feei  impact  of 
iibei  decision 

By  Ellen  Wood 

The  U.S.  Supreme  Court’s  ruling  in 
the  libel  case  of  Herbert  vs.  Lando  may 
have  a  significant  impact  on  newspaper 
libraries’  role  in  the  preparation  of  libel 
lawsuits,  according  to  attorney  David  J. 
Dezzani. 

Dezzani,  an  attorney  with  Goodsill, 
Anderson  and  Quinn  who  has  worked 
with  the  Honolulu  Advertiser  and  Star- 
Bulletin  on  free  press  cases,  said  the  rul¬ 
ing  is  part  of  a  trend  toward  restriction  of 
the  press  as  the  Supreme  Court  tries  to 
balance  First  and  Sixth  Amendment 
rights.  He  outlined  the  case  for  the 
Newspaper  Division  of  Special  Libraries 
Association  at  the  association’s  annual 
conference  in  Honolulu  June  9-14: 

Anthony  Herbert,  a  retired  Army  of¬ 
ficer,  was  a  public  figure  in  the  1%0’s 
when  he  accused  his  superior  officers  of 
covering  up  war  crimes.  CBS’s  “60  Min¬ 
utes’’  presented  a  program  which  in  ef¬ 
fect  presented  Herbert  as  “a  liar;  a  man 
who  used  war  crime  charges  against  his 
superior  officers  as  an  excuse  for  his  own 
relief  from  his  command.”  Herbert  sued 
CBS,  Mike  Wallace  and  Barry  Lando, 
the  producer/editor.  In  taking  a  deposi¬ 
tion  from  Lando,  Herbert’s  attorneys 
asked  Lando  about  his  state  of  mind  be¬ 
fore  and  during  the  broadcast,  in  an  at¬ 
tempt  to  determine  if  malice  was  in¬ 
volved.  In  the  United  States,  libel  is  pres¬ 
ent  only  if  malice  is,  whether  or  not  the 
statements  are  true.  Did  Lando  feel  the 
statements  were  true,  as  the  interviews 
were  presented? 

Lando  refused  to  answer,  citing  First 
Amendment  protection  of  freedom  of  the 
press:  to  answer  would  have  been  to 
allow  invasion  of  the  editorial  process  of 
the  production.  The  lower  court  did  not 
uphold  Lando.  The  appeals  court  did, 
but  the  U.S.  Supreme  Court  overruled 
the  appellate  court,  so  “as  the  law  stands 
now,  defendants  in  libel  cases,  including 
reporters,  editors  and  publishers,  will 
have  to  answer  questions  about  their 
own  state  of  mind  as  regards  the  truth  or 
falsity  of  statements  in  allegedly  libelous 
publications,”  Dezzani  said. 

Prior  to  Lando,  the  usual  legal  tactic 
was  to  ask  for  a  summary  judgement, 
without  a  trial  on  the  merits  of  the  case. 
The  reporter,  editor  or  publisher  would 
file  an  affidavit  saying  he  had  no  malice 
in  mind,  and  the  case  would  be  effec¬ 
tively  over. 

Now,  however,  the  plantiff  will  be  able 
to  inquire  into  all  facts  bearing  on  the 
reporters’  state  of  mind.  This  will  proba¬ 
bly  increase  the  number  of  affidavits  and 
depositions;  publishers,  as  well  as  report¬ 
ers,  will  be  subpoenaed  to  testify  on 
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their  states  of  mind  and  belief  in  the  truth 
of  the  published  item.  And  newspaper 
libraries  will  more  often  be  required  to 
provide  copies  of  all  previous  stories  on 
the  topic  or  person  in  an  attempt  to  get 
information  from  the  newspaper  itself 
that  may  cast  doubt  on  the  reporter’s 
statements  as  to  his  state  of  mind.  If 
there  are  clips  in  the  files  which  con¬ 
tradict  the  reporter,  was  it  perhaps 
malice  and  not  just  sloppy  reporting  that 
kept  him  from  looking  it  up  and  checking 
it  out?  Or,  did  he  know  about  them  and 
disregard  them?  Not  only  will  the  plain¬ 
tiff's  attorneys  be  calling  for  clips,  the 
defense  will  also  be  trying  to  confirm 
their  clients  depositions  ahead  of  time, 
and  that  will  increase  use  of  the  library’s 
resources  and  staff. 

Of  course,  the  actual  impact  will  de¬ 
pend  on  how  many  libel  suits  are  likely  to 
be  filed  against  the  paper,  but  each  libra¬ 
rian  must  judge  what  the  real  demands  in 
terms  of  personnel,  time  in  court,  and 
retrieval  capability  will  be. 

Radio-tv  news  group 
objects  to  trial  ban 

Paul  Davis,  president  of  the  Radio- 
Television  News  Directors  Association, 
made  the  following  statement  in  re¬ 
sponse  to  the  U.S.  Supreme  Court  ruling 
which  permits  closed  pretrial  hearings. 

“In  its  zeal  to  protect  a  defendant’s 
right  to  a  fair  trial  the  Supreme  Court  has 
seriously  crippled  the  concept  of  public 
scrutiny  without  which  the  integrity  of 
the  American  judicial  system  cannot 
survive. 

“The  key  point  is  that  many  criminal 
cases  are  disposed  of  in  pretrial  hearings. 
To  permit  these  to  be  held  in  secret  will 
brilliantly  serve  the  ends  of  malefactors 
who  have  political  influence  within  the 
court  system.  It  makes  justice  vulnerable 
to  other  distortions,  such  as  the  railroad¬ 
ing  of  innocent  suspects. 

“Even  if  such  abuses  are  few,  the  ef¬ 
fect  of  this  decision  will  be  unfortunate. 
As  pretrial  proceedings  are  closed,  and 
sources  of  information  become  less  reli¬ 
able,  rumors  will  spread  and  prejudice 
the  rights  of  the  accused  even  more  than 
if  the  truth  were  known. 

“The  decision  points  the  way  to  the 
blacking  out  of  other  proceedings  where 
an  accused  is  involved,  such  as  coroner’s 
inquests  and  even  city  administrative 
hearings.  We  are  disturbed  by  the  pros¬ 
pect  that  the  openness  of  jury  trials  may 
be  challenged  on  the  basis  of  this  5-4 
opinion. 

“By  long  tradition  in  this  country  the 
administration  of  justice  has  been  public 
business.  Pretrial  hearings  foster  speed 
and  economy,  but  they  should  not  be 
used  to  put  a  smokescreen  between  the 
people  and  the  courts  that  were  created 
to  serve  their  interests.” 


Actor  wins  libel 
suit  over  story 

Actor  John  Gavin  has  been  awarded 
$280,000  in  a  1975  suit  blaming  a  Los 
Angeles  publicist  for  a  syndicated  news¬ 
paper  story  linking  Gavin  romantically 
wjth  DoUie  Cole,  then  the  wife  of  Gen¬ 
eral  Motors  President  Edward  N.  Cole. 

Wayne  County  Circuit  Judge  Michael 
Talbot  made  the  award  after  Gavin  told 
of  how  the  story  had  harmed  his  family 
life  and  cost  him  money  when  the  Bank 
of  America  cut  back  on  his  employment 
as  an  advertising  spokesman. 

The  publicist.  Jay  Bernstein,  failed  to 
appear  in  cou.i.  Bernstein’s  attorney 
asked  to  have  the  trial  adjourned  but  the 
motion  was  denied. 

The  story  linking  Gavin  with  Mrs. 
Cole  was  written  by  columnist  Joyce 
Haber  and  appeared  in  the  Detroit  News. 
Both  filed  suits  against  Bernstein,  Miss 
Haber  and  the  Evening  News  Assn., 
which  publishes  the  Detroit  News. 

Gavin’s  attorney,  Noel  Gage,  said  the 
suits  against  Miss  Haber  and  the  Evening 
News  Assn,  have  been  settled  for  undis¬ 
closed  amounts. 

At  the  time.  Miss  Haber  was  syndi¬ 
cated  by  the  Los  Angeles  Times  Syndi¬ 
cate. 

Lt.  Gov.’s  wife  ruled 
a  public  figure 

The  wife  of  former  Vermont  Lieuten¬ 
ant  Governor  Brian  Burns  has  been 
found  to  be  a  public  figure  and  her  libel 
suit  against  the  Barre-Montpelier  Times 
Argus  dismissed  by  Judge  Edwin  Am'idoii 
in  Chittenden  County  Superior  Court, 
Burlington. 

The  judge  said  he  found  no  evidence 
that  a  July  21,  1976,  article  alleging  Mrs. 
Burns  had  misused  her  husband’s  state 
credit  card  had  been  written  with  malice, 
the  legal  test  for  a  public  figure  to  prove 
libel. 

Plaintiff’s  attorney,  Richard  Davis,  in¬ 
dicated  that  the  judge’s  decision  would 
be  appealed  to  the  Vermont  State  Su¬ 
preme  Court.  Mrs.  Burns,  Judge  Amidon 
said,  “injected  (her)  self  into  the  public 
arena”  by  buying  gas  with  a  state  credit 
card  for  whatever  purpose.  Davis  con¬ 
ceded  that  Brian  Burns  is  a  public  figure 
but  the  appeal  will  be  on  the  grounds  that 
Mrs.  Burns  is  not  one  “in  the  context  of 
this  case.” 

The  former  lieutenant  governor  is  now 
regional  director.  Federal  Farmers 
Home  Administration. 

Kane  promoted 

The  Newspaper  Advertising  Bureau, 
Inc.  has  named  Kevin  Michael  Kane  as 
Eastern  Manager  of  Retail  Sales  De¬ 
velopment.  He  will  work  out  of  the 
bureau’s  New  York  City  office,  and  re¬ 
port  to  William  J.  Solch,  vice  president 
for  retail  sales  department. 
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Publisher  risks  life;  helps  free  hostage 


By  W.F.  Gloede 

July  10th.  It  was  late  afternoon  in  New 
Mexico.  Ned  Cantwell,  publisher  of  the 
daily  Carlsbad  Current- Argus,  was  alone 
in  the  newsroom.  The  phone  rang.  It  was 
Jack  Linahan  of  the  National  Park  Ser¬ 
vice  calling  from  Carlsbad  Caverns. 

“Ned,  we’ve  got  a  problem  out  here  at 
the  caverns,”  said  Linahan,  “I  hope  you 
can  help  us  out.” 

“What’s  the  problem?”  Cantwell 
asked. 

“We  have  four  gunmen — they’ve 
taken  over  the  cave — they  have 
hostages — and  they  want  to  talk  to  a  re¬ 
porter.” 

No  reporters  were  around.  Cantwell 
told  Linahan  he’d  be  over  posthaste, 
then  left  word  for  his  news  staff  to  join 
him  as  soon  as  possible. 

The  trip  out  to  the  caverns  took  about 
25  minutes.  Cantwell  thought  as  he  drove, 
but  had  no  notion  of  what  he  was  to  face 
in  the  coming  hours. 

When  he  arrived,  Cantwell  learned 
that  the  four  gunmen  were  holed  up  in  a 
reception  lobby  on  the  caverns  floor. 
They  were  holding  Linda  Phillips,  a  24 
year-old  park  service  employee.  And 
though  the  armed  quartet  didn’t  know  it, 
there  were  100  tourists  stranded  deeper 
in  the  caverns  by  the  melee. 

Cantwell  first  talked  to  the  gunmen  by 
phone  from  the  ground  level  entrance  to 
the  caverns.  He  stalled  for  a  while,  trying 
to  get  law  enforcement  officials  to  make 
the  decision  whether  or  not  he  should 
meet  the  men  face  to  face  down  below. 
They  couldn’t  decide  for  him — he  had  to 
go  voluntarily  if  he  was  to  go  at  all.  He 
did. 

“Shortly  before  5:30  p.m.  yesterday 
the  sliding  door  squeezed  shut  and 
elevator  no.  4  began  its  snail-paced  des¬ 
cent  to  the  Caverns  floor.  I  was  its  only 
passenger,  on  the  way  to  an  appointment 
with  four  gunmen  and  about  to  live 
through  the  longest  two  hours  of  my 
life,”  wrote  Cantwell  in  his  first-person 
account  in  the  July  11  edition  of  the 
Current-Argus. 

The  elevator  landed,  the  doors  swung 
open  and  Cantwell  found  himself  staring 
down  a  pair  of  rifle  muzzles. 

“1  identify  myself.  ‘Are  you  Dennis 
(the  ringleader)?’  Neither  man  speaks.  I 
think  he  wants  to  shake  my  hand  and 
attempt  to  shake  his.  This  is  no  Chamber 
of  Commerce  reception,  1  find.  He  puts 
me  against  the  wall  to  search  me  for 


down  here 


he’s  one  of  the  finest 


Ned  Cantwell  leaves  the  elevator  to 
the  caverns  followed  by  FBI  agent  Jim 
Gallagher  of  Hobbs,  (photos  by  Eugene 
Burton). 

two  hours  later.  The  three  had  obviously 
been  drinking  heavily. 

Cantwell  had  borrowed  a  tape  re¬ 
corder  from  a  broadcast  reporter  up¬ 
stairs.  He  flicked  it  on  and  began  taking 
notes  as  the  gunmen  began  to  tell  their 
story,  or  non-story  as  it  turned  out. 

“There  was  no  story — just  a  general 
unrest  with  conditions  in  the  country — 
hard  for  the  little  man  to  get  ahead  and 
that  sort  of  thing,”  Cantwell  told  E«&P. 
“1  just  kept  them  talking,  taking  notes  as 
best  as  I  could,  realizing  they  probably 
could  look  at  my  tablet.” 

Cantwell  continued,  “1  put  some  com¬ 
plimentary  things  down  there  about  how 
bright  they  were.  And  they  did  take  my 
tablet.  I  was  glad  I  wrote  it  down.” 

“There  were  some  touchy  moments,” 
he  said.  When  the  tape  ran  out,  one  of 
the  gunmen  asked  to  hear  it  played  back. 
Cantwell  didn’t  know  how  to  operate  the 
recorder,  and  he  figured  it  wouldn’t  look 
too  good  if  he  didn’t  know  how  to  oper¬ 
ate  what  was  supposed  to  be  his  own 
tape  machine.  So  he  convinced  them  to 
let  him  continue  to  record  their  conver¬ 
sations  to  “get  the  story  straight.” 

Later,  one  of  the  gunmen  discharged 
his  gun  into  the  wall.  Another  shot  fol- 


looking  FBI  agents  I’ve  seen.”  Fearing 
for  his  life,  Cantwell  offered  to  produce 
ID  to  prove  who  he  really  was,  but  the 
gunmen  refused  it.  “I  know  you’re  ok,  I 
trust  you,”  said  Dennis. 

Cantwell  asked  to  see  the  hostage.  The 
three  gunment  complied  and  sent  for  the 
fourth  and  Ms.  Phillips.  She  was  nerv¬ 
ous,  but  composed.  The  gunmen  later 
took  some  kind  of  tour  with  her,  during 
which  Cantwell  sweated  profusely  over 
the  prospects  that  they  may  run  into  the 
stranded  tourists.  Ms.  Phillips,  as  far  as 
Cantwell  knew,  did  not  know  they  were 
down  there.  They  later  returned  without 
having  found  the  people. 

The  gunmen  demanded  amnesty,  $1 
million  and  safe  passage  to  Brazil.  But 
they  later  abandoned  the  demands,  con¬ 
cerned  more  over  getting  more  whiskey. 
At  one  point,  they  talked  of  trading 
Cantwell  for  a  bottle  of  VO. 

It  was  getting  towards  7  o’clock,  and 
the  quartet  was  growing  restless. 
Cantwell  asked  if  he  could  leave,  with 
Ms.  Phillips,  to  go  write  his  story.  The 
gunmen  argued  bitterly,  changed  their 
minds  several  times,  but  finally  agreed. 
They  had  dynamite,  they  said,  but  it  was 
not  quite  clear  why  they’d  be  willing  to 
let  the  hostage  go.  As  Cantwell  and  Ms. 
Phillips  entered  the  elevator,  one  of  the 
gunmen,  an  Indian,  told  them  he  was  not 
a  radical  in  almost  an  apologetic  tone.  He 
then  bid  them  farewell  with  an  ancient 
Indian  saying,  “May  the  winds  be  at 
your  back.” 

Upstairs,  Cantwell  found  a  throng  of 
reporters  hungry  for  information.  The 
state  papers,  local  radio  stations,  his  own 
people,  photographers,  even  a  salesman 
for  the  Associated  Press  were  there  and 
more  reporters  were  arriving. 

At  about  9  p.m.,  the  gunmen  surfaced 
and  surrendered.  They  were  immediately 
taken  into  custody  and  shipped  off  to 
Eddy  County  jail. 

The  journalists  kept  coming  in.  The 
Current  Argus  wrote,  “All  the  reporters 
seemed  to  work  together  rather  than  in 
competition;  information  was  shared 
freely  among  the  various  news  agencies. 
The  tourists  coming  to  the  surface  were 
deluged  by  a  swarm  of  reporters,  many 
who  arrived  after  the  gunmen  had  sur¬ 
rendered.  Remaining  reporters  were  al¬ 
lowed  to  inspect  ‘the  scene  of  the  crime’ 
at  about  1 1  p.m.  and  were  taken  into  the 
Caverns  by  elevator.  At  one  point  late  in 
the  evening,  Cantwell  was  visibly  worn 
by  the  ordeal  and  all  the  interviews  he 


weapons,”  wrote  Cantwell. 

The  pair  led  him  to  an  information 
booth  centered  in  the  subterranean  room 
where  a  third  man  was  waiting.  There 
was  no  sign  of  the  fourth  gunman  or  the 
hostage.  On  the  desk  was  a  half-empty 
bottle  of  Seagram’s  Seven.  It  would  be 
emptied  by  the  end  of  the  ordeal,  some 
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lowed,  this  one  landing  just  inches  from 
Cantwell.  But  the  ringleader,  Dennis 
Mark,  assured  him  that  he  wouldn’t  be 
hurt. 

Dennis  was  convinced,  at  first,  that 
Cantwell  was  an  FBI  agent.  He  told  offi¬ 
cials  upstairs  over  the  phone,  “Ned  is  a 
nice  guy  .  .  .  it’s  a  nice  guy  you  sent 


was  granting.  ‘And  I  thought  1  was  going 
to  be  able  to  hold  all  this  for  a  Currentr 
Argus  exclusive,’  he  said.” 

No  exclusive,  but  Wednesday’s  (July 
11)  edition  was  packed  with  stories  on 
the  event.  The  front  page  was  filled  with 
the  Cavern  story,  led  by  Cantwell’s  first 
person  account. 
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San  Bernardino  Sun 
helps  minorities 

San  Bernardino  (Calif.)  Sun  recently 
co-sponsored  two  events  as  part  of  the 
newspaper’s  program  to  help  young 
minority  members  in  the  county  and  im¬ 
prove  relations  with  minority  com¬ 
munities. 

At  a  Youth  Opportunities  Fair  at  the 
San  Bernardino  Convention  Center,  in¬ 
formation  on  part-time,  full-time  and  on- 
the-job  training  for  high  school  credit 
was  provided  by  city  and  county  agen¬ 
cies,  the  forestry  services  and  armed 
forces  recruiting  officers. 

The  Sun  participated  with  a  booth  to 
recruit  carriers  and  solicitors.  The  clas¬ 
sified  department  handed  out  200  cards 
for  free,  three-day,  three-line  situation- 
wanted  ads. 

Information  also  was  furnished  on  lo¬ 
cations  of  summer  nutrition  sites  for  dis¬ 
advantaged  youths,  plus  shelter  homes, 
drug  abuse  and  personal  counseling  pro¬ 
grams. 

Co-sponsors  were  the  Progressive  Ac¬ 
tion  League,  of  which  the  Sun  is  a 
member,  the  City  of  San  Bernardino  and 
the  San  Bernardino  County  Manpower 
Services  Division. 

The  Progressive  Action  League  was 
created  as  the  result  of  a  March  1  meet¬ 
ing  by  the  newspaper  and  several  black 
and  Chicano  organizations. 

Earlier,  the  Sun  helped  put  on  a  Minor¬ 
ity  Youth  Journalism  Conference  at  the 
University  of  Redlands. 

The  event  was  designed  to  encourage 
young  Chicanos  and  blacks  to  consider 
journalism  as  a  career  by  letting  them 
know  about  opportunities  and  guiding 
them  toward  these  jobs. 

Working  with  the  Sun  were  the 
California  Chicano  News  Media  Associ¬ 
ation  and  the  University  of  Redlands. 

“We  had  the  best  representation  of 
talent  from  minority  groups  that  could 
possibly  have  been  put  together,”  said 
Roy  DuFour,  Sun  promotion  and  re¬ 
search  department  manager.  “Many  of 
them  came  from  the  Los  Angeles  area, 
not  being  sure  they  could  get  back  be¬ 
cause  of  the  gasoline  problem.” 

Appearing  at  the  seminar  were  rep¬ 
resentatives  of  local  and  Los  Angeles 
area  newspapers,  television  and  radio. 
Bob  Maynard,  Gannett  Newspapers  ad¬ 
visor  on  equal  opportunities  and  chair¬ 
man  of  the  Institute  for  Journalism, 
Washington,  D.C.,  led  a  panel  on  prepar¬ 
ing  for  media  careers.  The  Gannett 
Foundation  technology  van  also  was 
there  for  tours  and  instruction. 

Fifty  area  high  school  and  college  stu¬ 
dents  attended  to  learn  about  both  the 
news  and  business  side  of  media. 

According  to  the  1970  census,  the 
minority  population  was  16%  Chicano, 
4.2%  black  and  2%  other  minorities.  The 
San  Bernardino  core  area  population 
was  21%  Chicano. 
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PHOTO  PULLED— Los  Angeles 


Herald-Examiner  pulled  the  above 
photograph  of  a  black  man  juggling 
melons,  after  it  ran  in  the  first  edition  as 
the  cover  of  the  food  page  for  July  1 1 . 
Carol  Crotta,  editor,  Page  2  column, 
said  the  photo  was  pulled  because  it 
was  "not  in  good  taste." 

Community  picnic 
sponsored  by  paper 

Pottstown  (Pa.)  Mercury,  a  30,000- 
circ.  daily,  decided  that  it  wouldn’t  be  a 
good  idea  for  its  readers  to  do  much 
traveling  over  the  July  4th  holiday. 

So,  in  conjuncton  with  the  communi¬ 
ty’s  parks  and  recreation  department, 
the  newspaper  hit  on  an  idea  to  keep 
most  people  near  home.  It  decided  to 
sponsor  a  picnic,  billed  as  the  Fourth  of 
July  Homecoming  Celebration. 

The  Mercury  initiated  a  fund  drive — 
with  its  own  $100  contribution — to  pay 
off  the  expenses  accumulated  in  staging 
the  event.  More  than  $11,000  was  do¬ 
nated,  as  the  Mercury  published  a  daily 
“honor  roll”  of  contributors.  While 
community  contributions  paid  for  the 
event,  it  was  planned  so  that  families 
could  spend  the  whole  day  at  the  park 
without  spending  a  dime. 

A  day-long  rainstorm  on  July  4th 
forced  postponement  of  the  celebration 
until  the  following  Saturday.  The  delay 
did  not  dull  the  enthusiasm.  Police  esti¬ 
mated  that  over  40,(X)0  people  jammed 
the  park  to  watch  the  fireworks  that 
evening.  Pottstown  has  a  population  of 

12,m. 

The  4th  of  July  celebration  is  only  one 
of  several  community  affairs  sponsored 
by  The  Mercury  in  the  past  year.  Others 
included  free  concerts  featuring  the  Army 
and  Air  Force  bands,  a  week-long 
homemakers  festival  which  attracted 
thousands,  and  a  “Good  Sport”  contest 
giving  recognition  to  community-minded 
people  who  work  behind  the  scenes  to 
make  the  Pottstown  area  a  better  place  to 
live.  The  paper  also  supported  a  com¬ 
munity  “Festival  of  the  Arts”  sponsored 
by  the  Pottstown  Area  Chamber  of 
Commerce  and  the  Recreation  Depart¬ 
ment. 


Children’s  poetry 
promoted  citywide 

A  cooperative  effort  between  the  Seattle 
Times,  battle  Public  Schools,  the  Seattle 
Arts  Commission,  and  Washington 
Transit  Advertising,  has  resulted  in  a 
successful  promotional  project,  called 
“Poetry  in  Motion.” 

The  year-long  project,  in  which  stu¬ 
dent  poetry  is  displayed  on  city  buses,  is 
designed  to  develop  young  people’s  writ¬ 
ing  skills,  and  to  give  the  public  an  op¬ 
portunity  to  read  original  poetry  by 
gifted  students. 

“Poetry  is  Motion”  was  conceived 
and  developed  by  John  Carpenter,  poet- 
in-residence  for  the  Seattle  Public 
Schools. 

Although  adult  poetry  has  been  dis¬ 
played  on  buses  in  Seattle  and  other 
parts  of  the  country,  it  is  the  first  time 
children’s  poetry  has  received  similar 
exposure.  Bob  Morgan,  an  executive 
with  Washington  Transit  Advertising,  es¬ 
timates  that  each  Metro  bus  sign  is  seen 
by  at  least  13,(XX)  people  a  month. 

Carpenter,  who  conducts  city-wide 
poetry  workshops  for  students  in  kinder¬ 
garten  through  12th  grade,  selects  the 
poem  of  the  month  from  his  student  work¬ 
shop  assignments.  The  poem  is  then 
printed  on  bus  cards  and  displayed  on 
1(K)  Seattle  Metro  buses.  Display  space  is 
provided  by  Washington  Transit  Adver¬ 
tising,  which  also  covers  the  labor  costs 
involved  in  posting  and  removing  the 
signs. 

“The  success  of  the  project  can  be 
measured  by  the  many  supportive  com¬ 
ments  I’ve  received  from  parents  and 
teachers,  and  the  enthusiasm  the  chil¬ 
dren  have  shown  in  writing  the  poems,” 
said  Carpenter.  “Another  aspect  of 
Poetry  In  Motion’s  success  is  the  har¬ 
monious  relationship  that  has  been  estab¬ 
lished  between  the  various  organizations 
working  on  the  project.  It’s  an  excellent 
example  of  business  and  the  arts  working 
together  effectively  toward  a  common 
goal.” 

In  addition  to  its  organizational  re¬ 
sponsibilities,  the  Seattle  Times  de¬ 
signed  the  attractive,  full-color  bus  cards 
and  pays  monthly  printing  costs. 

“Poetry  in  Motion  has  proved  to  be  an 
excellent  promotion  for  the  Times,” 
said  Rick  Beckrich,  promotion  director 

for  the  newspaper.  “It’s  an  effective 
way  to  show  our  support  ot  young  people 
in  the  community,  and  our  interest  in  the 
arts.  We’ve  received  many  favorable 
comments  from  Times  readers  and  from 
bus  riders.” 

Each  month’s  poem  is  printed  in 
Junior  Times,  a  Seattle  Times  Saturday 
section  especially  for  young  readers.  The 
winning  poet  is  interviewed  for  an  article 
that  accompanies  the  selected  poem. 

In  January,  1980,  at  the  end  of  12 
months,  the  Poem  of  the  Year  will  be 
selected. 
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Nearly  80%  read 
Tenn.  paper  on 
regular  basis 

Nearly  8  out  of  10  Tennesseans  report 
regular  readership  of  newspapers,  ac¬ 
cording  to  a  study  conducted  by  the 
school  of  journalism  at  the  University  of 
Tennessee,  Knoxville. 

“Newspaper  reading  is  extensive  in 
the  Volunteer  State,”  reported  Dr.  Jerry 
R.  Lynn,  UTK  journalism  professor  and 
director  of  the  research  project.  “Two 
newspapers  are  read,  on  the  average,  in 
each  newspaper  household  and  there  are 
more  than  two  regular  readers  in  each 
home.  Also,  more  than  60%  of  the  news¬ 
paper  readers  read  a  hometown  and  a 
metropolitan-area  newspaper.” 

Newspaper  readership  increases 
dramatically  with  income,  from  a  low  of 
43%  readership  among  those  families 
earning  less  than  $3,000  a  year  to  a  high 
of  96%  among  the  $30,000  and  above 
families. 

The  same  is  true  of  education. 
Seventy-two  percent  of  those  with  high 
school  or  less  education  read  newspa¬ 
pers  while  readership  is  reported  by  88% 
of  those  with  some  college  education. 

When  asked  when  they  had  last  read  a 
newspaper,  more  than  61%  said,  “to¬ 
day.”  They  said  they  kept  their  newspa¬ 
pers  in  the  home  “a  week  or  more” 
(38%),  “more  than  a  day”  (34%),  “one 
day”  (19%),  and  “less  than  one  day” 
(5%). 

The  data  were  collected  by  profes¬ 
sional  telephone  interviewers  in  January 
and  February  of  this  year  covering  1 ,487 
households  in  the  state’s  91  non¬ 
metropolitan  counties.  The  results  were 
released  by  the  research  sponsor,  the 
Tennessee  Press  Service,  a  branch  of  the 
Tennessee  Press  Association  which  rep¬ 
resents  the  153  general  circulation  news¬ 
papers  of  Tennessee. 

The  study  found  high  readership  of  a 
wide  variety  of  newspaper  items.  More 
than  97%  of  the  readers  reported  regular 
readership  of  the  “front  page”  news. 
State,  national,  and  local  government 
news  were  also  reported  popular  by  the 
vast  majority  of  readers.  The  one  thing 
they  would  miss  most  if  there  were  no 
newspaper  available  was  “local  news” 
followed  by  “sports  news,”  “national 
news,”  and  “advertising.” 

“It  appears  that  the  newspaper  serves 
a  wide  variety  of  needs  in  Tennessee,” 
said  Lynn.  “There  is  substantial  read¬ 
ership,  on  a  regular  basis,  of  most  items 
in  the  newspaper,  including  advertis¬ 
ing.” 

Advertising  is  read  regularly  by  nearly 
8  of  10  newspaper  readers  and  85%  of  the 
readers  recalled  making  buying  decisions 
as  a  direct  result  of  reading  newspaper 
ads.  The  most  frequently  mentioned 
commodity  was  “groceries,”  followed 
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by  “clothing,”  “autos  and  accessories” 
and  “appliances.” 

Comparing  media  advertising  on  the 
basis  of  providing  “product  cost  infor¬ 
mation,”  62%  preferred  newspapers 
while  only  9%  preferred  tv,  6% 
magazines  and  2%  radio.  When  asked  to 
rate  advertising  on  the  basis  of  providing 
information  on  “where  to  shop,”  74% 
preferred  newspapers,  6%  preferred  tv, 
4%  radio  and  1%  magazines. 

The  newspaper  was  rated  more 
“trustworthy”  and  more  “thorough” 
than  tv,  radio,  or  magazines.  Tv  was 
rated  by  far  the  most  “timely”  of  the 
communications  media. 

The  majority  of  readers  were  satisfied 
with  the  delivery  and  with  the  appear¬ 
ance  of  their  newspapers,  although  older 
people  are  more  satisfied  with  appear¬ 
ance  than  younger  people. 

“Newspaper  readers  in  Tennessee  are 
well  educated  and  in  the  upper  socio¬ 
economic  levels,”  Lynn  said.  “They 
rely  on  the  newspaper  for  thorough  and 
trustworthy  coverage  of  many  items, 
especially  local  news  and  sports  and  ad¬ 
vertising.” 

The  sampling  error  for  the  study  was 
less  than  three  percent  and  the  confi¬ 
dence  level  was  95%.  “This  means  that 
the  survey  findings  from  the  sample  will 
be  within  three  percentage  points  or  less 
of  the  entire  Tennessee  population,  95 
out  of  100  times,”  concluded  Lynn. 

Other  highlights  of  the  study: 

•  nearly  a  third  of  the  $30,000-a-year 
families  regularly  read  three  different 
newspapers. 

•  college  educated  Tennesseans  pre¬ 
fer  the  newspaper  to  all  other  media  for 
state  news. 

•  college  educated  Tennesseans  con¬ 
sider  newspapers  more  “accurate,” 
more  “useful”  and  more  “enjoyable” 
than  tv,  radio,  or  magazines. 

•  the  18-25  age  group  finds  newspa¬ 
pers  more  “objective”  than  tv,  radio  or 
magazines. 

•  about  75  percent  of  families  with 
five  or  more  individuals  regularly  read 
the  classified  or  “want”  ads. 

Reporters  invited 
to  nuclear  seminar 

Media  professionals  will  obtain  a 
deeper  understanding  of  complex  nuclear 
technology  in  “Nuclear  Power:  Chal¬ 
lenge  for  Journalists”,  a  two  and  one 
half  day  seminar  scheduled  for  October 
4-6,  1979,  at  the  Massachusetts  Institute 
of  Technology. 

Faculty  members  from  MIT’s  nuclear 
engineering  and  physics  departments,  as 
well  as  speakers  from  the  Harvard 
School  of  Medicine  and  the  University 
of  Mexico,  will  provide  an  objective 
characterization  of  the  state  of  knowledge 
and  the  range  of  differing  opinions  con¬ 
cerning  nuclear  technology. 


PAPER  SAVER — Dave  Hinsley  (right), 
pressroom  superintendent  of  the  Las 
Vegas  (Nevada)  Review-Journal ,  points 
out  newsprint-saving  features  of  a  re¬ 
cently  installed  Smith  RPM  dampening 
system  to  Robert  Hemphill  of  Newspa¬ 
per  Systems,  Inc.  According  to  Hinsley, 
the  dampeners  have  been  installed  on 
the  newspaper's  Goss  Metro  Units  with 
a  resulting  savings  of  50%  in  newsprint 
waste.  More  than  1,500  newspaper 
management  people  toured  the 
Review-Journal,  a  Donrey  Media  news¬ 
paper,  during  the  ANPA  Production 
Conference  in  Las  Vegas.  Representa¬ 
tives  of  Newspaper  Systems,  Inc.,  the 
exclusive  distributor  for  Smith  RPM  in 
the  newspaper  industry,  were  on  hand 
to  explain  the  features  of  dampening 
equipment. 

Canadian  daily  buys 
library  system 

Edmonton  (Alberta)  Journal  has  pur¬ 
chased  the  Info-Ky  News  Retrieval  Sys¬ 
tem,  the  automated  library  system  de¬ 
veloped  by  the  Courier-Journal  and  the 
Louisville  Times. 

The  Journal  is  the  fourth  newspaper  to 
select  the  Info-Ky  System  to  automate 
its  library.  The  Info-Ky  System  has  been 
operating  at  The  Courier-Journal  and 
Times  for  three  years,  at  the  Allentown 
(Pa.)  Call-Chronicle  for  one  and  one-half 
years,  and  later  this  fall  will  be  installed 
at  the  Owensboro  (Ky.)  Messenger- 
Inquirer. 

The  Journal’s  system  will  consist  of  a 
PDP-11/34  computer,  two  80-megabyte 
disk  drives,  a  console,  five  VDT’s,  a  tape 
drive,  and  three  cartridge-loaded  mi¬ 
crofiche  reader-printers. 

Info-Ky  will  be  up  and  running  in  Ed¬ 
monton  in  early  1980,  under  a  contract 
signed  with  Dissly  Research  Corpora¬ 
tion,  the  information  retrieval  subsidiary 
of  the  Louisville  newspapers. 

One-tier  format 
for  “Star  Hawks” 

United  Features  Syndicate  will  release 
“Star  Hawks”  adventure  comic  strip  as 
a  one-tier  daily  format  starting  July  30. 

Since  its  inception  in  October,  1977, 
the  science  fiction  comic  has  been  a 
two-tier  format. 

Bobby  Miller,  managing  editor  of  com¬ 
ics,  said  the  new  format  was  adopted 
because  “we  knew  the  editors  were 
caught  in  a  newsprint  crunch.” 
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Stewart  murdered 
for  telling  ‘real  story’ 

By  Henry  Lee 


For  the  first  time  since  the  U.S.  be¬ 
came  involved  in  Nicaragua  last  century, 
the  real  story  was  being  told.  Bill 
Stewart,  37,  ABC  correspondent  was 
explaining  recently  the  civil  war  there 
largely  involved  many  poor  fighting  the 
few  greedy.  That  afternoon  he  was  brut¬ 
ally  murdered  by  a  soldier  of  dictator 
Anastacio  (Tachito)  Somoza  while  cov¬ 
ering  the  fighting  in  a  poor  Managua 
neighborhood. 

Most  Nicaraguan  neighborhoods  are 
poor. 

Apparently,  the  soldier  was  spurred  by 
charges  made  against  foreign  journalists 
by  the  government’s  newspaper  and 
radio  station.  Traditionally,  soldiers  have 
had  somewhat  of  a  license  to  shoot  those 
with  differing  political  ideas.  The  report 
would  usually  explain  they  were  shot 
while  escaping. 

Millions  of  television  viewers  were 
shocked  at  this  sight  broadcast  in  their 
living  rooms.  And  the  conscience  of 
mankind  turned  on  that  tormented  Cen¬ 
tral  American  country  endowed  by  geog¬ 
raphy  and  cursed  by  politics. 

Behind  this  tragic  death  is  an  unre¬ 
ported  story  piling  up  for  more  than  a 
century. 

The  drama  of  the  murder  shaded  the 
perspective  reporting  of  the  award¬ 
winning  Columbia  University  journalism 
graduate.  Stewart  was  explaining  how 
ragged  youths  of  the  Sandinista  National 
Liberation  Front  were  fighting  the  U.S.- 
trained  Nicaraguan  National  Guard 
(combined  army  and  police)  to  oust  a 
greedy  clan  that  had  drained  the  national 
economy  of  an  estimated  $500  million 
during  a  45-year  dynasty. 

(The  front  is  named  for  Augusto  Cesar 
Sandino,  religious  mystic  and  intense 
nationalist,  who  in  1927  engaged  U.S. 
troops  in  guerrila  warfare  for  six  years.) 

The  National  Guard  got  much  of  what 
the  Somozas  left.  Field  grade  officers 
have  traditionally  received  the  profitable 
smuggling  racket,  while  junior-grade  of¬ 
ficers  were  content  with  prostitution  and 
gambling  profits.  About  the  only  upward 
mobility  available  to  the  lower-class 
poor,  96%  of  the  estimated  2.2  million 
population,  was  the  comparatively 
well-paid  National  Guard. 


Henry  Lee  was  press  attache  and  in¬ 
formation  officer  at  the  American  Em¬ 
bassy,  Managua,  Nicaragua  in  1960-62, 
and  traveled  there  later  as  a  foreign  corre¬ 
spondent.  He  recently  completed  a  book 
manuscript  on  the  roles  of  Nicaragua  and 
Panama  in  U.S.  foreign  affairs. 
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Only  3%  finish  high  school  and  thus 
qualify  for  middle-class  status,  leaving 
and  elite  of  only  1%  and  including  largely 
conservative  coffee  “finca”  owners 
along  beautiful  northern  valleys  and 
hills.  “We  never  bothered  their 
economic  power,”  Tachito  Somoza  once 
told  me. 

So  Stewart  was  getting  at  the  untold 
story  that  had  evaded  so  many  foreign 
correspondents  who  would  drop  into 
Managua  for  several  days  and  a  readily 
awaiting  interview  with  the  old  dictator 
or  one  of  his  two  succeeding  sons.  Until 
Associated  Press  put  Onofrio  Guttierez 
on  a  retainer  in  1961,  resident  corre¬ 
spondents  for  U.S.  publications  were  al¬ 
legedly  on  the  government  payroll.  For 
example,  the  Time  magazine  stringer 
there  was  an  American  colonel  in  the 
National  Guard.  And  the  editor  of  the 
Somoza-owned  Novidades  newspaper 
was  stringer  for  the  United  Press  Inter¬ 
national. 

(Guttierez  told  me  he  had  turned  down 
an  offer  of  Luis  Samoza,  then  president 
of  a  “nice  house.)” 

The  nearest  thing  to  a  free  newspaper 
in  Nicaragua  itself  was  La  Prensa,  re¬ 
cently  shelled  to  rubble  by  the  National 
Guard  after  its  editor/owner,  Pedro  Joa¬ 
quin  Chamorro,  was  murdered  early  this 
year.  But  this  newspaper,  as  others  in 
Nicaragua  and  most  of  Latin  America, 
was  a  political  party  organ.  And  Joaquin 
was  more  a  courageous  (Conservative 
party)  revolutionary  than  practicing 
journalist. 

So  this  is  the  story  of  Nicaragua — 
persisting  civil  war  sometimes  between 
Chamorro-led  Conservative  Party  mem¬ 
bers  and  Somaza-led  Liberals,  the  U.S. 
role,  and  a  virtual  news  blackout  of  all 
this. 

What  little  news  came  out  of 
Nicaragua  was  usually  distorted  until  re¬ 
cently.  Efforts  at  social  reform  have  usu¬ 
ally  been  branded  there  and  here  as 
communist  inspired.  So  if  any  com¬ 
munist  threat  does  exist  today  among 
Sandinistas,  it  would  unfortunately  at¬ 
tract  little  attention. 

All  this  started  in  1853  when  Fruto 
Chamorro,  then  Rivas  Province  prefect 
(governor)  defeated  an  intermittent  Lib¬ 
eral  Party  revolt  of  Barnabe  Somoza 
claiming  without  any  evidence  U.S.  sup¬ 
port.  Both  of  these  men  became  symbolic 
clan  leaders  and  forces  in  the  Liberal  and 
Conservative  parties.  As  elsewhere  in 
Latin  America,  there  was  little 
philosophical  difference  in  the  Liberals 
concentrated  around  Leaon  and  Conser¬ 
vatives  around  Granada.  The  latter  tradi¬ 
tionally  favored  Catholic  Church  influ¬ 


ence;  the  Liberals  opposed  it. 

As  president  later  that  year,  Fruto 
Chamorro  suspected  Liberals  were  seek¬ 
ing  U.S.  aid.  “Our  government  (Conser¬ 
vative)  represents  the  cause  of  order 
against  anarchy,  principles  against 
exaggerated  doctrines  of  liberty,”  he 
claimed.  “It  is  the  cause  of  honesty  and 
property  against  license  and  com¬ 
munism.” 

Fruto  criticized  the  Liberals  for  al¬ 
legedly  trying  to  import  “exotic  political 
institutions  of  the  North,”  apparently 
confusing  the  U.S.  Constitution  with 
Karl  Marx’  1848  Communist  Manifesto, 
But  he  was  right  in  his  concern  for  north¬ 
ern  imports. 

After  California’s  1848  gold  rush. 
Commodore  Cornelius  Vanderbilt  ob¬ 
tained  a  concession  to  transport  affluent 
Americans  across  only  12  miles  of 
Nicaraguan  land  between  the  Atlantic 
and  Pacific  oceans.  For  this  he  was  obli¬ 
gated  to  build  a  canal  which  he  appar¬ 
ently  never  considered. 

Vanderbilt’s  headquarters  at  the 
mouth  of  the  San  Juan  River  became  the 
launching  pad  for  the  American  empire 
on  March  15,  1853.  That  day  10  U.S. 
marines  were  landed  there  to  guard  the 
commodore’s  office  building  from  native 
vandals.  This  was  the  first  use  of  armed 
troops  to  protect  private  U.S.  property 
abroad.  And  as  such,  it  launched 
Nicaragua  as  the  first  so-called  client 
state  and  the  U.S.  as  the  author  of  indi¬ 
rect  imperialism — deft  control  of  another 
country  without  colonizing  it. 

But  Vanderbilt’s  profitable  venture 
was  confiscated  by  William  Walker  who 
with  58  other  American  filibusters  (pri¬ 
vate  soldiers)  joined  a  Liberal  Party  rev¬ 
olution  in  1855  and  made  himself  Ni¬ 
caragua  president  after  taking  over  the 
revolution.  “I’ll  not  sue  you,”  Vander¬ 
bilt  replied,  “The  courts  are  too  slow;  I’ll 
destroy  you.”  Then  he  sent  his  own  pri¬ 
vate  army  to  join  Costa  Rica  in  defeating 
Walker’s  army  and  thus  thwarted  the 
secret  plan  of  the  erstwhile  skilled  sur¬ 
geon,  lawyer,  and  editor  to  setup  a  slave 
empire  over  most  of  the  western  hemis¬ 
phere. 

Much  the  only  news  of  these  events 
were  lifted  by  the  New  York  Herald 
from  Walker’s  very  readable  El  Nica- 
raguense  newspaper,  printed  in  both 
English  and  Spanish.  These  and  the 
editorials  of  the  so-called  “grey-eyed 
man  of  destiny”  apparently  were  influen¬ 
tial  in  eventual  U.S.  recognition  of 
Walker’s  government. 

News  coverage  was  little  improved 
with  permanent  U.S.  intervention  in 
1909.  After  Liberal  President  Jose  Zalays 
confiscated  a  concession  of  a  client  of 
Philander  Knox  and  talked  with  Japan 
about  a  canal  concession,  Knox  became 
secretary  of  state  and  U.S.  businessmen 
financed  a  Conservative  Party  successful 
revolution.  The  bagman  for  this  financial 
venture  was  Adolfo  Diaz,  bookkeeper  at 
(Continued  on  page  34) 
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Changing  Needs  of  Changing  Readers— Part  2 

Ties  that  bind  readers  to  papers 


Readers  indicate  that  the  major  gap 
between  themselves  and  the  local  papers 
is  based  in  good  part  on; 

•  Editors’  preoccupation  with  na¬ 
tional  and  international  news. 

•  Inadequate  attention  to  local  news. 

•  The  use  of  crime  and  disaster  stories 
to  lure  them  into  reading  the  papers 
(even  though  they  do  read  them.) 

•  The  dearth  of  good  news. 

Ties  that  bind  readers  to  their  papers 
include:  good  local  news  coverage;  local 
columnists,  exciting  and  relevant  fea¬ 
tures;  listings;  classified  and  retail  store 
ads;  coupons;  sports  coverage  and  sports 
columnists. 

National  and  International  news 
coverage  is  one  of  the  key  factors  by 
which  readers  judge  the  quality  of  the 
available  newspapers;  but  such  coverage 
is  not  necessarily  a  major  inducement  for 
deciding  to  read  a  paper  regularly. 

National  news  is  more  important  than 
international  news  to  many  of  the  read¬ 
ers. 

While  the  men  and  women  tended  to 
combine  national  and  international  news 
in  their  conversations,  it  was  apparent 
that  a  real  distinction  usually  was  made. 
National  news  was  regarded  as  more 
relevant;  international  news,  less  relev¬ 
ant. 

Regardless  of  the  importance  attached 
to  national  and  international  news,  one 
message  came  through  loud  and  clear 
from  every  one  of  the  group  discussions. 
Readers’  ties  to  the  newspapers  are 
based  on  local  news. 

•  Good  local  news  coverage  creates 
strong  ties  between  readers  and  editors. 

•  Conversely,  inadequate  or  unsatis¬ 
factory  local  news  is  a  major  source  of 
alienation. 

The  problem,  according  to  the  readers, 
is  that  editors  do  not  seem  to  regard  local 
news  as  being  as  important  as  national 
and  international  news,  and  as  a  result, 
downplay  local  events. 

Men  and  women  in  the  study  offered 
the  following  as  to  why  newspapers  are 
letting  them  down  when  it  comes  to  local 
news  coverage: 

•  Local  news  is  downplayed  and  is 
often  not  on  the  front  page. 

•  Editors  are  more  interested  in  Paris 
and  Peking  than  in  local  news. 

•  The  best  reporters  are  not  assigned 
to  local  news. 

•  Local  news  coverage  is  too  heavily 
oriented  toward  government  and  politics 
and  not  enough  toward  people  and  com¬ 
munity  needs. 

•  Papers  don’t  seem  to  “go  out  look¬ 
ing”  for  local  news. 

•  Papers  are  not  responsive  when  a 
reader  calls  with  a  story  or  asks  for 
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coverage  of  an  event. 

•  Editors  are  “outsiders.” 

Some  of  the  men  and  women  felt  the 
editors  are  brought  in  from  the  outside 
and  hence  have  no  real  roots  in,  or  feel¬ 
ings  for,  the  community. 

•  Papers  and  editors  downgrade  the 
community  by  reporting  only  the  nega¬ 
tive  side  of  local  news. 

•  Some  parts  of  the  area  are  never 
covered. 

In  the  metro  areas,  participants  men¬ 
tion  that  their  own  communities  and 
towns  are  seldom  if  ever  covered.  This  is 
the  reason  suburbanites  turn  to  local  pa¬ 
pers. 

•  East  side  and  West  side  are  treated 
differently. 

Bias  was  often  defined  as  papers  cov¬ 
ering  rich  and  poor  neighborhoods  dif¬ 
ferently. 

•  Editorials  on  local  issues  are  some¬ 
times  regarded  as  lofty  and/or  carping 
rather  than  caring. 

•  Exposes  are  liked — but  boomerang 
if  they  are  overdone. 

While  readers  generally  like 
exposes — especially  those  dealing  with 
local  corruption — they  sometimes  feel 
that  they  are  used  to  build  circulation 
(and/or  win  Pulitzer  prizes)  rather  than  to 
correct  the  problem. 

The  list  of  favorite  kinds  of  local  news 
includes:  “chicken  dinner”  (clubs  of  so¬ 
cial  event)  news;  school  board  and 
school  activities;  high  school  and  college 
sports;  career  opportunities;  interesting 
people  features;  good  (not  overdone)  ex¬ 
poses  of  corruption;  new  industries;  gar¬ 
dening;  action  lines;  local  places  to  visit; 
nearby  recreational  facilities  (repeated 
every  year);  classified  ads. 

Some  type  of  political  news  is  also 
considered  by  readers  to  be  of  impor¬ 
tance.  Despite  complaints  about  too 
much  political  news,  the  men  and  women 
still  stress  the  importance  of:  more  ex¬ 
planations  of  what  local  bills  and  ordi¬ 
nances  mean;  more  information  about 
how  local  representatives  vote;  more  de¬ 
tails  about  which  groups  and  important 
people  support  one  side  or  another  in 
controversial  issues;  more  background 
data  on  how  their  city  or  town  compares 
with  others  on  things  like  share  of  state 
revenue. 

At  almost  every  group,  there  was  the 
usual  cry  for  more  “good  news”  and  less 
“bad  news.”  Good  news,  according  to 
the  readers,  is  human  drama  with  a 
happy  ending.  It  is  not  just  a  lot  of  trivia 
or  fill-ins,  but  has  a  real  story  line —  and 
heroes  and  heroines  who  are  just  ordi¬ 
nary  people. 

Both  regular  and  occasional  readers  of 


newspapers  like  feature  stories.  They 
consider  them  easy  to  read  and  go  into 
many  topics  they  consider  more  relevant 
than  hard  news. 

The  survey  also  showed  that  more 
women  are  beginning  to  turn  to  the 
sports  pages  than  they  used  to  and  that 
good  high  school  sports  coverage  proves 
that  a  paper  is  really  interested  in  the 
community,  even  to  people  who  aren’t 
sports  fans. 

Knight  endows 
$60,000  lAPA 
scholarship  fund 

The  Inter  American  Press  Association 
Scholarship  Fund,  Inc.,  has  established  a 
John  S.  Knight  Journalism  Scholarship 
with  an  endowment  of  $60,000  from  the 
Knight  Foundation,  of  Akron  Ohio. 

The  new  scholarship  honors  the  found¬ 
er  of  the  Knight  newspapers  and  editor 
emeritus  of  the  Knight-Ridder  group. 
Knight  was  president  of  the  lAPA  in 
1952-53. 

In  making  the  announcement,  Charles 
E.  Scripps,  president  of  the  lAPA  Schol¬ 
arship  Fund  and  chairman  of  the  board 
of  Scripps- Howard  Newspapers,  said: 

“It  is  most  fitting  that  we  honor  John 
S.  Knight  on  this  25th  anniversary  year 
of  the  scholarship  fund.  Knight  launched 
our  scholarship  program  in  1954  when  he 
donated  the  first  full  journalism  scholar¬ 
ship.  Without  his  leadership  the  lAPA’s 
scholarship  program  would  not  have 
been  the  success  it  became. 

“In  the  last  25  years  the  fund  has 
awarded  259  scholarships,  with  an  ex¬ 
penditure  of  over  $750,000.  Half  of  the 
scholarships  have  gone  to  young  Latin 
American  and  West  Indian  journalists  for 
a  year  of  study  at  a  U.S.  or  Canadian 
journalism  school;  the  other  half  has 
gone  to  U.S.  and  Canadian  journalists, 
or  journalism  school  graduates,  for  a 
year  of  study  and  reporting  in  Latin 
America.  The  scholarship  program  is  fi¬ 
nanced  with  voluntary  contributions 
from  lAPA  member  publications  and 
newspaper  foundations. 

“We  are  deeply  grateful  to  the  trustees 
of  the  Knight  Foundation,”  Scripps  said, 
“for  their  unwavering  support  through 
the  years  and  it  is  a  pleasure  to  be  able  to 
honor  John  S.  Knight  and  thereby  recog¬ 
nize  his  many  and  most  valuable  con¬ 
tributions  to  the  Inter  American  Press 
Association  and  to  the  cause  of  a  free 
press  in  the  Western  Hemisphere.” 
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This  year,  the  Rochester  Institute 
of  Technology  celebrates  its  150th 
year  of  commitment  to  quality 
careers.  Students  who  earn  a  B.S. 
degree  at  RIT  are  well-equipped  to 
meet  the  many  challenges  facing 
the  newspaper  industry.  Each 
graduate,  therefore,  is  one  more 
reason  for  us  at  Rockwell-Goss  — 
and  you  who  are  also  committed  to 
our  industry  —  to  look  to  the  future 
with  optimism.  As  the  leading 
manufacturer  of  newspaper 


We  read  you. 
weteRockiitell-Soss. 

presses,  we  have  supported  RIT 
with  substantial  donations  of 
systems  and  equipment  —  and 
we’ll  continue  to  do  so.  We’re 
helping  them  help  you  because  our 
interest  in  newspapering  doesn’t 
end  with  the  production  of  press 
equipment.  It  encompasses 
anything  and  everything  that 


affects  the  newspaper  industry. 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 


Rockwell 

International 


..where  science  gets  down  to  business 


Loeb  agrees  to  sell  quarter  interest  in  newspaper  co. 

A  source  close  to  Manchester  (N.H.)  Corp.  stock  back  in  1956.  The  suit  al-  papers  in  the  industry.” 

Union  Leader  publisher  William  Loeb  leged  that  the  stock,  still  carried  on  the  The'  pressman,  Raymond  Mahony,  re¬ 

says  the  quarter  interest  in  the  company  pension  fund  books  at  $375,000,  is  actu-  tired  in  1976  claiming  total  disability.  The 
forced  to  the  auction  block  by  settlement  ally  valued  at  $3  million.  The  valuation,  company  told  him  roughly  $4,200  had 

of  a  two  year-old  pension  fund  mis-  arrived  at  by  the  newspaper,  has  not  accrued  in  his  vested  interest  in  the  plan, 

managment  suit  will  probably  remain  been  reflected  in  the  pension  fund’s  ben-  He'll  get  $10,000  under  the  consent  or- 

within  the  company.  efits.  Over  809^  of  the  fund's  estimated  der. 

Under  a  consent  order  signed  by  $1  million  in  assets  are  invested  in  loans  Loeb  will  have  to  pay  Mahony’s  legal 
Loeb’s  attorneys  in  Concord,  N.H.  (July  to  the  paper  and  in  its  stock.  The  stock  costs,  a  figure  that,  depending  on  final 
9),  an  independent  investment  manager  hasn't  paid  dividends  in  years.  tallies,  could  be  as  high  as  $200,000  with 

to  take  charge  of  the  fund  will  be  re-  The  consent  order  prescribes  the  ap-  expenses  and  miscellaneous  expendi- 
quired  to  sell  the  stock  in  “commercially  pointment  by  Loeb  of  an  independent  tures  added. 

reasonable”  fashion.  According  to  the  investment  manager,  who  will  have  sole  The  labor  department's  action  cen- 
U.S.  Labor  Department,  a  party  to  the  control  over  the  fund’s  assets.  Loeb,  tered  around  the  purchase  by  Loeb  of  a 
suit,  that  means  Loeb  is  not  precluded  however,  will  continue  as  the  trustee  of  printing  press  with  some  $500,000  in 

from  buying  back  the  1.250  shares  of  the  profit  sharing  plan.  The  investment  profit  sharing  funds,  who  later  sold  it 

Union  Leader  Corp.  he  sold  the  fund  25  manager  will  be  closely  governed  by  the  to  the  newspaper.  The  labor  department 
years  ago — so  long  as  he’s  the  highest  court's  enforcement  of  the  Kmployees  alleged  that  the  deal  was  a  clear  violation 
bidder.  Retirement  Income  Security  Act  of  1974  of  ERISA  laws. 

Though  they  admitted  no  wrongdoing,  (ERISA.)  Loeb  says  he  paid  the  plan  109f  inter- 

Loeb’s  lawyers  signed  what  has  been  The  1,250  shares  of  stock  now  owned  est  on  the  borrowed  funds.  Additionally, 
generally  viewed  as  a  harsh  settlement,  by  the  plan  will  be  sold  for  at  least  his  attorney's  said,  the  stock  never  paid 
In  addition  to  the  stock  sale,  the  consent  $750,000.  If  no  one  offers  more,  an  event  dividends  because  it  is  willed  to  a  trust  to 
order  cost  the  Union  Leader  Corp.  both  seen  as  highly  improbable,  the  Union  be  set  up  for  the  employees  benefit  when 

control  of  the  pension/profit  sharing  Leader  Corp.  will  be  forced  to  buy  baik  Loeb  dies.  He  is  73  now. 

fund’s  assets  and  up  to  $205,000.  the  shares  for  that  amount.  The 

The  suit,  filed  by  a  retired  pressman  employee's  benefits  will  then  be  adjusted  DWOy  UloUUVcidJ 

and  later  joined  by  the  labor  department,  upward  with  the  difference  between  the  New  Hampshire  State  Police  reported 

charged  Loeb,  three  members  of  the  stock's  current  book  value  and  what  it  discovery  of  skeletal  remains  of  Law- 
profit  sharing  plan's  administrative  brings  upon  sale.  Ihe  sale  will  be  con-  rence  Fernsworth,  85.  Washington  jour- 
committee  and  the  company  with  mis-  ducted,  according  to  the  decree,  in  a  nalist.  who  disappeared  in  1976.  There 

managing  the  fund's  assets  by  investing  manner  that  “would  be  consistant  with  was  no  evidence  of  foul  play,  police 

$375,000  in  1 ,250  shares  of  Union  Leader  the  methods  of  buying  and  selling  news-  said. 
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Press  repression  is  rule 
in  the  African  continent 

Strict  control  and  repression  of  the  a  government  scheme  to  influence  public 
press  is  the  rule  today  in  the  African  opinion  there  and  abroad  by  secretly 
continent,  two  African  journalists  told  buying  or  trying  to  buy  domestic  and 
the  28th  assembly  of  the  International  foreign  newspapers. 

Press  Institute  in  Athens  recently.  When  knowledge  of  the  scheme  was 

More  than  430  journalists  from  42  traced  to  Prime  Minister  Jon  Vorster  he 
countries  attended  the  assembly.  The  was  forced  to  resign  last  May. 
status  of  press  freedom  around  the  world  Repression  of  the  press  in  South  Af- 
was  discussed  in  a  panel  chaired  by  Wil-  rica,  Louw  said,  is  also  conducted  on  a 
liam  Block,  publisher  of  the  Pittsburgh  personal  basis  against  individual  jour- 
Post-Gazette  and  IPl  vice  chairman.  nalists. 

In  South  Africa,  more  than  100  laws  They  are  “spied  upon,  threatened  and 
have  been  enacted  that  deal  with  the  sometimes,  but  fortunately  infrequently, 
press  directly  or  with  publication  of  in-  assaulted.  Some  are  arrested  and  de¬ 
formation,  according  to  Raymond  Louw,  tained  in  prisons  for  long  periods  without 
editor-in-chief  of  the  South  African  As-  being  brought  to  trial,"  he  said, 
sociated  Newspapers  of  Johannesburg.  In  1977  the  South  African  Society  of 
They  prohibit  disclosure  of  any  defense-  Journalists  reported  that  about  50  jour- 
related  matter  without  prior  permission  nalists  had  been  subjected  to  some  form 
from  the  government,  he  said.  Similarly,  of  punitive  reaction  by  the  government, 
publication  of  information  on  the  coun-  he  said,  adding  that  the  number  last  year 
try’s  uranium  secrets,  information  on  was  much  greater, 
prison  conditions,  and  on  relationships  “As  we  go  further  into  the  final 
between  black  and  white  races  is  re-  months  of  the  Seventies  there  are  very 
stricted  by  law.  real  fears  that  the  flickering  lights  of 

More  laws  are  now  being  considered  press  freedom  in  South  Africa  are  in 
by  the  parliament,  Louw  said,  to  make  danger  of  being  finally  extinguished,” 
exposure  of  government  corruption  more  Louw  said. 

difficult.  Elsewhere,  in  black  African  countries. 

It  was  the  South  African  piess,  the  there  have  been  ups  and  downs  in  press 
Rand  Daily  Mail,  that  last  year  exposed  freedom,  bright  spots  and  dark  clouds. 


Adventure  still  lives!  Looking  for  an  exciting  and 
different  story?  Investigate  the  sport  of  soaring. 
Send  for  our  reporter’s  kit  which  includes  a 
directory  of  soaring  sites.  Soaring  Society  of 
America,  P.O.  Box  66071 E,  Los  Angeies, 

California  90066 
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according  to  Joe  Rodrigues,  editor-in- 
chief  of  the  Nation  Group  of  newspapers 
headquartered  in  Nairobi,  Kenya. 

The  situation  in  Uganda,  where  self- 
styled  President  for  Life  and  internation¬ 
ally  styled  despot  Idi  Amin  was  deposed 
earlier  this  year  by  Ugandan  rebels  sup¬ 
ported  by  Tanzanian  troops,  is  very  en¬ 
couraging,  Rodrigues  said. 

The  new  government  in  Kampala, 
headed  by  President  Yusuf  Lule,  has 
“shown  no  signs  of  being  inclined  to  im¬ 
pose  any  kind  of  restriction  on  news¬ 
men."  he  said. 

In  Nigeria  the  government  is  preparing 
for  elections  leading  to  civilian  rule  for 
the  first  time  in  1 3  years,  he  said.  But  the 
ruling  military  government  has  also  es¬ 
tablished  a  state  press  council  with  pow¬ 
ers  to  register  journalists  and  to  disci¬ 
pline  them. 

In  Ghana,  Rodrigues  said,  the  gov¬ 
ernment  has  also  proposed  a  press  coun¬ 
cil  government.  He  cited  last  year's  an¬ 
nual  survey  on  world  press  freedom  by 
IPl  which  credited  Kenya  with  a  “re¬ 
markably  free  press." 

But  the  picture  is  not  everywhere  so 
bright,  he  said.  In  Equatorial  Guinea  and 
the  Central  African  Empire  “journalists, 
indigenous  as  well  as  others,  are  more 
than  unwelcome." 

“African  and  other  Third  World  lead¬ 
ers  are  on  the  whole  opposed  to  the 
Western  style  of  journalism.”  Rodrigues 
said.  “But  we  live  in  changing  times  and 
with  each  passing  of  totalitarian  and  dic¬ 
tatorial  regimes  .  .  .  the  future  becomes 
that  much  brighter." 

Four  members  of  the  IPl  board  of  di¬ 
rectors  were  re-elected  to  second  terms: 
Juan  Luis  Cebrian  of  Spain.  Giovanni 
Giovannini  of  Italy.  Mochtar  Lubis  of 
Indonesia  and  Max  Snijders  of  the 
Netherlands.  Two  new  directors  were 
named;  Raymond  Louws  of  the  Rand 
Daily  Mail,  South  Africa,  and  William  C. 
Heine  of  the  London  Free  Press  of  On¬ 
tario.  Canada. 

IPl  officers  re-elected  for  one  more 
one-year  term  were  Ranald  MacDonald 
of  Melbourne,  Australia,  chairman:  and 
vice  chairmen  William  Block,  publisher 
of  the  Post-Gazette;  Tomee  Hirooka  of 
Tokyo  and  Helene  V laches  of  Athens. 

Cox  acquires 
music  business 

Cox  Broadcasting  Corporation  (July  6) 
acquired  Schulke  Radio  Productions, 
paying  $4.5  million,  with  James  A. 
Schulke,  president,  retaining  a  minority 
stock  interest.  The  announcement  was 
made  by  Cox  President  Clifford  M.  Kirt- 
land.  Jr.  and  James  A.  Schulke. 

Schulke  Radio  Productions.  South 
Plainfield,  New  Jersey,  is  a  music  syndi¬ 
cation  business  and  the  leading  prog¬ 
rammer  of  the  “Beautiful  Music"  for¬ 
mat.  with  66  client  stations  across  the 
country. 
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Judge  delays 
decision  on 
press  blackout 

Whether  or  not  a  hearing  in  a  New 
York  State  Supreme  Court  attempted 
murder  trial  is  closed  to  the  press  re¬ 
mained  uncertain  last  week  as  the  judge 
in  the  case  postponed  decision  on  court¬ 
room  closure  until  July  23. 

Attorneys  for  the  New  York  Times, 
New  York  Daily  News,  NewsJay  and  the 
New  York  State  Civil  Liberties  Union 
presented  a  unified  front  before  acting 
state  Supreme  Court  Justice  Morris 
Schwalb  as  each  urged  the  judge  to  deny 
the  defense  motion  for  closure  on 
grounds  that  there  is  no  reason  to 
exclude  the  public  and  press  in  this  case. 
The  Manhattan  DA's  office  is  also  op¬ 
posing  the  motion  to  close  the  hearing. 

The  closure  issue  erupted  after  Helen 
Sadow,  a  legal  aid  attorney  for  defendant 
Charles  Wright,  contended  that  a  hearing 
on  whether  Wright  should  be  declared  a 
persistent  felony  offender  could  impair 
his  Sixth  Amendment  rights  to  a  fair  trial 
if  it  were  publicized. 

Russell  T.  Lewis,  a  lawyer  for  the 
Times,  argued  four  points  against  the 
imposition  of  a  closure  ruling. 

Lewis'  first  point  was  that  the  defense, 
in  this  or  any  other  court  proceeding,  has 
no  “absolute”  right  to  closure  under  the 
U.S.  Supreme  Court  ruling  in  the  Gan¬ 
nett  vs.  De  Pasquale  case.  He  then 
stipulated  that  the  issue  in  this  case  is 
not  whether  the  court  does  or  doesn't 
have  the  power  to  close  the  hearing,  but 
whether  or  not  closure  is  appropriate. 

Lewis  then  claimed  that  closure,  in 
this  case,  would  detract  from  society's 
vested  interest  in  any  court  proceeding 
and  would  not  protect  the  defendant's 
Sixth  Amendment  rights.  Finally.  Lewis 
pointed  out  that  all  the  information  to  be 
discussed  at  the  hearing  is  already  part  of 
the  public  record  and  is  available  to  the 
press  anyway  in  past  court  records  and 
in  Wright's  prison,  arrest  and  conviction 
records. 

As  the  July  13  proceeding  drew  to  a 
close,  Ms.  Sadow  motioned  to  have  the 
official  record  of  the  day's  proceedings 
"sealed.”  Justice  Schwalb  denied  the 
motion. 

Wink  joins  H&K 
as  SF  manager 

Donald  Winks  has  been  appointed 
senior  vicepresident  and  manager  of  the 
San  Francisco  office  of  Hill  and 
Knowiton,  Inc. 

Winks,  51,  had  been  head  of  his  own 
consulting  firm  in  San  Francisco  prior  to 
his  appointment.  From  1972  until  De¬ 
cember,  1978,  he  had  been  director  of 
corporate  communications  of  Crown  Zel- 
lerbach. 
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He'S  alive  and  mil 
and  iMiig  in  die 
Qreater  Naini  Leon  Merkel. 


That’s  right!  He's  Latin. 

And  he's  affluent.  As  a  matter  of  fact, 
he’s  worth  $2-billion  each  and  every  year. 

$2.2-billion,  to  be  exact.*  For  that  is  the 
aggregate  annual  income  ot  the  more 
than  half  million  Spanish-speaking  people 
making  up  the  Greater  Miami  Latin  Market. 

Being  affluent,  this  2-billion  dollar  man 
spends  a  lot  of  money.  On  food.  On 
liquor  On  cigarettes.  On  entertainment.  On 
travel.  On  cars.  On  clothes.  On  his  home. 
On  his  family 

Oh!  Yes,  he’s  very  much  family- 
oriented.  His  activities  revolve  around 
his  family.  And  it’s  a  large  family, 
averaging  3.4  members  per  household^ 

But  for  you  —  the  advertising  decision¬ 
maker  —  the  most  important  aspect  of 
this  2-billion  dollar  man  is  that  he  speaks 


and  reads  in  Spanish.  Not  only  does  he 
speak  and  read  it,  but  he  lives,  breathes 
and  thinks  in  Spanish.  Therefore,  he 
makes  his  buying  decisions  in  Spanish. 

And  the  place  he  goes  to  every  day 
to  get  help  in  making  those  buying 
decisions  is  DIARtO  LAS  AMERICAS. 
The#1  Spanish-language  daily 
newspaper  Particularly  oriented  to  him 
and  his  family. 

Make  sure  you  get  your  fair 
share  of  this  2-billion  dollar 
man.  Reach  him  by 
advertising  in 
DIARIO  LAS  AMERICAS. 
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Newsplan”  ad  schedule  sold  to  Chrysler 


issue  of  Pi  mismim 

Lii«  Ihe  Chrysler  newspaper  ad  campwcn. 

e  iwo  real  puml  reasons  lhai  we  graMvd 


Wind  on  bomb 


'“I 


An  Editor  &  Publisher  pull-out  section 
published  September  1,  1979 


Since  “Newsplan” — the  newspaper  industry’s  program  to  increase 
national  advertising  in  daily  newspapers — came  into  being  back  in 
March,  EDITOR  &  PUBLISHER  has  carried  the  news  of  this  dramatic 
new  program  to  the  newspaper  and  advertising  fields.  It  listed  the  first 
557  newspapers  to  offer  discounts,  along  with  their  rates  and  discounts. 

E&P  further  published  additions  and  corrections  to  the  original  list, 
and  outlined  acceptance  of  the  plan  by  advertisers  and  agencies. 

Now  .  .  .  EDITOR  &  PUBLISHER  will  publish  a  complete  directory 
of  800-plus  NEWSPLAN  newspapers,  along  with  production  data,  rates 
and  discounts,  in  a  special  pull-out  section,  to  be  included  in  the 
September  1  issue  of  E&P. 

Special  bonus  distribution  of  the  section  will  be  made  to  advertisers 
and  advertising  agencies. 

Your  newspaper’s  promotion,  with  copy  about  your  participation  in 
NEWSPLAN,  will  benefit  from  this  outstanding  editorial  environment 
and  special  distribution. 

Advertising  deadline  is  August  20.  Make  your  space  reservation  today. 

Advertising  deadline:  August  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


ADVERTISING  RATES  AND  SIZES:  (horizontal  formats  only  accepted  for  the  “News- 
plan”  section).  Page,  (7  x  10")  $1340;  half-page,  (7"  w  x  5”  d)  $790;  third-page  (7"  w  x 
3V2"  d)  $560;  quarter-page  (7"  w  x  2V2"  d)  $465;  or  your  regular  E&P  contract  rates  apply. 


Tennessee  Governor  Lamar  Alexan¬ 
der,  right,  congratulates  Nashville  Ban¬ 
ner  sports  director  Fred  Russell  at  a  re¬ 
ception  held  in  honor  of  Russell's  50th 
anniversary  as  a  Banner  staffer. 


RoBhKi  J  KhAiiNci.  has  been  appuinted 
associate  publisher  of  Fiess  Publications 
Inc.  by  Austin  C.  Drukkei .  president  and 
publisher.  Keating  was  advanced  from 
the  position  of  general  manager  of  Press 
Publications,  which  publishes  the 
Bluirstown  Press  in  Blairstown.  New 
Jersey,  The  News  in  Belvidere,  New  jer¬ 
sey,  and  the  News-Leader  in  Netcong, 
New  Jersey.  He  has  been  associated 
with  the  company  since  1948. 


Anukhw  Ross,  26,  reporter  for  the 
Norristown  (Pa.)  Times  Herald  was 
named  press  secretary  for  the  Petmsyl- 
vania  Insurance  Department. 


Expand  to  your  full 
market  potential! 


RENTA  PRO 


Dick  Hare  .  .  . 


America’s  most  active  newspaper  mar¬ 
keting  consultant— has  worked  suc¬ 
cessfully  with  over  250  daily,  weekly, 
shopper  publications  in  over  40  states. 


Delivers  Results 

•  Consultation  on  pricing,  compe¬ 
tition,  publishing  cycle  changes. 

•  Proven  sales  seminar  techniques 
for  advertising  personnel. 

•  Marketing  research  programs 
tailored  to  your  marketing  needs. 


•  Write  or  call  for  new  brochure. 


Hare  Associates, 

62  Black  Walnut  Drive, 
Rochester,  N.Y.  14615 
(716)  621-6873 


Four  executive  appointments  have 
been  made  at  the  Home  News  (New 
Brunswick,  N.J.)  and  announced  by  Wil¬ 
liam  M.  Boyd,  publisher. 

Richaru  N.  SHhBi.h,  general  manager 
and  senior  vicepresident  since  1958,  has 
been  appointed  associate  publisher  of  the 
newspaper. 

Wai.ikr  P.  Ni  i.son,  vicepresident  and 
advertising  director  since  1973  will  be 
director  of  marketing,  with  responsibility 
for  the  advertising,  circulation  and  pro¬ 
motion  departments. 

Joshpu  D.  Foniana  becomes  director 
of  operations  with  responsibility  for  the 
production  and  personnel  departments. 
He  had  been  vice  president-personnel 
since  1978. 

Jamks  P.  Qcinn  was  promoted  from  as¬ 
sistant  production  manager  to  produc¬ 
tion  manager.  He  succeeds  Euwaku  A. 
Kknm.uy.  who  has  retired. 

GhoRoh  F.  Rosr;  continues  as 
vicepresident-finance  and  Wai.son  S. 
Sims  as  editor. 


Staff  changes  at  the  Aberdeen  (S.D.) 
American  News  include  the  following; 

John  Trskh.  production  director  for 
the  past  44  years  has  retired  elTective 
July  1,  1979. 

Chari, hs  “Dan"  Grad^  ,  advertising  di¬ 
rector  at  Aberdeen  since  1964  has  re¬ 
signed  his  position  to  accept  a  similar 
position  at  the  Elkhart  (Ind.)  Truth. 

Euwaru  J.  LhDuc,  former  retail  sales 
supervisor  at  the  St.  Paul  (Minn.) 
Dispatch-Pioneer  Press  has  been  named 
as  a  successor  to  Grady. 


Jim  Williams,  formerly  General  Man¬ 
ager  of  the  Weatherford  Daily  News 
(Okla.),  has  joined  the  Oklahoma  City 
Journal  Record  as  the  advertising  man¬ 
ager. 


24 


Newspeople 


Accepting  an  honorary  degree  of 
Doctor  of  Humane  Letters,  Allen  H. 
Neuharth,  chairman  and  president  of 
the  Gannett  Company,  was  the  com¬ 
mencement  speaker  at  the  Spring 
graduation  ceremonies  for  the  600 
graduates  of  Mercy  College,  Dobbs 
Ferry,  New  York. 

Assignments  made 
by  Associated  Press 

Key  news  assignments  for  the  As¬ 
sociated  Press  in  Latin  America  and  Asia 
were  announced  by  Keith  Fuller,  presi¬ 
dent  and  general  manager. 

Morris  Rosenberg,  a  veteran  of  AP's 
foreign  service  and  its  general  director 
for  Latin  America  since  1977,  transfers 
to  Washington,  D.C.,  where  he  will  di¬ 
rect  the  news  cooperative’s  World  Ser¬ 
vice  operations  in  the  nation's  capital. 
Rosenberg,  59.  a  native  of  Charlotte, 
N.C..  has  been  based  in  Mexico  City. 

Eloy  Aguilar,  chief  of  Caribbean  ser¬ 
vice  at  San  Juan  for  the  past  year,  moves 
to  Mexico  City  as  chief  of  bureau  for 
Mexico  and  Central  America.  Aguilar, 
42.  from  San  Miquel.  Mexico,  had  held 
earlier  assignments  at  Caracas  and 
Mexico  City  for  the  AP. 

Succeeding  Aguilar  at  San  Juan  is 
Lewis  Wheaton,  news  editor  for  the 
Caribbean  for  the  past  year.  Wheaton, 
36,  from  New  York  City,  was  assigned  to 
Caracas  prior  to  his  transfer  to  San  Juan. 

i'homas  J.  Fenton,  correspondent  at 
Panama  City  since  that  bureau  was 
opened  last  year,  transfers  to  Santiago  as 
chief  of  bureau  for  Chile  and  Bolivia. 
Fenton,  34.  succeeds  Shirley  Christian, 
who  has  resigned  to  become  the  Miami 
Herald's  Latin-America  specialist. 

Richard  H.  Pyle.  World  Service 
supervisor  in  Washington  since  last  year 
and  a  veteran  newsman  who  directed 
AP's  coverage  of  the  Vietnam  War  in 
1971-73,  moves  to  Tokyo  as  news  editor 
for  Asia.  Pyle,  45,  succeeds  Edwin  Q. 
White,  who  is  transfeiring  to  Honolulu. 

♦  * 

KtN  King,  controller  for  the  Me-Book 
Publishing  Co.  Inc.  in  Burbank.  Calif., 
has  Joined  the  Los  Angeles  Herald 
E.\aminer  as  controller. 
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in  the  news 

Boston  Herald  American  publisher 
James  T.  Dorris  announces  four  new 
editorial  appointments. 


Toedtman 


Hartnett 


James  Toediman  has  been  named 
executive  editor.  Toedtman  comes  to  the 
Herald  American  after  twelve  years  at 
New'sday,  where  he  most  recently  served 
as  News  editor  of  the  Washington 
bureau. 

Ken  Hartneit  has  been  appointed  city 
editor.  Hartnett  was  formerly  with  the 
Boston  Globe  where  he  headed  the  urban 
team  and  State  House  bureau. 

Bob  Sales  has  been  named  managing 
editor  for  the  Herald  American.  He  had 
been  editor  of  the  Boston  Phoenix  and 
previously,  a  reporter  for  the  Globe. 

Peier  Lucas  joins  the  Herald  Ameri¬ 
can  as  a  political  writer.  Lucas  had  been 
press  secretary  for  Attorney  General 
Francis.  X.  Bellotti  as  well  as  a  Boston 
columnist. 

*  Hf 

Harry  T.  Whitin  was  appointed  re¬ 
gional  editor  of  the  Worcester  (Mass.) 
Telegram  and  Evening  Gazette. 

)((  sic 

The  appointment  of  Emil  R.  Sveilis  as 
manager  of  the  Philadelphia  bureau  of 
United  Press  International  was  an¬ 
nounced  by  Pennsylvania-West  Virginia 
news  editor  William  C.  Hoop.  Sveilis,  35, 
succeeds  Edward  J.  McFall,  who  re¬ 
signed  to  head  the  news  bureau  at  the 
University  of  Pennsylvania. 

*  ♦  * 

Jbee  Radeord,  editor  of  the  Albuquer¬ 
que  News,  has  resigned  to  develop  pub¬ 
lic  involvement  programs  for  the  U.S. 
Bureau  of  Land  Management  in  Al¬ 
buquerque.  A  successor  has  yet  to  be 
named.  *  *  * 

Kenneth  W.  Webb,  managing  editor  of 
the  Wolfeboro  (N.H.)  Granite  State 
News  has  been  promoted  to  editor. 
Webb  has  been  a  member  of  the  newspa¬ 
per  staff  since  1973.  He  is  a  former  editor 
and  publisher  of  the  Nedham  (Mass.) 
Times. 
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Paul  Schweizer,  assistant  metro 
editor,  was  appointed  business  editor  of 
Camden  (N.J.)  Courier-Post. 

*  ♦  sic 

Francis  J.  McGraih,  84,  who  is  be¬ 
lieved  to  be  the  oldest  active  sports 
editor  in  the  nation,  has  retired  from  Fall 
River  (Mass.)  Herald  News.  He  will  con¬ 
tinue  to  write  a  column. 

sic  :fc  )ic 

Ken  Hamrick.  25-year  veteran  of  the 
Columubus  (Ohio)  Dispatch  and  news 
editor  for  the  past  eight  years,  has  been 
promoted  to  editor  of  the  editorial  page. 
Former  assistant  news  editor,  Owen  De 
WOLFE,  was  named  news  editor. 

*  sic  i{c 

Ric  Treni,  director  of  advertising  for 
the  Seattle  Post-Intelligencer,  has  been 
named  president  of  the  Puget  Sound 
Advertising  Federation. 

sic  s|c  sic 

Zee  Levin,  former  assistant  managing 
editor  of  the  Pawtucket  (R.l.)  Evening 
limes,  has  come  out  of  retirement  to  as¬ 
sume  the  posts  of  editor  of  the  East  Prov¬ 
idence  (R.L)  Post  and  the  Seekonk 
(Mass.)  Star. 

*  ♦  ♦ 

Raymond  C.  Feldmann  has  been 
named  editor  of  The  Avenue,  a  weekly 
newspaper  with  a  circulation  of  19,000 
serving  the  residents  of  Essex,  Mary¬ 
land.  Feldmann  was  formerly  director  of 
public  relations  at  a  Baltimore-based 
non-profit  agency.  Before  that  he 
worked  in  the  office  of  news  and  publica¬ 
tions  at  Towson  (Md.)  State  University, 
and  was  a  writer  at  the  Baltimore  News 
American. 

4c  9|c  S|c 

Jack  M.  Dodgen  has  been  appointed  to 
the  position  of  production  director  for 
Gore  Newspapers  Company,  publisher 
of  the  Fort  Lauderdale  News  and  Sun- 
Sentinel. 

Mexico  City  bureau 
opened  by  Dallas  T-H 

Dallas  Times  Herald  will  open  a 
Mexico  City  bureau  this  month,  editor 
Kenneth  P.  Johnson  said. 

Mark  Seibel  has  been  named  bureau 
chief  by  the  Times  Herald.  Seibel, 
former  assistant  city  editor  of  the  Dallas 
Morning  News,  had  covered  the  expro¬ 
priation  of  Mexican  farm  land,  border 
problems  and  the  inauguration  of  Presi¬ 
dent  Jose  Lopez  Portillo. 

A  native  of  Kansas  City,  Seibel 
graduated  from  Southern  Methodist 
University  and  taught  language  classes  in 
Spain  before  Joining  the  News  in  1974. 

"The  emergence  of  Mexico  as  an  on¬ 
going  global  newsmaker  as  well  as  being 
our  neighboring  country  warrants  the 
opening  of  this  foreign  bureau,”  said 
Will  Jarrett,  managing  editor  of  the 
Times  Herald. 

The  Times  Herald  will  also  open  a 
Houston  bureau  in  the  near  future. 


Reporter  Gary  Sternberg,  Wildwood 
(N.J.)  Gazette  Leader,  displays  the 
plaques  he  has  received  for  his  series  of 
articles  on  the  plight  of  victims  of  crimes 
in  the  state.  He  won  awards  from  N.J. 
State  Bar  Association,  Jim  AAerrell  Re¬ 
ligious  Liberty  Memorial  and  N.J.  chap¬ 
ter  Sigma  Delta  Chi. 

Chari.es  K.  Barre  i  I .  director  of  finan¬ 
cial  planning.  Chicago  Tribune,  was 
named  chief  financial  officer  of  the  Ft. 
Lauderdale  News  and  Sun  Sentinel. 

Columnist  feted 

Boston  Herald  American  columnist 
Wendell  Coltin  was  honored  by  the 
Senior  Citizens  of  Merrimack  Valley  in 
West  Andover,  Massachusetts,  as  2,700 
people  celebrated  "Wendell  Coltin  Ap¬ 
preciation  Day".  Coltin  writes  on  Social 
Security,  Medicare,  and  matters  con¬ 
cerning  the  elderly. 

{Continued  on  page  26) 
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Newspeople  in  the  news 


Christopher  Morgan,  formerly  news 
editor  of  the  Carroll  County  (N.H.)  In¬ 
dependent,  has  been  named  editor  of  the 
weekly,  published  by  the  Independent- 
Granite  State  Publishing  Corp. 

♦  *  ♦ 

Lorraine  Rufe,  former  regional  corre¬ 
spondent  to  the  Portland  Ore fionian,  will 
join  the  Walla  Walla  Union-Bulletin  as  a 
general  assignment  reporter.  Her  princi¬ 
pal  beat  will  be  education. 

*  *  * 

Gene  Vinson,  former  editor  for  Pioneer 
Publishing  Company  in  Oak  Park,  Il¬ 
linois,  has  joined  Panax  Newspapers  as 
regional  editorial  director  for  Panax’ 
South  Florida  newspapers.  In  his  new 
post,  Vinson  will  be  responsible  for 
coordinating  the  editorial  staffs  and 
policies  of  the  five  Panax  newspapers  in 
Dade  (Miami)  and  Broward  (Ft.  Lauder¬ 
dale)  counties. 

♦  *  ♦ 

Pres  I  ON  W.  Sparrow,  Sunday  features 
editor  for  the  Fayetteville  (N.C.) 
Observer-Times  since  1957,  retired. 
Frances  Hasty,  editor  of  Living  section 
for  six  years,  was  named  his  successor. 
Maureen  West,  previously  reporter  for 
Daytona  Beach  {F\a.) News-Journal ,  has 
assumed  duties  of  Observer  Living  sec¬ 
tion  editor. 


CALL  404 
2662464 
AND  6ET 
YOUR 
MONEY 


When  it  comes  to  the 
collection  game,  we’re  gentlemen. 
That's  why  we  win  at  slow  pay 
and  no  pay  problems. 

Szabo  Associates  is  the  nation’s 
largest  media  collection 
specialists.  We  know  your 
business  so  you  don’t  have 
to  lose  your  money  or  your  client. 
Call  us.  You’ll  get  your  money  back. 


Media 

SZABO  ASSOCIATES,  INC., 

3355  Lenox  Road,  Atlanta,  Georgia  30326 


(Continued  from  page  25) 

Alan  Lupo  has  joined  the  Boston 
Phoenix  as  a  staff  writer  in  the  editorial 
department.  Lupo  most  recently  was  an 
on-air  reporter  for  WBZ-tv,  publisher  of 
a  monthly  newspaper  for  Mass.  Fair 
Share,  and  a  reporter  for  the  Boston 
Evening  Globe. 

*  ♦  ♦ 

William  F.  Miudlebrooks,  a  former 
managing  editor  with  United  Press  Inter¬ 
national,  has  joined  Sherwood  Ross  As¬ 
sociates,  Inc.,  the  information  firm  that 
promotes  national  magazines,  univer¬ 
sities,  books,  and  newsletters. 

9(c  :)c  :1c 

Francine  Merenghi  resigned  as  ad  di¬ 
rector  of  Rolla  (Mo.)  Daily  News  to  ac¬ 
cept  a  management  position  with  Winsor 
Newspaper  Inc.,  Canton,  Ill. 

♦  *  * 

Walter  Kerr,  66,  who  made  his  repu¬ 
tation  as  a  drama  critic  for  the  defunct 
New  York  Herald  Tribune,  was  named 
daily  drama  critic  at  the  New  York 
Times,  replacing  Richard  Eder,  who  will 
be  given  another  assignment. 

*  ♦  ♦ 

Mike  Weaver,  director  of  Peninsula 
Newspapers  Inc.,  was  appointed  chief 
financial  officer  of  Peninsula  (Calif.) 
Times  Tribune  and  elected  to  the  board 
of  directors  as  assistant  secretary. 

^  ^  ^ 

Gerald  G.  Moriarty,  publisher  of  Ot¬ 
tumwa  (la.)  Courier,  has  joined  th§ 
Mason  City  (la.)  Globe-Gazette  as  pub¬ 
lisher,  succeeding  Steven  B.  Strum,  who 
will  become  assistant  to  the  vicepresi¬ 
dent,  James  Burgess,  Lee  Enterprises. 

♦  *  * 

Adam  G.  Llewellyn,  former  general 
manager  and  chief  operating  officer  of 
Lincoln  (Nebr.)  Journal-Star  is  the  new 
publisher  of  the  Keokuk  (la.)  Gate  City. 

^  4c  * 

Lucy  Coulbourn,  a  former  family 
editor  of  the  Rockford  (111.)  Newspapers 
and  an  editor  at  the  Pompano  Beach 
(Fla.)  Sun-Sentinel,  was  appointed  act¬ 
ing  director  of  the  office  of  information 
services  at  North  Carolina  State  Univer¬ 
sity. 

4c  4c  * 

Dan  Coleman  was  named  managing 
editor  for  the  Wichita  Falls  (Tex.)  Times 
and  Record  News  and  Charles  W. 
Ward  was  named  executive  editor  for 
both  papers. 

4c  4«  4« 

Linda  G.  Blanc  was  named  assistant 
manager  of  public  relations  of  National 
Fire  Protection  Association  in  Boston. 

4c  4c  4c 

John  Ehperheimer,  assistant  Sunday 
editor  at  the  Des  Moines  (Iowa)  Regis¬ 
ter,  has  been  named  assistant  managing 
editor  for  news  at  the  Charlotte  (N.C.) 
News. 


Christena  M.  Mills,  co-publisher  of 
the  Addison  Independent,  Middlebury, 
Vt.,  has  been  elected  president  of  the 
Vermont  Press  Association.  Anne 
Eisenmenger,  managing  editor,  Ben¬ 
nington  Banner,  was  elected  vicepresi¬ 
dent. 

4c  4c  4c 

David  M.  Rosen,  former  bureau  chief 
for  United  Press  International  at  the 
Massachusetts  State  House,  has  been 
named  director  of  the  Office  of  Public 
Information  of  the  Commodity  Futures 
Trading  Commission,  Chairman  James 
M.  Stone  announced. 

4c  4c  4c 

Ethel  M.  Gintoft,  associate  editor  of 
the  Catholic  Herald  Citizen,  Milwaukee 
archdiocesan  newspaper,  has  been 
elected  the  34th  president  of  the  Catholic 
Press  Association.  She  is  the  first  woman 
to  hold  this  office  since  the  association 
was  founded  in  1912. 

4c  4c  4c 

Charles  W.  Hucker,  political  and 
Capitol  Hill  reporter  for  Congressional 
Quarterly  for  the  last  year  and  a  half,  has 
been  named  CQ  political  editor.  Prior  to 
joining  CQ,  Hucker  was  a  Missouri  polit¬ 
ical  writer  and  state  government  reporter 
for  five  years  for  the  Kansas  City  Star 
and  Times. 

4c  4c  4c 

Kathy  Rutledge,  regional  editor  of  the 
Lincoln  (Neb.)  Journal,  has  been  named 
metro  editor.  Bill  Eddy,  formerly  as¬ 
sociate  editor  of  the  North  Platte  (Neb.) 
Telegraph,  is  the  new  Journal  regional 
editor. 

4c  4c  4c 

Bill  Baker,  publisher  of  the  Laredo 
(Tex.)  Times — elected  president  of  the 
Laredo  Chamber  of  Commerce. 

*  *  * 

New  publishers  of  Gannett  newspa¬ 
pers  in  Rockford,  III.,  and  Battle  Creek, 
Mich.,  were  named  by  Allen  H. 
Neuharth,  chairman  and  president  of  the 
nationwide  communications  company. 

The  appointments,  effective  im¬ 
mediately,  are: 

•  Gerald  A.  Bean,  general  manager  of 
the  Register  Star  morning  and  afternoon 
newspapers  in  Rockford,  with  a  daily 
circulation  of  about  80,000,  named  pub¬ 
lisher  of  those  newspapers,  succeeding 
Maurice  Hickey,  who  was  named  presi¬ 
dent  of  Gannett  Northeast  Newspaper 
Group. 

•  Robert  B.  Miller,  Jr.,  publisher  of 
the  Idaho  Statesman  at  Boise,  named 
publisher  of  the  Enquirer  and  News  in 
Battle  Creek,  with  a  daily  circulation  of 
33,000  and  Sunday  circulation  of  41,(X)0, 
succeeding  his  father. 

4c  4e  4c 

Diane  Lindquist,  from  editor.  Pacific 
News  Service,  San  Francisco,  to  assis¬ 
tant  city  editor,  San  Diego  Union.  Susan 
Jetton,  former  politics  reporter,  Char¬ 
lotte  (N.C.)  Observer,  to  general  assign¬ 
ment,  Union. 
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Multimedia  eyes  CATV 

area 


in  acquisition 

By  Henry  Lee 

A  new  emphasis  in  communications 
was  indicated  in  recent  developments  for 
Multimedia.  Inc.  Starting  as  a  small 
newspaper  and  broadcast,  merger  in 
l%8,  the  company  was  recently  listed 
among  12  “top  growth  companies."  by 
South  magazine.  I'he  pattern  of  this 
growth  was  apparently  set  in  the  latest 
acquisition — cable  television. 

With  the  cable  television  network  of 
Kansas  State  Television  Network.  Inc.. 
Multimedia  executives  see  increasingly 
attractive  opportunities.  Still,  the  com¬ 
pany  is  also  doing  what  its  name  implies; 
it  is  looking  at  newspapers  above  a 
15.000  circulation,  special  interest 
magazines,  and  book  publishing,  among 
other  things. 

This  latest  acquisition  covers  16  cities 
in  Kansas  and  Oklahoma  with  17,000 
subscribers.  In  announcing  the  purchase, 
Metromedia  president  Wilson  C.  Wearn, 
anticipated  a  “dramatic"  upturn  for  pay 
television. 

Presently  concentrated  in  13  south¬ 
eastern  states  with  12  dailies,  25  non- 
dailies,  5  VHP  television  stations,  and  13 
radio  stations,  the  future  is  primarily 
seen  in  the  Sunbelt.  “As  we  move  be¬ 
yond  the  Southeast,*"  James  B.  Banks, 
research  and  planning  manager,  ex¬ 
plained  at  Multimedia's  ornate  headquar¬ 
ters  in  Greenville.  S.C.,  “we're  looking 
particularly  at  growing  Sunbelt  markets. 
This  is  our  focus,  but  we  might  consider 
any  attractive  market." 

FCC  approval  for  a  Nashville  (Tenn.) 
UHF  television  and  radio  stations  is 
pending. 

With  newspapers  becoming  increas¬ 
ingly  over-priced  and  broadcast  acquisi¬ 
tion  restrained,  cable  television  is  seen 
as  a  promising  future.  “Now  that  we 
have  taken  our  first  step."  Banks  ob¬ 
served.  “we  are  looking  at  programming 
(among  three  such  properties  is  Phil 
Donahue,  considered  a  hot  item)  and 
other  prospects." 

Such  prospects  are  increasing  with 
technological  development  and  market 
potential,  according  to  Rhea  T.  Eskew, 
Multimedia  vicepresident  and  board 
member,  also  president.  Multimedia 
Newspaper  division.  “Cable  television 
enables  us  to  grow  in  any  direction  we 
choose."  he  explained.  “Our  pending 
UHF  television  outlet  in  Nashville  would 
give  us  a  new  dimension — subscription 
television. 

“And  from  there  we  could  expand,  in 
the  light  of  economics  and  technology." 

The  24-year  United  Press  International 
veteran  expressed  interest  in  any  area  of 
communication,  including  eventual  in¬ 


teractive  or  two-way  communication 
with  its  impending  impact  on  lifestyles. 
But  he  still  covets  traditional  terrain  with 
particular  insights. 

“Because  of  the  labor  problem,"  he 
continued,  “we  are. less  interested  in  big 
urban  newspapers.  We  are  primarily  in¬ 
terested  in  small  communities  with  a  cir¬ 
culation  above  15.000  and  market  poten¬ 
tial.  Weeklies  have  been  picked  over 
rather  well." 

Such  thinking  was  refiected  earlier  this 
year  by  purchase  of  two  small  dailies,  the 
Moultrie  (Ga.)  Observer  and  Winter 
Haven  (Fla.)  News-Chief.  These  were 
the  company's  first  newspaper  ventures 
into  Georgia  and  Florida. 

Special  interest  magazines  are  being 
looked  at  along  with  book  publishing, 
according  to  Askew.  “We  already  have 
the  (Nashville)  Music  City  News,  which 
is  similar  to  a  magazine  in  format,"  he 
pointed  out. 

With  such  growth,  Eskew  is  con¬ 
cerned  about  quality,  hiring  the  right 
people  and  improving  the  product.  “We 
just  hired  Sabin  Willett  as  a  reporter  on 
the  Greenville  News,  our  flagship  news¬ 
paper,"  he  emphasized.  “He  is  a  Har¬ 
vard  Phi  Beta  Kappa  graduate  in  classics 


and  recent  salutatorian  at  graduation.  We 
chose  a  Harvard  black  and  Greenville 
native  for  a  summer  internship.” 

Looking  at  increasing  needs  in  the 
wake  of  growth,  Eskew  considered 
Washington  news  coverage  for  expand¬ 
ing  outlets.  “Special  Washington  cover¬ 
age  is  inevitable,  economically,”  he  said. 
“Our  Montgomery  (Ala.)  Advertiser- 
Journal  already  have  their  own  coverage 
there.” 

All  this  started  in  1%8  with  the  merger 
of  three  companies  operating  four  daily 
newspapers  and  10  broadcasting  stations 
in  the  Carolinas,  Georgia,  Tennessee. 
With  a  strategy  of  ignoring  big-city  pres¬ 
tige  properties  and  coveting  market  po¬ 
tential,  profits  climbed  15.6%  last  year 
to  $29.1  million  in  earnings  or  $2.35 
a  share.  This  compared  to  21%,  $12 
million,  and  $1.82  figures  for  1977. 

Wilson  C.  Wearn,  58,  succeeded  J. 
Kelly  Sisk,  66,  as  board  chairman  and 
chief  executive  officer  last  December. 

Joins  ad  bureau 

William  R.  Park,  Sr.  has  joined  the 
Newspaper  Advertising  Bureau,  Inc.  as 
vicepresident — eastern  retail  sales.  He 
will  report  to  Alfred  Eisenpreis,  vice- 
president — retail  marketing,  and  he  will 
be  headquartered  in  Atlanta.  Before 
coming  to  the  bureau.  Park  was  vice- 
president  for  retail  services  of  Miller/ 
Zell.  Inc.,  retail  consultants. 


Recruitment 
and  traininjg 
specialists 


We  provide  confidential  and  personalized  service  to  the 
newspaper  industry.  Bill  Stegall,  experienced  newspaper  executive, 
and  John  Gorby,  nationally  recognized  training  specialist,  indicate 
our  continued  commitment  to  grow  with  the  newspaper  industry’s 
needs  and  to  maintain  the  highest  standards  in  client  service. 

For  a  confidential  discussion  of  your  company’s  needs  in  executive 
search  or  training,  call:  312-394-9330, 


Bill  Stegall 


John  Gorby 
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Two  days,  /wo  ordeals: 

Cocljimes 

Freighter  collides  wHh  tanker,  sinks 
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"‘'^:;^CapeCociTimes 


Meeting  the  challenge  of  a  disaster 
story  is  a  test  for  any  news  staff. 

The  Cape  Cod  Times  in  Hyannis, 
Mass.,  recently  faced  two  such  tests  in 
an  18-hour  period — both  times  when  the 
newsroom  was  virtually  deserted.  The 
first  test  came  on  the  night  of  Sunday, 
June  17,  when  the  Cape  experienced  its 
first  commercial  airline  crash — and  the 
second  came  late  the  following  after¬ 
noon,  when  a  freighter  sank  25  miles 
offshore  after  colliding  in  a  dense  fog 
with  an  oil  tanker. 

Newsroom  staffers  at  the  34,300- 
circulation  daily  responded  by  working 
through  the  night — and  management  re¬ 
sponded  by  increasing  the  news  hole  to 
accommodate  14  major,  well-illustrated 
stories  on  the  air  and  sea  disasters  in  two 
days. 

Proofreader  Judy  Savery  and 
sportswriter  Mark  Chapman  were  the 
only  staffers  in  the  newsroom  shortly 
after  1 1  p.m.  on  the  17th  when  word  of  a 
search  for  a  “possibly  downed”  aircraft 
was  heard  over  the  police-fire  radio 
scanner. 

“We’ve  got  to  call  somebody,”  was 
Sa very’s  immediate  reaction.  Chapman 
suggested  assistant  editor  Tim  White, 
who  in  turn  directed  them  to  rouse  chief 
photographer  Gordon  Caldwell  and  assis- 
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(Continued  from  page  28) 
owned  the  ill-fated  plane. 

When  Monday’s  edition  was  on  the 
press,  editor  Bill  Breisky,  news  editor 
Concannon,  graphics  editor  Sherwood 
Landers  and  features  editor  Dave  Mar¬ 
cus  met  at  lunch  to  plan  follow-up  stories 
and  art  for  Tuesday.  Newspaper  Fund 
intern  Laura  Nichols,  who  had  worked  at 
the  copy  desk  since  6  a.m.,  was  asked  to 
do  a  tour  of  duty  as  lifestyle  editor,  free¬ 
ing  lifestyle  editor  Anne  Farrow  to  do  a 
feature  on  recollections  of  Capt.  Par- 
menter  by  his  wife,  fellow  pilots  and 
friends.  Barnard  and  Fenelon  stayed 
with  the  FAA  investigation;  ad  depart¬ 
ment  artist  Mary  Forest  was  asked  to 
prepare  a  map  of  the  area;  reporter- 
photographer  Milton  Moore  was  called 
in  from  the  Orleans  bureau  to  cover  the 
crash  scene. 

The  air-crash  edition  was  being  deliv¬ 
ered  across  the  Cape — and  staff  report¬ 
ers  were  catching  up  on  their  sleep — at 
5:15  Monday  afternoon  when  a  call  was 
received  from  Orleans  bureau  chief  Peter 
Hartley:  Two  ships  had  collided  off 
Chatham — at  least  one  of  them  a  tanker 
and  at  least  one  of  them  was  taking  on 
water  fast. 

Haunted  by  visions  of  two  potential 
Argo  Merchants  in  an  area  always  sensi¬ 
tive  to  oil  spill  threats,  Concannon  called 
in  Reporter  Murphy  to  cover  the  main 
story,  dispatched  reporter-photographer 
Moore  and  features  editor  Marcus  to 
rent  a  small  plane  and  fly  over  the  scene, 
told  Bourne  bureau  reporter  Wayne  Mil¬ 
ler  to  cover  the  Coast  Guard  rescue  op¬ 
erations  from  Otis  Air  Force  Base,  and 
assigned  stringer  Michael  Bostwick  to 
cover  the  oil  spill  specialists  gathered  at 
the  National  Marine  Fisheries  Headquar¬ 
ters  in  Woods  Hole.  Finally,  court  report¬ 
er  Don  Walsh  was  put  to  the  task  of 
researching  the  files  for  a  story  on  the 
disasters  in  that  area  known  as  “the 
graveyard  of  the  Atlantic.” 

Editor  Bill  Breisky  worked  with  Con¬ 
cannon  into  the  evening  and  arranged  to 
increase  Tuesday’s  paper  by  two 
pages — allowing  a  full  inside  page  for  the 
collision  at  sea,  and  another  for  a  fol¬ 
lowup  on  the  crash  of  Flight  248. 

Assistant  editor  White  returned  to  the 
newsroom  in  the  early  evening  to  or¬ 
ganize  the  night’s  work,  spelling  Con¬ 
cannon,  who  had  had  only  three  hours’ 
sleep  in  the  previous  24. 

Tuesday’s  special  edition  came  out  on 
time.  Editors  had  turned  reporters  and 
reporters  did  double  duty  to  get  the  job 
done.  They  sent  three  times  the  normal 
load  of  hand  set  copy  to  the  production 
crew  on  both  days — and  that  crew,  in 
turn,  let  out  a  cheer,  partly  an  expression 
of  pride,  partly  an  expression  of  relief, 
when  the  last  page  went  to  the  camera 
room. 

“What  next?”  was  the  question  most 
often  asked  in  the  Times  newsroom  that 
week. 
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The  answer  was  not  long  in  coming: 
Five  days  after  the  tanker-freighter  colli¬ 
sion,  a  late-night  fire  raged  through  a 
West  Yarmouth  motel,  claiming  the  life 
of  one  guest  and  sending  24  people  to  the 
hospital. 

Prominent  citizens 
write  weekiy  articies 

Starting  this  July,  the  Rocky  Mountain 
News  (Denver,  Colo.)  commentary  sec¬ 
tion  will  feature  articles  written  by  its 
new  editorial  board  of  12  prominent  Col¬ 
oradans. 

The  board  members’  experc^e  ranges 
from  law,  agriculture,  and  energy  to  edu¬ 
cation,  medicine,  and  business. 

Rocky  Mountain  News  editor  Michael 
Balfe  Howard  said  the  experts’  articles 
will  run  at  least  once  a  week.  They  may 
write  on  any  subject  they  choose  and  are 
independent  of  The  News’  own  editorial 
views.  However,  the  paper’s  editorial 
writers  are  free  to  seek  advice  from  the 
board  of  experts. 

Jay  Ambrose,  the  News  editorial  page 
editor,  said  the  board’s  chief  bene¬ 
ficiaries  will  be  “readers  hungry  for 
coherent  explanations  of  today’s  compli¬ 
cated  issues.” 

Members  of  the  board  and  their  fields 
of  expertise  are: 

Dan  Hoffman,  law.  A  well  known  trial 
lawyer,  Hoffman  is  dean  of  the  Univer¬ 
sity  of  Denver  Law  School. 

John  Welles,  growth.  Welles  is  vice- 
president  for  institutional  planning  and 
development  at  The  Colorado  School  of 
Mines. 

Ken  Monfort,  agriculture.  A  former 
state  legislator.  Monfort  is  senior  vice- 
president  and  co-chairman  of  Monfort  of 
Colorado,  Inc.,  the  nation’s  largest  cattle 
feeding  operation  and  a  leading  meat 
packer. 

Roland  Rautenstraus,  education.  He 
will  retire  as  president  of  the  University 
of  Colorado  at  the  end  of  the  summer. 

Dr.  John  Sbarbaro,  medicine.  He  is 
director  of  public  health  and  preventive 
medicine  for  the  Denver  Department  of 
Health  and  Hospitals. 

Felix  Sparks,  water.  He  retired  in 
April  after  21  years  as  director  of  the 
Colorado  Water  Conservation  Board. 

Peter  Warren,  the  arts.  Warren  is 
chairman  of  the  Denver  International 
Film  Festival  and  an  associate  professor 
of  mathematics  at  the  University  of  Col¬ 
orado. 

Lucy  Creighton,  economics. 
Creighton  is  corporate  economist  of  the 
First  National  Bank  in  Denver. 

Steve  Johnson,  labor.  He  is  president 
of  the  Independent  Drivers’  Association, 
a  cab  drivers  union. 

The  Rev.  Richard  Kerr,  ethics.  An 
Episcopal  priest,  Kerr  is  rector  of  the 
Church  of  the  Holy  Redeemer  in  Denver. 

Bill  Pace,  science  and  energy.  He  is  an 
employee  of  Biogas  of  Colorado,  an 


energy  firm. 

The  News  announced  the  board’s 
selection  on  June  19.  The  members  will 
serve  through  1980  when  the  paper  will 
select  a  new  board. 


McClatchy  sells  KOVR 
to  Outlet  for  $65M 


C.K.  McClatchy,  president  of 
McClatchy  Newspapers,  announced 
(July  5)  an  agreement  to  sell  KOVR-tv, 
to  Outlet  Company  of  Providence, 
Rhode  Island.  The  sale  price  is  $65  mil¬ 
lion. 

McClatchy  said  a  primary  reason  Out¬ 
let  Company  was  selected  from  many 
would-be  purchasers  was  its  willingness 
to  commit  itself  to  a  program  that  would 
ensure  local  minority  participation  in 
ownership. 

Sale  of  KOVR  is  subject  to  approval  of 
the  Federal  Communications  Commis¬ 
sion  and  to  approval  by  Outlet  Com¬ 
pany’s  board  of  directors  which  will  hold 
a  special  meeting  on  July  9. 

Outlet  Company  operates  broadcast¬ 
ing  stations  and  retail  stores.  Its  broad¬ 
casting  division  includes  nine  stations. 
They  are  WJAR-tv,  WJAR-am,  Provi¬ 
dence;  WDBO-tv,  WDBO-am,  WDBO- 
fm,  Orlando,  Florida;  KSAT-tv,  San  An¬ 
tonio,  Texas;  WCMH-tv,  Columbus, 
Ohio;  WTOP-am,  Washington,  D.  C.; 
and  KIQQ-fm,  Los  Angeles,  California. 
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•  DUAL  SPEAKERS 
•  OUTSTANDING  SOUND 


that  never  goes  out  of  sync! 


Lightweight,  compact,  fits  under  plane  seat. 
One  complete  unit,  nothing  to  assemble. 
Dimensions— 11  "sT'aM.  Weight— 19  lbs. 
Sturdy  case  has  built  in  screen. 

•  Always  in  perfect  sync:  electronic  transient 
shield  Impervious  to  power  drops  and  surges. 
Pulse  cut  off  control  guarantees  no  double  slide 
changes.  Voltage  regulator  to  recognition  system. 

•  Room  filling  hi-fi  sounds  16  watt  pmp  amplifier, 
full  range  Quam  speaker.  Built-in  P.A.  system. 

•  Unbreakable  fiberglass  circuit  boards,  meticulous 
hand  soldering.  Professional  quality  unit.  Record 
your  own  program  for  automatic  playbxk. 


We  sell  only  direct,  call  or  write  now: 
r^y?n7?et?Mphonn  (5161437-5119 
32  Cherry  Lane,  Floral  Park,  New  York  11001 


Outside  of  New  York  phone  Toll-Fiee 
800-645-8030 
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Specialized  Sunday  supps 
made  available  to  papers 


By  Sam  Cremin 

Media  Networks,  Inc.  has  begun  print¬ 
ing  and  selling  the  ad  space  for  Sports 
Illustrated  magazine  supplements  to  run 
in  Sunday  newspapers. 

This  is  a  new  venture  for  MNI  which 
established  itself  by  selling  and  printing 
the  regional  ad  pages  for  national 
magazines. 

12  times  a  year  is  the  target  frequency 
for  these  newspaper  supplements,  which 
will  spotlight  major  sporting  events,  and 
circulate  only  to  high  income  areas  in 
major  markets.  MNI  only  has  editions 
scheduled  for  the  U.S.  Tennis  Open, 
World  Series,  Super  Bowl,  Winter 
Olympics,  and  World  Series.  It  hopes  to 
include  events  like  the  Indianapolis  500 
and  U.S.  Open  golf  tournament. 

MNI  does  not  provide  editorial  for 
these  supplements.  It  reprints  special 
coverage  inserts  from  Sports  Illustrated 
and  fits  them  with  local  advertising. 

Some  of  the  other  national  magazines 
for  which  MNI  sells  local  ad  pages  are 
similarly  being  encouraged  to  create  spe¬ 
cial  sections  which  MNI  could  buy  the 
rights  to'^ and  sell  to  advertisers  as  news¬ 
paper  supplements.  Presently  among 
MNI’s  clients  are  Playboy,  Gentlemen's 
Quarterly,  Money,  Dunn’s  Review,  Time 
and  Newsweek. 

Why  should  Sports  Illustrated  agree  to 
let  MNI  reprint  its  copy  for  newspaper 
supplements?  One  reason  is  that  SI  gets 
to  include  subscription  promotion  mate¬ 
rial  with  each  supplement  edition. 
Another  is  that  the  supplements  which 
are  labelled  as  advertisements  will  give 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Elizabeth  St.. 

Surty  Hills,  Sydney.  Australia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE:— 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U.S. A.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


hundreds  of  thousands  of  households  the 
chance  to  sample  Sports  Illustrated 
editorial.  MNI  also  pays  Sports  Illus¬ 
trated  (an  undisclosed  amount)  for  the 
the  right  to  republish  its  copy. 

The  idea  of  a  newspaper  sport  supple¬ 
ment  is  not  a  new  one.  It  has  been  tried 
before.  MNI  tried  it  with  Ski  Coun¬ 
try,  a  skiing  magazine  which  it  wrote  and 
designed  as  well  as  sold  ad  space  for. 
Acccording  to  John  Jaxheimer,  MNI’s 
director  of  newspaper  magazines,  nine  of 
these  previous  attempts  at  a  newspaper 
sport  magazine  are  still  being  published. 

Jaxheimer  feels  that  the  prestige  and 
glamour  of  the  Sports  Illustrated  name 
and  the  timeliness  of  the  editorial  will 
distinguish  this  effort  from  previous  at¬ 
tempts  and  help  MNI  to  secure  both 
readers  and  advertisers. 

The  Media  Network  offers  are  de¬ 
signed  to  service  advertisers  who  either 
want  to  hone  in  their  target  marketing  or 
take  advantage  of  extensive  co-op  plans. 
The  Sports  Illustrated  localized  pages 
and  the  Sports  Illustrated  newspaper  in¬ 
sert  (the  advertiser  has  to  buy  both)  pro¬ 
vide  a  chance  to  heavily  impact  a  major 
market  with  much  of  his  business. 
Jaxheimer  said  that  MNI  has  sold  co-op 
plans  to  electronics  companies  like 
Sharpe  and  Sony  and  image  advertising 
campaigns  to  banks  and  savings  and  loan 
organizations  which  feel  they  can  add  an 
air  of  distinctiveness  by  advertising  in  a 
national  magazine. 

Jaxheimer  doubts  that  his  product  will 
steal  advertising  from  newspapers.  In¬ 
stead  he  thinks  it  will  improve  national 
advertiser  receptiveness  to  the  idea  of 
geographic  targeting.  He  said  that  MNI 
opened  many  new  accounts  for  Sports 
Illustrated's  national  advertising  staff. 

The  MNI  sports  supplement  unlike  A// 
In  Style  and  Travel  Illustrated,  the  other 
newspaper  supplements  that  are  coming 
out  later  this  year  will  distribute  through 
more  than  one  paper  in  the  same  market. 

Jaxheimer  said  that  MNI  found  that 
the  readership  duplication  of  Sunday 
newspapers  averages  around  10%.  He 
also  said  that  there  is  duplication  among 
many  of  the  magazines  which  MNI  sells 
as  a  network,  and  added  that  the  MNI 
staff  is  well  versed  in  selling  the  impact 
value  of  any  overlap  which  might  exist. 

The  MNI  Sports  Illustrated  features 
will  be  circulated  to  the  high  income 
areas  of  Atlanta,  Boston,  Chicago, 
Cleveland,  Boston,  Houston,  Washing¬ 
ton,  Detroit,  Denver,  Los  Angeles, 
Philadelphia,  St.  Louis,  Dallas  and 
Hartford.  In  all  there  are  25  papers  in¬ 
volved. 


Jeff  Butler,  publisher  of  All  In  Style, 
thinks  that  the  advent  of  the  new  news¬ 
paper  circulated  'magazines  will  trigger 
the  start  up  of  similar  products. 
Jaxheimer  disagrees.  He  feels  that  sub¬ 
scription  revenue  is  important  for  the 
long  term  prosperity  of  a  magazine  and 
added  that  there  are  a  few  types  of  or¬ 
ganizations  which  can  made  newspaper 
circulated  magazines  turn  a  healthy  dol¬ 
lar. 

Jaxheimer  said  that  the  newspaper 
publisher  receptiveness  to  the  MNI/SI 
supplement  has  been  good.  For  the  right 
to  circulate  in  newspapers  MNI  pays  a 
negotiated  preprint  rate.  He  mentioned 
one  publisher  who  wanted  to  circulate 
the  sport  supplement  through  the  rest  of 
his  circulation  free  of  charge  as  a  sort  of 
editorial  feature.  Jaxheimer  said  that 
MNI  declined  the  offer,  saying  that  it 
would  not  really  benefit  MNI’s  selling 
effort. 

East/West  Networks,  Inc.,  which  pub¬ 
lishes  the  magazines  found  in  airline  seat 
pouches,  has  bought  All  In  Style,  a  fash¬ 
ion  oriented  magazine  for  men  and  wo¬ 
men.  All  In  Style  will  be  circulated,  as  it 
was  under  its  previous  owners,  through 
the  upper  income  areas  of  ten  metro 
newspapers. 

East/West  bought  All  In  Style  from  the 
R.L.  Newport  Co.  which  began  having 
economic  trouble  with  the  property  after 
publishing  six  issues. 

Jeffery  Butler,  president  and  publisher 
of  East/West  Networks,  felt  that  the 
magazine  was  a  good  buy  because  it 
compliments  the  company’s  other 
magazine  properties.  The  sales  force  for 
East/West’s  other  magazines  specialize 
in  selling  ads  for  products  aimed  at  older, 
upscale  consumers — the  kind  to  which 
All  In  Style  will  be  delivered. 

R.L.  Newport  Co.  specializes  in  mak¬ 
ing  catalogues  for  companies  like 
Bergdorf  Goodman.  Before  starting  All 
In  Style  it  had  no  editorial  or  ad  selling 
staff.  East/West  on  the  other  hand  has 
the  manpower  of  its  inflight  magazines  to 
draw  from.  This  includes  ten  advertising 
sales  offices  and  75  editorial  people. 

Jeff  Butler  says  “It’s  making  a  gross 
profit  right  now.  Hovvpver,  we  could  op¬ 
erate  it  as  a  tax  loss.  It  is  a  fully  owned 
subsidiary  of  East/West  Network.’’ 

Butler  feels  that  his  inflight  magazines 
helped  open  the  way  for  other  types  of 
alternative  delivery  magazines  like  All  In 
Style. 

He  reports  that  when  his  inflight 
magazines  first  came  out  he  had  trouble 
selling  the  agencies  on  the  idea  of  buying 
ads  in  a  magazine  with  unpaid  circula¬ 
tion. 

Subsequent  readership  studies  done 
by  Simmons/TGI  showed  that  Butler's 
magazines  were  a  viable  media  alterna¬ 
tive  when  judged  in  terms  of  consumer 
identification  and  reading  time. 

(Continued  on  pafte  36) 
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1979 

May 

linage 

Th«  following  linogo  tobulotions  hovo  boon  compilod  by  Modio  Rocords, 
Inc.  for  rilo  oiclusivo  pubbcotion  of  Editor  &  Publiibor.  Thoy  moy  not  bo 
roprintod  or  puUishod  in  ony  form  without  oiplicit  pormission  from  Modio 
Rocords,  Inc.  NOTE:  Nowspopors  morbod  noth  codo  bolow  includo  odvortis- 
ing  in  Porodo  or  Fomily  Wookly,  opproiiffloto  linogo  os  follows: 
*Porodo — 54,541  fFomily  Wookly — 49435 

1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABERDEEN,  S.D. 


Anwricon  Nem-e  .... 

806,756 

9,120 

786,007 

46,176 

fArntricon  Nem-S  . . . 

343,890 

408485 

7.500 

Grond  Totol 

1,150,646 

9,120 

1,194,592 

53,676 

AKRONp  OHIO 

Boocon  Journol-t  .... 

..  2,900,446 

65,488 

2,932,125 

105424 

*Boacon  JournoUS  .  . . 

1,235,307 

132416 

1,256,057 

78.628 

Grond  Total 

4,135,753 

197404 

4,188,182 

184,452 

NOTE:  Boocon  Journol-o&S  chongod  Irom  oight  to  six-column  Juno  2, 

1975. 

ATLANTA,  GA. 

Constitution-m  . 

..  3,708,811 

8,456 

3,230,543 

Joumol-o  . 

.  .  4,434,080 

114,451 

4,102,064 

184,278 

Journol  &  Constitution-S 

.  1.753,634 

10.136 

1,770,753 

Grond  Total 

9,896,525 

133,043 

9,103480 

184,278 

NOTE:  Constitution-m  and  Journol-o  hovo  o  combinod  sot  odition:  tho 

linogo  is  only  shown  i 

m  tho  Journol-o. 

BALTIMORE, 

MD. 

*Nows  Amoricon-S  .  .  . 

769,705 

208,872 

673,804 

262,940 

Nows  Amoricon-o  .... 

. .  1,665,993 

14,208 

1,470,624 

94,212 

Sun-m  . 

. .  2,058,695 

33,600 

1,889,927 

4,992 

Sun-o  . 

. .  2,544,278 

26,208 

2,439,405 

Sun-S  . 

. .  2404,030 

164,592 

2.275,764 

195,573 

Grand  Totol 

9,342,701 

447,480 

8,749,524 

557,717 

NOTE:  5un>m,o8i5  chongod  from  oight  to  nino  column  5opt.  6, 1976.  Nows 
Ainoricon-o&5  chongod  from  oight  to  nino  cofumn  Oct.  25,  1976. 


BERGEN  COUNTY,  N.J. 


Ricord-e  . 

.  2,906,011 

301,837 

2,698,532 

517,277 

*Rocord-S  . 

.  1,596,277 

310.172 

1,489,576 

316.100 

Grand  Totol 

4,502,288 

612,009 

4,188,106 

833477 

NOTE:  Recerd-eSS  < 

chonged  from  eight  to  nine  column  Jon.  1 

1,  1977. 

NOTE:  Rocord-f  published  5  doys  o  wook. 

BOCA  RATON,  FLA. 

Nows-e  . 

.  863,720 

31,116 

772466 

13,890 

fHews-S 

.  418,350 

354.485 

Grand  Totol 

1,282,070 

31,116 

1,127,351 

13,890 

NOIE:  News-e  published  5  doys  o  week  only. 

BOSTONp  MASS. 

Herald  Americon-m 

....  942,559 

249,168 

1,065,611 

223,356 

Herald  Americon-5 

.  464,366 

379,781 

719,979 

244,372 

Globe-e  . 

2,040,105 

125496 

Gfebe-d  . 

.  2,825,809 

75,236 

2,580,470 

122,048 

‘Gleb.-5  . 

.  2,304,328 

343,272 

2,178,991 

309,688 

Grand  Totol 

6,537,062 

1,047457 

8,585,156 

1,025460 

NOTE:  Globo-o  pubkshod  5  doys  o  wook  only. 

NOTE:  Horold  Amoricon-m&5  chongod  from  oight  to  nino  colu  sn  Oct.  8, 
1976.  Globo  offoctivo  Fob.  27,  1977.  Effoctivo  Fobruory  4,  1979  tho 
Globe-mBe  bocomo  on  oil  doy  nowspopor. 


BOULDER,  COLO. 

Comoro-e  .  2,508,350  10,864  2,112,935  18,256 

Comoro-5  .  734,512  _ 583,555  6,000 

Grand  Tolol  3,242,862  10,864  2,696,470  24,256 

BRADENTON,  FLA. 

Horold-o  .  1,343,823  1,347,321 

tHorold-5  .  552,876  474,990 

Grand  Tolol  .  1,896,699.  1,822,311 

BUFFALO,  N  .V. 

Courier  Eiprosi-m  .  1,104,834  63,671  981,756  33,731 

‘Courier  Eipross-S  .  1,074,770  24,420  1,146,210  54,080 

Nows-o  .  3,010,559  87,248  2,935,097  111,784 

Nows-5  .  374,694  2,928  302,679  _ 

Grand  Totol  5,564,857  178,267  5465,742  199,595 

CAA4DEN,  N.J. 

Courier  Post-o  .  3,059,784  241,896  2,904,139  411,800 

NOTE:  Courier  Post-o  chongod  from  oight  to  sii  column  Doc.  1,  1975. 
CHARLOTTE,  N.C. 

Nows-e  .  2,075,661  64,584  2,079,779  87,452 

Obsorvor-m  .  2,354,283  256,099  2,189,997  169,391 

*0bsorvor-5  .  986,191  113,288  1,004,884  102412 

Grond  Totol  5,416,135  433,971  5,274,660  359,155 

NOTE:  Obsorvor-m&S  ond  News-o  chongod  from  oight  to  o  sic  cofumn  Juno 
2,  1975. 

CHICAGO,  ILL. 

Tribuno-m  .  4,083,517  3,765,498  4449,677  3,113,085 

Tribuno-5  .  2,590,771  1,076420  2,418,611  1,139477 

5un  Timos-m  .  3,209,523  797,737  3,281,995  416,438 

•5un  Timos-5  .  1,022,388  548,097  1,098,649  692,749 

Grond  Tolol  10,906.199  6,187,65211,048,932  5,361449 

NOTE:  Tribune  m45  chongod  from  oight  to  nine-column  July  1,  1975. 
CINCINNATI,  OHIO 

Enquiror-m  .  3,949,695  3,502,362 

Enquiror-5  .  2,040,419  1,865,491 

Post-o  .  2,009,876  251,674  2415762  151,722 

Grond  Totol  7,999,990  251,674  7,683,615  151,722 


NOTE:  Post-o  offoctivo  Juno  2,  1975  ond  Enquiror-ffl&5  offoctivo  Juno  3, 
1975,  chongod  from  oight  to  nine-column. 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CLEVELAND,  OHIO 

Ploin  Doolor-m  .  3,725,881  524448  3,800,513  438,188 

Ploin  Ooolor-5  .  1,908,113  97,072  1,989,060  57425 

Pross-o  .  2,235,412  380,962  2,267481  577,789 

Grand  Tolol  7,869,406  1,002482  8,057,154  1,073402 

NOTE:  Effoctivo  5opt.  1,  1975,  the  Ploin  Doolor-m45  changed  from  eight  to 
nine-column;  Pross-o  chongod  from  oight  to  nino-column. 

COLUJWBUS,  GA. 

Enquirer  (5oo  Nolo)  ....  1,605,610  63,940  1  483,171  28,425 

‘Lodger  Enqviror-5  ....  545494  _ 615,667  _ 

Grond  Totol  2,151,004  63.940  1,998,838  28425 

NOTE:  Enquiror-m  ond  Lodgor-o  sold  in  combination;  linogo  of  one  edition, 
Enquiror-m  is  shown. 

COLUMBUS,  OHIO 

Dispolch-o  .  3,085436  64,037  3,087474  107,289 

Dispotch-5  .  1,804,317  101,744  1,737,653  63404 

Citiion  Journol-m  .  1,279,703  _  1428,519  _ 

Grand  Total  6,169456  165,781  6,054,046  170,793 

NOTE:  Dispatch-o&5  ond  Gtizon  Journol-m  chongod  from  oight  to  nino- 
column  Jon.  13,  1976. 

DALLAS,  TEXAS 


News-m  . 

....  4,896,404 

497,493  4,632,526 

310,752 

News-5  . 

....  1,988,120 

403,038  1,756,046 

309,603 

Times  HeroM-e  . . . . 

....  4,485,667 

382,860  4457,992 

228,790 

*Times  Herold-S  . . . 

. ...  2.224.559 

123.776  1.771.132 

95492 

Grand  Totol 

13,594,750 

1,407,16712,517,696 

944,737 

NOTE:  Nows-mS5  changed  from  oight  to  nino-column  Doc.  29, 1975.  Times 
Horald-o&5  changed  from  oight  to  nino-column  Doc.  29,  1975. 


DAYTON,  OHIO 

Journol  HoraM-m  .  2,240,380  31,456  2,430,549  156,259 

Nows-o  .  2476,954  364,839  2,538,225  156443 

‘Nows-5  .  1,066,228  _ 987,039  3,080 

Grand  Total  5,683462  396,295  5,955,813  315482 

NOTE:  Journol  Horold-m  ond  Nows-o&5  chongod  from  oight  to  nino- 
column  Oct.  6,  1975. 

DENVER,  COLO. 

Rocky  Mt.  Nows-m  .  5,067,949  4,477,378 

‘Rocky  Mt.  Nows-5  ....  1,084,698  1,049,857 

Post-o  .  4437,805  157,209  3,952,470  153,653 

Posl-5  .  2,233,751  _  1,947472  _ 

Grand  Tolol  12,724,203  157,20911,427,077  153,653 

NOTE:  Post-o&5  chongod  from  oight  to  nino-column  Oct.  6,  1975. 

ORROIT,  MICH. 

Not*  Two  Listings 

Frao  Pross-m .  2,383,465  437,918  2,452,241  413415 

‘Frau  Pross-5  .  859,774  153,446  780,142  251,641 

Nows-o  .  3,650,504  710,353  3,690,667  772,609 

Nows-S  .  1,728,960  296,731  1,701,050  261,210 

Grand  Total  8,622,703  1,598,448  8,624,100  1,698,775 

NOTE:  Nows-oS5  chongod  from  oight  to  nino-column  Doc.  29, 1975.  Nows 
bguros  ohovo  rofloct  octuol  nino  column  moosuromonts. 

Froo  Pross-m  .  2483,465  437,918  2,452,241  413415 

‘Free  Pross-5  .  859,774  153,446  780,142  251,641 

Nows-o  .  3,395,858  666,737  3,421,279  721,289 

Nows-5  .  1,648,216  287,148  1,618,531  254437 

Grand  Total  8,287413  1445,249  8,272,193  1,640,482 

NOTE:  Nows-o  ond  5  chongod  from  oight  to  nino-column  Doc.  29,  1975. 
Nows  figures  above  rofloct  converted  oight  column  moosuromonts. 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

DULUTH,  MINN. 


HoraU-o  .  1,194,778  68,416  1,162493  12,096 

Nows  Tribuno-m  .  1469426  76,928  1417408  12496 

‘Nows  Trbuno-5  .  716450  78440  774411  49492 

Grand  Total  3,180454  223484  3,154412  73484 


NOTE:  HoraM-o  published  5  d^  o  wook  only. 

NOTE:  Nows  Tribuno-mA5  and  HoroU-o  changed  from  eight  to  sis  column 
May  5,  1975. 

ERIE,  RA. 

Timos-o  .  1,798478  66,024  1,765404  14,912 

‘Times  Nows-5  .  817444  _ 813413  34,176 

Grand  Total  2,616422  66424  2478417  49488 

NOTE:  Timos-o  8  rimes  Nows-S  changed  from  oight  to  nine  columns  ^t. 
1,  1978. 


FORT  LAUDERDALE,  FLA. 


News-e  . . 

.  4,622,660 

688,916 

4,109491 

340,738 

*News  A  Sun  Sentinel-S 

1,650,723 

299457 

1480453 

117444 

News  &  Sun  Sentinel-sot 

1412,844 

1.126489 

Sun  Senlinel-m  . 

.  3.742.652 

1.071498  2,750,714 

318415 

Grond  Totol 

11,328479 

1060,171 

9467,747 

776497 

NOTE:  Nows-o  &  Sun  5ontinof-m  puUishod  5  days  o  wook. 

NOTE:  Now-o,  Sun  Sontinol-m  &  Nows  A  Sun  SoMkiol-sot  chongod  from 
eight  to  sis  column  Moy  12,  1975. 


GJWY,  IND. 

Post  Tribuno-o  .  2,195,197  412,058  2,061,097  211465 

tPost  Tribuno-S  .  1,069,238  _ 937464  _ 

Grond  Total  3464,435  412,058  2,998,461  211465 

GRAND  FORKS,  N.D. 

HoraU-o  .  1,177,894  30,848  974461  10,608 

tHorold-S  .  484,189  83472  524445  13464 

Grand  Total  1,662,083  114420  1,499,106  24,172 

HARTFORD,  CONN. 

Couranl-m  .  3,128408  265,373  3,042,148  243,500 

‘Courant-S  .  1,279,006  419.264  1  496,932  344412 

Grand  Total  4,407,  314  684,637  4439,080  587,512 

H0F40LULU,  HAWAII 

Advortisor-m  .  3,031426  2,832413 

Star  8ullolin.o  .  3,143,505  2,919479 

‘Star  OuUotin  S 

Advortisor-5  .  1431,030  1.266,033 

Grand  Total  .  7405,861  7,018425 

NOTE:  i^ortisor-m.  Star  BuHotin-o  and  Star  Bulletin  ond  Advortisor-S 
chongod  from  oight  to  nino  column  Moy  3,  1976. 

HOUSTON,  nXAS 

Chraniclo-o  .  6,258,535  732,024  6,050482  552471 

Oironklo-S  .  3,542429  324,080  3,195,673  258452 

Post-m  .  4,962456  623,843  4,886,138  469,787 

‘Post-S  .  2,157462  W424  2,077,807  154.916 

Grand  Totol  16,920,982  1,978,471  16410,000  1435426 

NOTE:  Chreniclo-otS  ond  Post-mSS  changed  from  eight  to  nino-column 
July  1,  1975. 

KAF4SAS  CITY,  MO. 

Timos-m  .  3,162,061  714,846  2,573,138 

5tar-o  .  1,514459  148,637  1,133,149  94406 

Star-S  .  1,724481  JMMO  1,506,678  _ 

Grand  Tolol  6,401,201  1,094423  5,212,965  94406 


NOTE:  Stor-oSS  t  Timos-m  chongod  from  eight  to  sis  column  Juno  8, 1975. 
NOTE:  Not  moosurod  by  Media  Rocords  in  May  1978.  Those  figures  ora 
supplied  by  tho  noMpopors. 


(Continued  on  page  32) 

Ad  Expenditure  Trends 
May  1979 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1978 

1977 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

May  . 

$  362,358 

321,904 

+  40,454 

+  12.6 

First  Five  Months 

1,572,398 

1,446,003 

+  126,395 

+  8.7 

Department  Stores 
(Included  in  Retail) 

May  . 

83,114 

75,628 

+  7,486 

+  9.9 

First  Five  Months 

351,087 

346,961 

+  4,126 

+  1.2 

General 

May . 

88,667 

80,482 

+  8,195 

+  10.2 

First  Five  Months 

407,856 

368,205 

+  39,651 

+  10.8 

Automotive 

May  . 

18,202 

13,567 

+  4,635 

+34.2 

First  Five  Months 

86,799 

68,494 

+  18,305 

+  26.7 

Financial 

May  . 

18,592 

19,296 

704 

-  3.6 

First  Five  Months 

98,586 

85,332 

+  13,254 

+  15.5 

Classified 

May  . 

, .  194,401 

165,964 

+  28,437 

+  17.1 

First  Five  Months 

922,021 

772,147 

+  149,874 

+  19.4 

Total  Advertising 

May  . 

.  682,230 

601,213 

+  81,017 

+  13.5 

First  Five  Months 

3,087,660 

2,740,181 

+  347,479 

+  12.7 

EDITOR  &  PUBLISHER  for  July  21.  1979 
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Linage  — (Cont’d  from  page  SI) 

1979  1978 

FUU  RUN  HRT  RUN  FULL  RUN  PART  RUN 


LIXINGTON,  KY 

H«rold  (Sm  N<it<)  .  2,380,437  118,712  2,225,659  185,296 

*H.niU  LMd«r-5  .  1,139,261  46,000  978,166  41,480 

Grand  Total  3,519,698  164,712  3,203,825  226,776 

NOTE:  HtroM-m  ond  Ltodor-o  sold  in  combinotion;  linogo  of  one  odilion 
Horald-m  is  shown. 

NOTE:  Horold-m,  Loodor-o  and  Herald  Loodor-S  changed  from  on  eight 
column  width  5ept.  20,  1976. 

LITTLE  ROCK,  ARK. 

AHtonsos  Gozette-m,  ....  1,419,510  339392  1,820,704 

•Aitonsos  Gaiette-5  ....  657,604  134,712  895,684 

Grand  Totol  .  2,077,114  474,604  2,716,388 

LONG  BEACH,  CALIF. 

Independent  (See  Note)  .  2,418,171  545,666  2,512,935  405,723 

‘Independent  Press 

Telegrom-S  .  806,211  37,200  825,298  _ 

Grand  Totol  3,224,382  582,866  3338,233  405,723 

NOTE:  Independent-m  ond  Press  Telegrom-e  sold  in  combinotion;  linoge  of 
one  edition  Independent-m  it  shown. 

LONG  ISLAND,  N.Y. 

Newsdov-e  .  3,107,325  849322  2,782,226  799,624 

NewsdoyS  .  1,397,207  421,913  1  303320  290,820 

Grand  Totol  4,504,532  1,271,235  4,085,446  1,090,444 

NOTE:  Newsday-e&5  changed  from  five  to  sii  column  Sept.  11,  1978. 

LOS  ANGELES,  CALIF. 

Times-m  .  6,031,659  2,922,451  5,857,679  2,780,229 

Times-S  .  2,997,244  1,420,439  2,929,092  1310,968 

Herald  Exominer-e  .  1,030,771  6,471  1,029,630  74357 

Herald  Enminer-S  .  268,471  322,807  _ 

Grand  Total  10328,145  4349361 10,139,208  4,165,554 

LA/SAN  FERNANDO  VALLEY,  CALIF. 

Volley  News-m  .  3,169358  743,067 

•Volley  News-S  .  997,779  81,140 

Grand  Total  .  4,167,637  824,207 

NOTE:  Volley  News-m  publish^  5  days  a  week  only. 

NOTE:  Not  measured  by  Medio  Records  in  1978. 

PAACON,  GA. 

Telegraph  (See  Note)  . .  .  1397,943  130,557  1,267,238  152,080 

•Telegraph  &  News-S  . .  .  628,326  9,604  614,535  14,271 

Grond  Totol  2326,269  140,161  1,881,773  166,351 

NOTE:  Telegroph-ffl  and  News-e  sold  in  combination;  linage  of  one  edition 
Telegroph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,580,385  1,595,216 

•New  Hompshire  News-S  807,443  589,666 

Grand  Total  .  2,387,828  2,184382 

MEMPHIS,  HNN. 

Commercial  Appeol-m  . . .  2,499,686  304,867  2371,864  215,781 

Commercial  AppeaLS  .  . .  995,051  105,504  1,131,935  83,020 

Press-5cimitar-e  .  1,861,739  256,411  1,855,035  143375 

Grand  Total  5,356,476  666,782  5,458,834  442,176 

NOTE:  Commercial  Appeol-m&S  ond  Press  Scimitor-e  chonged  from  eight 
to  nine  column  July  1,  1975. 

MIAMI,  FLA. 

Herold-m  .  4,008,448  1,167,118  3,838,523  984,925 

Herold-S  .  1,682,245  687,759  1,698,257  495,090 

News-e  .  1,954,949  28,127  1,804,464  _ _ 

Grand  Totol  7,645,642  1,883,004  7341,244  1,480,015 

NOTE:  Herold-m&S  ond  News-e  changed  from  eight  to  six-column  Mar.  3, 
1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1,833,324  1,915,958  5,232 

Jaumol-e  .  3,647,308  734,952  3,631,687  632,741 

Journal  s  .  2,142,935  386,667  2,082,289  448,179 

Grand  Totol  7,623,567  1,121,619  7,629,934  1,086,152 

MINNEAPOLIS,  MINN. 

Tribune-m  .  2,213,662  109,613  1,965,377  58,553 

Tribune-S  .  2,079,884  355,646  2,035,884  259,933 

Stor-e  .  2,680,457  631,830  2,872,115  556,218 

Star  &  Tribune-sot  .  429,112  29,652  _  _ 

Grond  Total  7,403,115  1,126,741  6,873,376  874,704 

NOTE:  Tribune-m&S  and  Star-e  changed  from  eight  to  six-column  during 
year  1975. 

NOTE:  Tribune-m  and  Stor-e  hod  o  combined  sot  edition  in  1978.  The 
linage  is  shown  in  the  Stor-e.  For  1979  the  sot  edition  is  listed 
separately  ond  the  Tribune-m  and  Star-e  ore  pbulished  5  doys  0  week 
only. 


NASHVILLE,  TENN 

8onner-e  .  2,557,514  221,264  2,446,961  189,508 

Tennesseon-m  .  2,525,830  221,192  2,394,582  166,568 

•Tennessean-S  .  1,194,083  87,808  1,146,811  78J00 

Grand  Total  6,277,427  530,264  5,988,354  434,376 

NOTE;  Tennesseon-m&S,  omf  Bonner-e  chonged  from  eight  to  nine-column 
Jon.  2,  1978. 

NEW  YORK,  N.Y. 

Times-m  .  3,228,729  137,700  3,137,447  94,500 

Times-S  .  2,737,625  901,138  2,811,708  1,063,973 

News-m  .  1,647,497  1,572,130  1,635,502  1,543,855 

News-S  .  785,399  1,285,647  866,425  1,472,323 

Port-e  .  8S9.628  _  U25y135  _ 

Grand  Total  9.258,878  3,896,615  9,576,217  4.174,651 

NOTE:  Times-m&S  changad  from  eight  to  nine  column  Sept.  7,  1976. 
News*m&S  changed  from  five  to  six  column  Sept.  6,  1976. 

NEWARK  NeJ. 

Star  Ledger-m  .  3,574,405’  183,121  3^48,401  173S51 

•Star  Ledger-S  .  2,187,778  127,764  2,162,739  125,492 

Grand  Total  5,762,183  310,885  5,511,140  299,043 

NOTE:  Stor  Ledger-mtS  chonged  from  eight  to  nine  column  Sept.  7, 1976. 

OAKLAND,  CALIF. 

Tribune-e  .  2,293,404  272,448  2,125,237  86,538 

•Tribune-S  .  977,742  50,752  1,054,929  _ 

Grond  Totol  3,271,146  323,200  3,180,166  86,538 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ORANGE  COUNTY,  CALIF. 


Rt9isttr  (S«t  Nott) 

....  5,697,128 

43,776 

5,730,793 

67,008 

fRagistar-S  . 

.  1,747.883 

1,759,571 

Grand  Total 

7.445.011 

43.776 

7.490,364 

67.008 

NOTE:  Ragistar-m&a  sold  in  combination;  linogo  of  < 

>na  adition  Ragistar-a 

is  shown. 

PASADENA, 

CALIF. 

Stor-Naws-d  . 

.  1,291,941 

157,344 

1,193,278 

181,490 

*Slor  NawS'S  . .  . . 

.  466,006 

6,168 

411.442 

14J63 

Grand  Total 

1,757,947 

163,512 

1,604,720 

195,853 

PASSAIC, 

N.Jo 

Harold  NawS'O  .  . . 

.  1,285,264 

209,271 

1,307,207 

187S31 

fHarold  Naws-S  . . 

.  351A31 

185.300 

456.843 

149.668 

Grand  Totol 

1,636,895 

394,571 

1,764,050 

337,199 

NOTE:  Herald  News- 

a  chongad  from  aight  to  nina- 

■column  Oct.  4,  1976. 

Naws-sot  chongad  from  nina  to  tobloid  savan-coiumn  Sapt. 

2,  1978. 

PATERSON 

p  NeJo 

Naws-d  . 

.  1,181,550 

70,656 

1,227,458 

NOTE:  Naws>m  chongad  from  aight  to  ni 

nO'Column  Sapt.  19,  1977.  Naws* 

sot  chongad  from 

nina  to  tobloid  six 

•column  Aug.  26,  1978. 

PEORIA, 

ILL. 

Journal  Stored  . . . 

.  2,261,441 

202,808 

2,114,997 

136,544 

*Joumol  Stor’S 

.  820,524 

51.416 

831.481 

63,440 

Grond  Totol 

3,061,965 

254,224 

2,946,478 

199,984 

PHILAOILPHIA,  PA. 

Bullatin>a  . 

.  2,051,382 

603,872 

2,191,214 

702,265 

*Bullatin-S  . 

.  602,081 

386,492 

820,165 

350,010 

Inquirar-m  . 

.  2,450,978 

254,908 

2,295,381 

205,001 

Inquirar-S  . 

.  1,975,998 

384,012 

1,807,520 

496,171 

NawS'O  . 

.  1,237,673 

13,248 

1.116.698 

Grand  Total 

8,318,112 

1,642,532 

8,230,978 

1,753,447 

NOTE:  Bulletin-etS  changed  from  eight  to  six-column  eHective  May  19, 
1975.  Inquirer-m&S  changed  from  eight  to  six-column.  News-e  changed 
from  six  to  hve-column.  The  data  in  this  report  covering  the  News-e 
reflects  the  converted  linage  to  six-column  formot. 


PITTSBURGH,  PA 

PoslGexeNe-m  .  1,321,013  301,226  1,265,224  196,433 

Prass-e  .  2,574,904  297,050  2,408,068  323,901 

•Press-S  .  1,991,675  _  1,928,263  _ 

Grand  Total  5,887,592  598,276  5,601,555  520,334 

NOTE:  Post  Gaxette-m  and  Press-e&5  changed  from  eight  to  nine-column 
Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  2,030,047  465,357  2,039,035  444,011 

Journol-m  .  1,983,715  417,149  1,858,815  383,265 

Jouraol-S  .  1,403,631  128,832  1,344,656  132,212 

Grand  Total  5,417,393  1,01U38  5,242,506  959,488 


NOTE:  Bulletin-e  and  Journal-m  have  a  cembined  sat  edition;  the  linage  it 
only  shewn  in  the  BuHetin-e. 

NOTE:  Bulletin-e  ond  Journol-m&S  changed  fram  eight  ta  nine  celumn  July 
1,  1977. 


ROCHBSTERp 

N.Y. 

Damocret  &  Chronicla-m 

1,976,634 

263,232 

1,993,865 

229,144 

Damocrat  &  Chronicla'S 

.  1,114,799 

54,996 

1,138,032 

104,060 

Timas  Union-a  . 

. .  1.936,415 

201.736 

2.009.831 

204,824 

Grand  Totol 

5,027,848 

519,964 

5,141,728 

538,028 

NOTE:  Damocrot  &  Chronicla-m&S  ond  Timas  Union- 

■a  changed  from  aight 

to  nine-column  Oct.  20,  1975. 

SACRAMENTO 

,  CALIF. 

Baa-m  . 

3,612,180 

628,396 

3,021,927 

588,452 

*Baa-S  . 

. .  1,263,698 

259,864 

997,087 

246,468 

Union-m  . 

. .  2,732,045 

205,560  2,316,609 

213340 

9Union-S  . 

609,186 

137,440 

517.272 

24,192 

Grand  Total 

8,217,109 

1,231,260 

6,852,895 

1,072,952 

NOTE:  Baa-a&S  ond  Union-m  &  S  changed  from  aight  to  nine-column  Sapt. 

1,  1975. 

ST.  LOUIS, 

MO. 

Globa  Damocrot-ffl  . . . 

..  1,690,535 

150,235 

1,648,425 

189,985 

Globa  OamKrot-wa 

899,450 

28,608 

907,552 

36,704 

Post  Drspotch-a  . 

.  2,401,565 

206,068 

2,295,029 

60,865 

*Post  Dispotch-S  . 

..  2,184,040 

9,120 

2,005,490 

26J52 

Grand  Totol 

7,175.590 

394,031 

6,856,496 

313,906 

NOTE:  Globa  Oamocrot-n 

1  published  5  doys  o  weak  only. 

NOTE:  Post  Dispotch-e&5  and  Globe  Democrot-m  and  Weekend  changed 
from  eight  to  nine  column  Apr.  5,  1976. 


ST.  PAUL,  MINN. 


Pioneer  Presc-m  .  1,413,6^  1,328,447 

•Pioneer  Press-S  .  1,497,905  1,438,024 

Dispotch-e  .  2,442,935  288,960  2,336,285  340,467 

Grond  Totol  5,354,503  288,960  5,102,756  340,467 


NOTE:  Pioneer  Press-m  ond  Dispotch-e  has  0  combined  sot  edition;  the 
Nnoae  is  shown  in  the  Dispotch-e. 

NOTE:  Pioneer  Press-m&5  and  Dispotch-e  changed  from  eight  to  six 
column  Moy  5,  1975. 

ST.  PETERSBURG,  FLA. 


Independent-e  .  2,533,911  17,552  2428,906  80,656 

Timet-m  .  3,268,542  1,020,864  3,029,108  900,129 

•Times-S  .  1,388,071  365,095  1,267.202  399.241 

Grond  Total  7,190,524  1,403,511  6,625,216  1480,026 

SALEM,  OREGON 

Oregon  Stotesmon-m  .  .  .  2,692,690  2,434,889 

tStotasmon  Journol-5  . .  .  721,441  767,490 

Copitol-e  .  2,261,709  1,965,063 

Grand  Total  .  5,675,840  5,167,442 

NOTE:  Oregon  5tatesmon-m,  Capitol  Journal-e  and  Statesman  Journal-S 
changed  from  eight  ta  nine  column  Oct.  1975. 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,811,601  326,644  2,622,315  321,108 

TExpress-News-S  .  1,244,433  119,712  1,236,212  46,072 

Express- News-sot  .  589,535  561,139 

News-e  .  2,667,975  257,988  2,483,853  260,496 

Light-e  .  3,269,061  84,143  2,936,262  83,259 

•Light-s  .  1,492,239  1,279,338 

Light-sal  .  437,044  _ 413,360  _ 

Grand  Total  12,511,888  788,48711,532,479  710,935 


NOTE:  Express-m,  Neufs-e  ond  Light-e  published  5  days  a  week  only. 
NOTE:  Express-m,  Express  Nevrs-SAsot,  News-e  ond  Light-e,S&sat  chonged 
from  eight  ta  nine-column,  Express-m,5Asat  Januory  19,  1977;  News-e 
eHective  Jonuory  18,  1977  ond  Light-e,SAtat  eHective  June  15,  1976. 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,869,368 

85,636  3,485,355 

62,159 

*Union-S  . 

.  1,523,466 

1,437,663 

9,120 

Tribuna-a  . 

.  4.268.231 

85.606  3.936.675 

62.095 

Grand  Total 

9,661,065 

171,242  8,859,693 

133J74 

SAN  FRANCISCO,  CALIF. 

Chronicla-m  .... 

.  2^91,386 

938,516  2,287,651 

739,610 

Exominar-a  . 

.  2,397,737 

928,685  2,298,258 

735,978 

Exominar  &  Chronida-S  .  1,319f471 

289.952  U52.015 

145,936 

Grand  Totol 

6,108,594 

2,157,153  5,837,924 

1,621,524 

SAN  JOSE, 

CALIF. 

Marcury-m  . 

.  5,584J74 

310,643  5,787,085 

226337 

Naws-a  . 

.  4,737,402 

310,706  4,808,474 

225328 

*Marcury-Naws-S 

.  2.056,186 

1.923.758 

Grond  Total 

1,237,996 

621,349  12,519,317 

452,265 

NOTE:  Mercury-m  ond  News-e  has  o  combined  sol  edition;  the  linage  is 
only  shown  in  the  Mercury-m. 


SHREVEPORT,  LA. 

Jouraol-e  .  1,842,629  97,040  1,723,078  88,648 

Times-m  .  2,644,607  147,400  2,487,118  90,576 

•Times-S  .  914,751 _ 904,039  61320 

Grand  Total  5,401,987  244,440  5,114,235  185,544 

NOTE:  Times-mtS  ond  Journal-e  chonged  from  eight  ta  nine  column  Jon. 
2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  2,128,479  5,522  2,095,435  5,413 

•Herald  American-5  ....  1,168,943  11,092  1,216,007  9,111 

Post  5landord-m  .  U16,223  106,890  1,214,156  90,255 

Grand  Total  4,613,645  123,504  4,525,598  104,779 

NOTE:  Post  Slandord-m  Herald  Journal-e  and  Herald  Americen-S  chonged 
from  eight  to  nine  column  eHective  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrol-m  .  1,970,795  54,408  1,792,363 

•Oemocrat-5  .  693,689  4,928  650,359 

Grand  Total  .  2,664,484  59,336  2,442,722 

NOTE:  Democrot-e&5  changed  from  eight  to  six  column  eHective  Aug.  1, 
1976. 

TAAAPA,  FLA. 

Tribune-m  .  3,280,185  876,217  3,001,649  880,374 

•Tribune-5  .  1,454,909  83,452  1,251,386  54,464 

Times-e  .  2,215,820  _  1,991.148  _ 

Grand  Total  6,950,914  959,669  6,244,183  934,838 

NOTE:  Tribune-m&5  and  Times-e  changed  from  eight  to  nine-column  Oct. 
27,  1975. 

WASHINGTON,  D.C. 

Posl-m  .  5,419,374  968,409  5,265,712  451,289 

•Post-S  .  2,254,044  493,635  2,330,810  365,536 

Star-e  .  2,203,836  773,050  2,124,120  536,553 

Star-S  .  584,098  204,000  677,660  207,908 

Grand  Total  10,461,352  2,439,09410^98,302  1,561,286 

NOTE;  Post-m&S  and  Stor-e&5  changed  from  eight  to  nine  column  Aug.  2, 
1976. 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  3.098,125  143,999  2,853,649  106,252 

Times-e  .  2,731,859  128,168  2,596,818  106,069 

•Post  Times-5  .  1,415.769  79,392  1,277,225  45,008 

Grand  Total  7,245,753  351,559  6,727,692  257,329 

NOTE:  Post-m  ond  Times-e  hove  o  combined  sol  edition;  the  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Times-S  chonged  from  eight  to  six-column 
Oct.  1,  1975. 

WESTCHESTER  ROCKLAND,  N.Y. 


Reporter  Dispotch-a 

.  . .  1,661,780 

309,955 

1,546,076 

397,197 

fRaportar  Dispotch-S 

.  . .  630.642 

84,872 

512.105 

45,792 

Grond  Totol 

2,292,422 

394,827 

2,058,181 

442,989 

WICHITA.  1 

KANS. 

Eogle-m  . 

...  2,415,856 

525,911 

2,384,128 

406,951 

Baocon-a  . 

...  1,144,274 

33,376 

1,091,854 

29,792 

*Eogla  Baocon-S 

. . .  845,751 

119,128 

831.523 

89.568 

Grond  Totol 

4,405,881 

678,415 

4,307,505 

526,311 

NOTE:  Eogle-m  ond  Beocon-e  hos  o  combined  sot  edition.  The  linage  is 
only  shown  in  the  Eoqle-m. 

NOTE:  Eagle-m,  Beocon-e  and  Eagle  Beocon-S  chonged  from  eight  to  six 
column  5epl.  1,  1975. 


AAAY  1979/1978 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 
ALBANY,  N.Y. 

Times-Union-m  .  1,842,274  1,679,710 

Knickerbocker  News-e  .  .  1,259,236  1,227,382 

Times-Union-S  .  823,766  806,415 

Grand  Total  .  3,925,276  3,713,507 

NOTE:  HeorsI  Newspaper  period  runs  April.  30-Moy  27,  1979. 
ALTOONA,  PA. 

Mirror-e  .  2,070,341  2,001,888 

ANAHEIM,  CALIF. 

Bullelin-e  .  1,438,388  1,447,670 

BANGOR,  ME. 

News-m  .  1.861,965  1,616,617 

BIRMINGHAM,  ALA. 

News-e  .  2,952,488  351,652  2,771,958  76,930 

News-S  .  1,296,624  UIT.W 

Post  Herald-m  .  1,621,470  _ 

Grand  Total  .  6,070,582  351,652  5,913,236  76,930 

BRANTFORD,  ONT. 

Expositor-e  .  2,098,150  1,982,419 

BURLINGTON,  VERMONT 

Froe  Press-m  .  1,820,952  1,652,966 

Free  Press-S  .  277,704  272,972 

Grand  Total  .  2,098,656  1,925,938 

CASPER,  WYO. 

Stor-Tribuno-mS  .  2,364,026  1,789,130 


NOTE:  Includes  inserts — 230,776  lines  in  1979;  177,086  lines  in  1978. 
Fomily  Weekly  not  included — 55,675  lines  in  1979;  60,746  lines  in  1970. 
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1979  1978 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PAN  RUN 


Quod'Cify  Tim«-«/m 
QMd-Cfty  TiniM-S 
Grand  Tolol  .... 

DAVENPORT,  IOWA 

...  3,613,596 
....  822450 

....  4,436446 

3479,896 

686,252 

4,166,148 

(Ugifttr-m  . 

Tribunn-t  . 

R«9iit«r‘S  . 

Grand  Totol 

DES  AAOINES,  IOWA 

....  1,055,293  279425 

....  1,536461 
....  900.965  52.744 

3492.519  332,169 

942484 

1,529428 

798.806 

3,270,718 

265,908 

97,812 

363,720 

DOVIlt,  DILAWARI 
Dtlawort  Stoto  Nows-oS  1,237,726 

MTE:  Fi9uros  shown  or#  on  S'Colwmn  basis. 

1410448 

Joumol-o  . 

IDMONTON,  ALTA. 

....  6,027,956 

5457453 

NowS‘Sontinol*«  . . . 
Journol-GoxoHt-m 
Joumol-Gozotto-S  . . 

FORT  WAYNE,  IND. 

. . . .  2,195,952  23428 

....  1,732,332 
. . . .  800.786 

2,217402 

1,632,750 

817,922 

23440 

Grand  Totol  . . . . 

....  4,729,070  23428 

4467,974 

23440 

FORT  WORTH,  TiX. 

Stor-Tobgrom-m  .  3,522,820  125,664  L972,830 

Slor-Tologrom-o  .  3,867,846  125,664  3415,702 

Stor-Tolootom-S  .  2.113492  33.976  1  453456 

Grand  Totol  .  9,504,058  285,304  7,741,888 

NOTE:  Includos  insorts  and  zonod  oditions  tor  Moy,  1979. 

Nows-mS  . 

Piodmont-o  . 

Grond  Total  . . . . 

GREENVILLE,  S.C. 

....  2,205,910 
....  1.244.320 
....  3,450,230 

1,825,600 

1.176454 

3,002,454 

Stor-ffi  . 

Nows-o  . 

Star-S  . 

Grand  Totol  . . . . 

INDIANAPOLIS,  IND. 

....  3,119403 
....  2,697,666 
....  1,465,275 
....  7,282,244 

2,984,947 

2,458,264 

1,403.708 

6,846,919 

KITCHENER.WATERLOO,  ONT. 
Rocord-o  .  3,192,746  3,040,327 

Horald-o  . 

LETHBRIDGE,  ALTA. 

_  1,757,888 

1,734,970 

LINCOLN,  NEB. 

Jouinal-Star-il/S  .  2,370,214  2,345.728 

NOTE:  iKludat  inorti— 440,748  (n.<  ia  1979;  319,060  liiMS 

in  1978. 

Courior-Journol-m  . . 
Louisvilla  Timos-o  . . 
Courior  Journol  & 

Timos'S  . 

Grand  Total  .... 

LOUISVILLE,  KY. 

.  2,698,783 

.  2,990,285 

.  1,494,812 

.  7,183,880 

2,536,203 

2,843,540 

1,458,901 

6,838,644 

NOTE:  ROP  display  linoga  publishtd  on  o  6-column  bossis  but  convortod  to 
8-column  basis  olono.  Clossiliod  publishod  and  roportod  on  10-column 
basis. 


NASHUA,  N.H. 


Talagraph>a  . 

....  1405467 

1,756,521 

Prass*  m  . 

NEWPORT  NEWS,  VA. 

....  2,421412 

2498,060 

Timas-Hnrold-a  . . . . 

....  2426474 

2,255470 

Rrasi-S  . 

....  1.261.260 

1,263408 

Grand  Totol  . . . . 

....  6,009446 

5,917438 

Virginion-Pdot-m 

NORFOLK,  VA 

3,388,832 

3466,805 

Ud9or*$tor*o  . 

.  3466476 

3,050,674 

Virginion  Pilot  ond 
Lodgor  Stor-S  . . . 

_  1.603428 

1.686.468 

Grond  Total  . . . . 

.  8,358,736 

8,003,947 

Nuggot'O  . 

NORTH  BAY,  ONT. 

....  1444,237 

1416,230 

Tolograph*o/sat/m  . . 

NORTH  PLAHE,  NEB. 

.  974,533 

969,789 

NOTE:  Includas  Family  WaaLly— 49,268  Knas  in  1979;  58,188  Un 

Standard- Exami  nor  >0 

OGDEN,  UTAH 

...  2462,694 

1,947,912 

Standord-Exominor-S 

. . .  679,634 

685,904 

Grand  Total  . . . . 

....  2.942428 

2.633416 

NOTE:  Sundoy  includos  Fomily  Wo^— 56,182  linos  in  1979;  60,732  linos 
in  1978. 


OKUWfOniA  CITT,  OKLA. 

Oldohoman-m  .  2^87,413  724,235  2,285476  623,119 

1imos-o  .  2,527,591  659408  2,175/458  571441 

OUohomon-S  .  1.308.509  _  1441,664  _ 

Grand  Totol  .  6,523,513  1483,643  5402,698  1,194,960 

OAAAHA,  NIB. 

WoHd-Horold-m/o/S  ....  3,946,978  3,744,846 

ORLANDO,  FLA. 

Snntinol-Stor-o/d-S  .  4,373,810  871442  4,132,912  746,788 

OTTAWA.  ONT. 

Lo  Drait-o  .  2,247,903  2,212429 

PHOfNIX,  ARIZ. 

Ropub(c-m  .  5,147,100  4474408 

Gozotto-o  .  5,020,428  4426,866 

Ropubbc-S  .  2,065,952  1,748,726 

Grand  Totol  .  12.233480  10,250,100 

PORnAND,  AAAINI 

Prass  HoroU-m  .  1,406467  1,290,666 

Expross-o  .  1420,947  1,224,699 

Tologram-S  .  763,061  735471 

Grand  Totol  .  3,490,575  3,251,236 

PORTLAND,  ORi. 

Oragonion-mS  .  5,922482  5,643,442 

Ooragon  Journol-o  .  2,1 77,490  1,936,788 

Grand  Totol  .  8,100472  7,580,230 


Gipitol  fimos-o  . .  . . 

MADISON,  Wise. 

...  2y1 13,668 

2,035,164 

Stoto  iournol-m  . . . . 

...  2,128,368 

2,180,364 

Stoto  Journol-S  .  . .  . 

.  . .  1.159,704 

1.079.256 

Grond  Total  . 

. .  .  5,401,740 

5,294,784 

NOTE:  6-column  pogos 

convortod  to  8-column;  clossiliod  9-co 

cludos  logols. 

Rocord-Journol-m  . . . 

MERIDEN,  CONN. 
...  1,424,248 

1,286,558 

WoHd-m  . 

MONROE,  LA. 

. ..  1,508,864 

1468,024 

Nows-Star-o  . 

...  1,320,410 

1,263406 

WaHd-S  . 

. . .  659,750 

643,048 

Grond  Totol  . 

...  3,489,024 

3,274,278 

Gozotto-m  . 

MONTREAL,  QUE. 

..  3,357,243 

1424,652 

Slor-o  . 

..  2,049,324 

3,244/414 

Lo  Dovoir-m  . 

563,064 

927,509 

Lo  Oimoncho-Motin-S 

540,502 

675.968 

Grand  Total  . 

..  6,510,133 

6,172,543 

NOTE:  Lo  Dimoncho-Motin  includos  insorls — 76,264  linos  in  1979;  223,824 
linos  in  1978, 


Timos-m/Eoglo-o  . . 

READING^  PA. 

.  1A43,157 

1,793/431 

Eoglo-S  . 

. 

670.423 

Grand  Total  . . . 

.  2.586,632 

2,463454 

rimts-Dispotch-m 

RICHMOND,  VA. 
.  2,275,152 

2,036,165 

Naws-Loodtr-a  . . 

.  2,014407 

1,910,561 

Timas-Oispotch-S 

.  1,279421 

1441.118 

Grand  Total  . . 

.  5,568,980 

5,287,844 

NOTE:  POrt-run  and  comics  not  includod. 

Entorpriso-m  . . . . 

RIVERSIDE,  CALIP. 

.  2,432,864 

2424,504 

Prasi-a  . 

.  2,134,090 

2,088,086 

PraH-Enltrprita-S 

.  586,488 

573,944 

Grand  Totol  . . . 

.  5,153,442 

4,986,534 

SANTA  BARBARA,  CALIF 

Nows-Prtss-oS  . . . 

.  2,957.507 

2,758452 

NOTE:  Parado  linogo  not  includod. 

Stor*Horald-mS 

SCOTTS  BLUFF,  NEB. 

.  1,013,958 

955468 

NOTE:  Includos  Fomily  WooUy— 49480  linos  in  1979;  57,750  bnos  in  1978, 


SIATTLI,  WASH. 


Post-IntaRgancar-ni  . 

...  1,883,WS 

1,743,105 

Post-IntolEganctr-S 

...  609,966 

646413 

Grand  Total  . 

...  2493,861 

2489418 

Timat-oS  . 

...  4478432 

4,107,768 

SOUTH  BAY  (TORRANCE),  CALIF. 

Branz.-.  .  3,877,790  3414/482 

SPOKANE,  WASH. 

SpcbstncNi  Roviow-m 

...  1487438 

1,735420 

Spohisman  Roviow-S 
Cnronido-o  . 

...  950415 

882,684 

...  1,910,546 

1450451 

Grand  Total  . 

...  4.748499 

TACOMA,  WASH. 

4468,155 

Nows  Tribuno-o  and 

Tribuno  A  Ladgor-$ 

..  3455,844 

TOLEDO,  OHIO 

3474444 

Bladt-n  . 

...  2,561424 

2,636431 

8lada-S  . 

....  1458.582 

1476499 

Grand  Totol  . 

....  3,819,906 

3,913430 

TOPEKA,  KANSAS 

Doily  Copital-ffl  . 

....  1473,934 

1434470 

Stoto  Jovrnol-a  . . . . 

....  1,023484 

991,074 

Copital-Jaurnol-S  . . . 

...  510,636 

477412 

Grand  Totol  . 

...  3406,054 
TORONTO,  ONT. 

3,902,956 

Stor-o  . 

....  5,352.085 

4,938,974 

Svn-mS  . 

....  2479.460 

2.197.929 

Grand  Totol  .... 

....  7431,545 

TREFITON,  FLJ. 

7,136,903 

Timos-d  . 

....  1499465 

141S498 

fimos  Advorttsor-S  . 

....  770,003 

813.m 

Grand  Totol  .... 

....  2,169468 

2428,692 

NOTE:  A-column  pogos  convortod  to  8-column  basis. 

TUCSON,  ARIZ. 

Star-m  . 

....  3,630,480 

3414.764 

Clizon..  . 

. ...  3432458 

3421,960 

Sinr-S  . 

....  1.065.106 

972.135 

Grand  Total  . . . . 

....  8427,844 

7408438 

NOTE:  Sundoy  includos  Porodo  linogo. 

TULSA,  OKLA. 

WaHd-m  . 

....  1,997,923 

1476,930 

Tribuno-0  . 

....  2,000,557 

1,906,695 

WaH6-5  . 

....  911453 

840.651 

Grond  Totol  . . . . 

....  4,909,533 

4,624476 

NOTE:  Tiguros  bosod 

on  6-column  tormot  ond  9-column  dossHiad. 

WAUKEGAN,  ILL. 

Nows-Sun-o  . 

....  2,169,720 

2452496 

WILKES-BARRE,  PA. 

Timos-Loodor-Nows 

Roconi-a/a  . 

....  955472 

1,606,136 

WILMIF40T0N,  DEL. 

Nows-Jovrnol-mo 

....  2,457,407 

2455496 

_  597^5 

542440 

Grand  Total  . . . 

_  3,055,102 

2.798436 

WILMINGTON,  N.C. 

Stor-m  . 

_  1,106,462 

1,086,568 

Stor-Nows-S  . 

_  471.016 

420.924 

Grond  Total  . . . 

_  1,5n,478 

WINDSOR,  ONT. 

1407,492 

Star-0  . 

....  2,920,607 

2464421 

WINNIPEG,  MAN. 

Tribuno-o  ....%.. 

_  3,527,958 

3415442 

Froo  Pross-o  .... 

.  3,M1,359 

3,622,0W 

WINSTON-SALEM,  FLC. 

Journol-m  . 

_  1,990,534 

1,936452 

SanliiMl-a  . 

.  1,620,640 

1422,712 

Joumol  Sooliital-S 

.  785,022 

749,938 

Grond  Totol  . . . 

_  4496,196 

4409,102 

NOTE:  Port-run  ond  comics  not  includod. 

WORCESTER,  MASS. 

Tologrom-ni  . . 

.  U56.664 

1,143,003 

Gozotto-o  . 

_  U17430 

1,202.180 

Tologrom-S  . 

.  955.902 

891437 

Grand  Total  . . . . 

.  3429,896 

3436400 

Canadian  CAM 
joins  ad  bureau 

Robert  G.  Scaife  will  join  the  Newspa¬ 
per  Advertising  Bureau,  Inc.  on  July  30 
as  classified  training  manager,  a  new  po¬ 
sition.  He  will  report  to  Eric  Anderson, 
vicepresident  in  charge  of  the  Bureau’s 
classified  advertising  activities,  and  he 
will  work  out  of  the  Detroit  office. 

Scaife  will  develop  and  conduct  train¬ 
ing  programs  for  outside  sales  personnel 
in  the  classified  departments  of  the 
Bureau’s  member  newspapers.  This  will 
include  “train-the-trainer”  workshops 
for  supervisory  personnel  as  well  as  ses¬ 
sions  with  newspaper  staffs. 

This  is  an  expansion  of  the  classified 
training  activities  at  the  Bureau  which 
EDITOR  &  PUBLISHER  for  July  21.  1979 


recently  instituted  training  programs  for 
telephone  sales  personnel. 

Scaife  comes  to  the  bureau  from  the 
Hamilton  (Ont.)  Spectator  where  he  had 
been  classified  advertising  manager  since 
1971. 

Food  section  feature 
becomes  a  book 

All  neighborhoods  have  their  best 
cooks  on  the  block.  Inviting  smells  waft 
from  their  homes,  and  they’re  the  first  to 
appear  with  a  mouthwatering  covered 
dish  when  a  new  neighbor  moves  in,  or 
when  someone  a  few  houses  down  is  ill. 

In  October,  1977,  the  Milwaukee 
Journal’s  food  section,  edited  by  Peggy 
Daum,  started  a  weekly  feature,  “Best 
Cook  on  the  Block.’’  These  “best 


cooks”  come  from  all  areas  of  metropoli¬ 
tan  Milwaukee  and  are  nominated  by 
people  who  know  and  enjoy  their  special 
culinary  talents. 

About  250  of  their  recipes  have  been 
collected  for  The  Best  Cook  on  the  Block 
Cook  Book  recently  published  by  the 
Journal.  The  recipes  of  more  than  60 
cooks  are  featured.  They  previously  had 
been  published  in  the  Journal’s  food  sec¬ 
tion  between  October,  1977  and  Sep¬ 
tember,  1978. 

The  cook  book,  edited  by  Daum  and 
designed  by  James  Kreuter  of  the  Jour¬ 
nal’s  promotion  department,  is  available 
in  Milwaukee  area  book  stores  and  from 
the  paper’s  Public  Service  Bureau  at 
$4.95  plus  tax.  More  than  1,000  copies 
have  been  sold  since  it  rolled  off  the 
presses  last  month. 
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Doing  his  job 

(Continued  from  pufte  15) 


two  Nicaraguan  gold  mines  reportedly 
partly  owned  by  Knox  and  threatened 
with  confiscation. 

Diaz  was  subsequently  installed  by  the 
U.S.  three  times  as  Nicaragua’s  presi¬ 
dent.  Meanwhile  the  U.S.  steadily  in¬ 
creased  its  troops  there  to  shore  up  the 
Conservative  regime  installed  in  1910. 
Except  for  several  months  in  1926,  U.S. 
troops  remained  there  until  1933. 

After  the  U.S.  Senate  blocked  the  so- 
called  Knox  Plan  in  1910,  the  Dawson 
Plan  was  approved,  which  essentially 
gave  U.S.  economic  and  political  control 
over  a  pliable  government.  The  pact  pro¬ 
vided  a  five-man  nominating  committee  to 
nominate  presidents,  with  the  American 
ambassador  having  a  veto.  While  major 
industries  were  taken  over  by  the  U.S., 
Nicaragua’a  treasury  was  actually 
moved  to  Brown  Brothers  banking  firm 
on  Wall  Street. 

This  practice  became  known  as  Dollar 
Diplomacy.  It  was  not  really  reported 
meaningfully  until  subsequent  U.S.  Sen¬ 
ate  hearings  critically  examined  witnes¬ 
ses  and  documents.  Otherwise,  some 
participants  recounted  their  experiences 
in  little  read  books. 

The  first  armed  opposition  to  U.S.  in¬ 
tervention  was  launched  in  1927  by  San- 
dino.  President  Calvin  Coolidge  labeled 

Two  new  syndicated  features  from 
Trans-World  News  Service 

ENiRCY  PERSPECTIVE 

A  weekly  report 

by  Tom  Dougherty 

One  of  the  nation's  foremost  writers  in  the 
energy  field.  With  over  30  years  experience 
arid  daily  dealings  with  both  industry  and 
governments  throughout  the  oil  producing 
world  as  a  vice  president  of  a  leading  and 
objective  news  and  data  gathering  service 
will  contribute  to  your  readers'  understand¬ 
ing  of  the  energy  crisis  and  keep  them  in¬ 
formed  of  the  on-going  struggle  for  Amer¬ 
ica's  energy  independence. 

It  isn't  just  going  on  at  the  courthouse 
— or  the  statehouse  — 

— or  even  in  Washington  — 

Ifs  going  on  in  the  whole  world! 

That's  what  Joseph  Fried  knows  best 
and  why  your  readers  will  want 

JOSEPH  FRIED 

“To  the  Point" 

Award-winning  Joseph  Fried  has  covered  a 
wide  sweep  of  historic  events  ranging  from 
the  marathon  trial  of  Nazi  Adolf  Eichmann 
to  the  lightning  Entebbe  rescue  mission. 

His  22  years  of  reporting  from  the  Middle 
East,  Asia,  Europe  and  Africa  for  the  New 
York  Daily  News  won  him  the  coveted 
Newspaper  Guild's  Page  One  Awards  in  the 
category  of  foreign  news  reporting  in  both 
1976  and  1977. 

Write  or  telephone: 

TRANS  WORLD  NEWS  SERVICE 

330  National  Press  Building 
Washington,  O.C.  20045  •  202-638-7171 


INTERVIEW — Augusto  Cesar  Sandino, 
center,  who  waged  guerrilla  warfare 
against  U.S.troops  for  six  years  (1927- 
33)  is  shown  being  interviewed  by  an 
unidentified  reporter  after  discussing 
peace  with  the  recently  elected  Presi¬ 
dent  Juan  Sacasa  in  1934.  Within  an 
hour  after  this  picture,  he  was  murdered 
nearby,  allegedly  in  a  plot  of  Anastacio 
Somoza  then  National  Guard  com¬ 
mander.  Anastacio,  who  later  ousted 
Sacasa,  was  the  father  of  Nicaragua's 
current  ruler.  The  individual  on  the  left 
is  unidentified. 

him  the  “most  dangerous  international 
communist  agent  in  the  world.”  But 
Sandino  apparently  knew  little  political 
philosophy.  “I  believe  in  all  civic 
clubs,”  he  responded  to  a  press  confer¬ 
ence  question  about  communism,  appar¬ 
ently  confusing  it  with  some  sort  of  civic 
activity. 

After  fending  off  U.S.  might  for  six 
years,  Sandino  made  peace  with  newly- 
elected  President  Juan  Sacasa  in  1933 
when  U.S.  troops  had  been  withdrawn. 
He  and  his  aides  posed  with  pictures 
with  Sacasa  and  his  aides  at  the  presi¬ 
dential  palace  in  a  festive  atmosphere. 
One  of  Sacasa  aides  there  was  Anastacio 
Somozo,  National  Guard  commander 
who  had  arranged  Sandino’ s  murder  on 
leaving  the  palace.  Before  Sandino  left 
for  impending  death  several  blocks 
away,  Somoza  gave  him  an  “embrazo” 
(Latin  hug). 

Somoza  soon  overthrew  Sacasa,  a 
scholarly  gentleman,  and  launched  his 
dynasty.  The  dictator  had  been  a  favo- 
rate  at  American  Embassy  parties.  The 
ambassador’s  wife  was  reported  to  have 
liked  the  way  he  did  the  tango.  His  En¬ 
glish  was  not  bad,  having  learned  it  as  a 
Pittsburgh  taxi  driver. 

While  Nicaragua  has  figured  so  much 
in  U.S.  history,  and  vice  versa,  light  is  fi¬ 
nally  being  shed  on  the  type  of  govern¬ 
ment  planted  there  by  the  U.S. 

And  Bill  Stewart  was  doing  just  that 
for  the  first  time,  really. 


Cap  Cities  recruits  6 
for  training  program 

Six  news  people  have  been  recruited 
for  the  1979  Capital  Cities  Communica¬ 
tions,  Inc.  Minority  Training  Program 
and  currently  are  working  at  the  six 
newspaper  properties  owned  by  the  firm. 

The  six  comprise  the  second  group 
selected  since  the  program  was  launched 
in  1978. 

Program  director  Gerald  Garcia  and 
Richard  Connor,  who  designed  it,  say  its 
purpose  is  to  strengthen  the  minority  re¬ 
porting  and  editing  ranks  within  Capital 
Cities  in  general  and  the  industry  as  a 
whole. 

Garcia  is  assistant  to  the  publisher  of 
the  Kansas  City  StarlTimes  and  Connor 
is  editor  and  publisher  of  the  Wilkes- 
Barre  Publishing  Co.,  both  Capital  Cities 
properties. 

The  six  graduating  college  minority 
seniors  will  each  work  three  months  at 
four  of  the  six  newspapers  where  they 
will  be  assigned  as  full-time  reporting 
staff  members. 

The  newspapers  are  the  Kansas  City 
Star/Times  in  Kansas  City,  Mo;  Fort 
Worth  Star-Telegram;  the  News- 
Democrat  in  Belleville,  III;  Oakland 
Press  in  Pontiac,  Mich;  Times-Leader  in 
Wilkes-Barre,  Pa.,  and  Arlington 
Citizen-Journal  in  Arlington,  Tex. 

During  the  12  months  of  training,  each 
will  be  provided  with  medical  insurance 
and  receive  a  relocation  allotment  for 
every  move. 

A  furnished  apartment  also  is  available 
for  each  trainee. 

At  the  completion  of  the  program,  the 
trainees  may  be  considered  for  employ¬ 
ment  at  any  of  the  newspapers. 

Two  of  the  original  four  1978  trainees 
did  receive  and  accepted  positions  at  two 
Capital  Cities  properties. 

The  1979  trainees  are  Inez  Yvonne 
Linton,  a  Syracuse  University  graduate; 
Oralia  Michel,  a  California  State  Univer¬ 
sity  at  Los  Angeles  graduate;  Renee  D. 
Turner,  a  Temple  University  graduate; 
Peter  Madrid,  a  University  of  New 
Mexico  graduate;  Tina  Marie  White,  a 
Florida  A«&M  University  graduate  and 
Mark  Hinojosa,  a  Pepperdine  University 
graduate. 

A  seventh  trainee,  Edward  Lopez 
from  the  University  of  New  Mexico,  also 
has  been  selected  but  will  not  begin  his 
training  until  January  1980. 

The  trainees  were  on  their  respective 
university  newspaper  staffs  and  most 
also  have  had  experience  on  metropoli¬ 
tan  daily  newspapers.  Several  also  have 
worked  for  radio  stations. 

Two  have  served  internships  on  daily 
newspapers — Ms.  Turner  at  the 
Philadelphia  Inquirer  and  Hinojosa  at 
the  Daily  Breeze  in  Torrance,  Calif. 

Lopez  is  currently  working  as  an 
intern  at  the  Denver  Post. 
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Syndicates 


By  Lenora  Williamson 


Canada  viewpoint  column  for  U.S. 


American  publishers  owe  their  readers 
better  coverage  of  Canadian  affairs  than 
they  have  gotten  so  far,  in  the  opinion  of 
columnist  Paul  De  Groot. 

De  Groot,  who  grew  up  in  the  Seattle 
area  and  was  graduated  from  the  Univer¬ 
sity  of  Washington  in  1971,  has  been 
working  as  a  journalist  in  British  Colum¬ 
bia  for  the  past  six  years. 

His  self-syndicated  column,  “View¬ 
point:  Canada”,  written  expressly  for 
U.S.  publications,  has  been  running  in 
the  Seattle  Times  and  the  Portland 
Oreponian. 

De  Groot  is  aiming  for  an  increased  au¬ 
dience.  “I  find  that  most  Americans 
know  little  about  Canada,  its  relationship 
with  the  United  States  or  the  parliamen¬ 
tary  system  of  government.  Any  colum¬ 
nist  who  assumes  otherwise  risks  leaving 
his  audience  confused  and  turned  off  by 
the  different  political  vocabulary  of  the 
country.” 

De  Groot  tries  to  avoid  too  great  an 
emphasis  on  national  politics  in  the  col¬ 
umn,  instead  writing  about  things  which 
will  interest  the  average  American.  The 
Canadian  health  insurance  system  has 
been  of  keen  interest  to  American  read¬ 
ers,  he  says.  “Other  topics  include 
energy  policy,  research,  culture,  labor, 
bilingualism,  education,  housing,  trade 
and  business. 

“Politics  inevitably  creeps  into  the 
picture,  but  it  is  put  into  the  perspective 
of  Canadian  society  and  history  when 
possible.” 

The  columnist  may  be  reached  at  679 
Baxter  Avenue,  Victoria,  British  Col¬ 
umbia,  Canada,  V8Z  2H1. 

Hit  ifft  ^ 

Dr.  Peter  J.  Steincrohn  is  marking  the 
25th  anniversary  of  his  newspaper  col¬ 
umn  “Stop  Killing  Yourself’  in  dual 
silver  anniversary  fashion.  His  25th  book 
will  be  published  in  the  Fall  by  Acropolis 
Books  of  Washington,  D.C.  with  the  title 
“Ask  Dr.  Steincrohn:  What  You  Wanted 
to  Ask  Your  Doctor  But  Didn’t.” 

And  later  this  year  A.S.  Barnes,  New 
York,  will  publish  the  doctor’s  26th 
book,  “How  to  Cure  Your  Jogger- 
mania!” 

Dr.  Steincrohn  started  practice  as  an 
internist  and  cardiologist  in  Hartford, 
Conn.,  and  later  moved  to  Coral  Gables, 
Florida.  His  newspaper  column  is  distrib¬ 
uted  by  McNaught  Syndicate. 

Hit  Hh  Hit 

Pat  Crawford  has  been  named  assis¬ 
tant  managing  editor  of  United  Feature 
Syndicate  with  duties  including  supervis¬ 
ing  editorial  flow  of  UFS  features.  She 
has  been  an  editor  with  UFS  since  1976 
and  previously  was  news  production 
editor  of  the  Media  General  Financial 
Weekly. 
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Staff  changes  at  Field  Newspaper 
Syndicate  in  Irvine,  California,  include 
retirement  of  Mrs.  Dorothy  Portugais, 
reprint  permission  coordinator.  She  has 
been  with  Field  38  years  and  will  con¬ 
tinue  consultation  with  Kay  Hults,  who 
becomes  reprint  permission  coordinator. 

Also,  Libby  Hasten,  office  manager, 
has  been  named  business  manager.  A 
former  school  teacher,  she  joined  Field 
as  head  copy  clerk  three  years  ago. 

K.  Susan  O’Brien  has  joined  Field  as 
promotion  manager  from  a  three  year 
background  in  newspaper  promotion, 
most  recently  with  the  Torrance  (Calif.) 
Daily  Breeze  and  West  Covina  (Calif.) 
Tribune. 

*  *  * 

John  Brennan,  chairman  of  the  Com¬ 
mittee  on  Investigations  Involving 
Human  Subjects  at  the  Forsythe  Insti¬ 
tute  in  Boston  and  a  researcher  for 
Northeastern  University,  Boston,  is 
writing  a  weekly  column,  “Your  Pre¬ 
scriptions”,  for  the  Los  Angeles  Times 
Syndicate. 

Brennan,  himself  the  past  president  of 
a  pharmaceutical  corporation,  divides 
his  column  between  an  essay  on  a  single 
topic  and  Q  &  A  format  for  reader  ques¬ 


tions.  He  delves  into  uses  and  abuses  of 
drugs,  side  effects,  new  discoveries,  and 
cost  of  prescriptions. 

«  «  « 

Columbia  Pictures  has  acquired  mo¬ 
tion  picture  rights  to  the  “Alley  Oop” 
comic  strip  and  has  scheduled  produc¬ 
tion  for  tlK  live  film  in  1980.  Columbia 
will  launch  a  search  to  find  an  actor  to 
play  the  title  role. 

Newspaper  Enterprise  Association 
syndicates  the  strip  in  daily  and  Sunday 
papers  around  the  world. 

Local  classified 
record  broken 

The  Sunday,  June  10,  St.  Louis  Post- 
Dispatch  broke  all  previous  record  for 
run-of-paper  and  classified  advertising 
established  during  100  years  of  publish¬ 
ing,  advertising  director,  Clyde  Pinson, 
announced. 

Advertising  in  the  Sunday  newspaper 
totaled  688,820  lines.  The  previous  rec¬ 
ord  was  670,530  lines  set  December  5, 
1976. 

The  June  10  paper’s  classified  section 
contained  a  total  of  243,350  lines  of  ad¬ 
vertising  topping  the  previous  record  of 
238,390  lines  set  April  22,  1979. 

The  advertising  gains  came  from  all 
types  of  business  and  are  indicative  of 
the  strength  of  the  St.  Louis  economy, 
Pinson  said. 


Game  Plan 

Inside  Pro  Football 


A  28-week  series  prepared  by 
the  National  Football  League 
for  United  Feature  Syndicate. 

CREATED  TO  COMPLE¬ 
MENT  YOUR  REGULAR 
COVERAGE  OF  PROFES¬ 
SIONAL  FOOTBALL. 

FOR  RATES  AND  AVAILABILITY 
CALL  (212  )  557-2833 


UNITED  FEATURE 
SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 
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Special  supps 

(Continued  from  page  30) 

Butler  feels  that  newspaper  circulated 
magazines  will  proliferate  during  the 
years  ahead,  but  added  that  “an  awful  lot 
will  start  and  an  awful  lot  will  stop  before 
they  jell  into  an  established  advertising 
medium.” 

Butler  feels  that  the  ultimate  criterion 
for  the  newspapers  involved  will  be  the 
quality  rather  than  the  quantity  of  the 
specialty  supplements  which  newspapers 
now  get  paid  to  circulate. 

Butler  feels  that  the  fashion  climate, 
glossy  stock  and  four  color  illustrations 
in  All  In  Style  will  help  it  to  attract  read¬ 
ers  and  also  advertisers  which  had  previ¬ 
ously  shied  away  from  newspapers. 

All  In  Style  will  be  distributed  by  the 
Los  Angeles  Times,  Chicago  Tribune, 
Houston  Post,  Boston  Globe,  Philadel¬ 
phia  Inquirer,  Washington  Star,  Dallas 
Times  Herald,  Detroit  News,  San  Jose 
Mercury-News  and  Ihe  Atlanta  Constitu¬ 
tion. 

It  is  staying  out  of  the  New  York  mar¬ 
ket  because  the  New  York  Times  sup¬ 
plements  and  special  fashion  issues  have 
the  market  so  well  covered  that  East/ 
West  feels  it  probably  could  not  make 
significant  inroads  on  the  advertiser 
market,  Butler  said. 

The  national  advertising  rate  for  a  full 
color  page  in  All  In  Style  is  $12,200,  and 
ranges  down  to  $2,250  for  a  sixth  of  a 
page.  Advertisers  can  also  buy  the 
magazines  on  a  regional  basis.  The 
magazine  is  814  x  11"  in  size. 

The  visual  aspect  of  the  magazine  will 
be  the  strength  of  the  first  issues.  How¬ 
ever,  Butler  reports  that  All  In  Style  is 
developing  its  editorial  and  expects  by 
November  to  have  articles  and  stories 
with  real  vitality.  It  is  scheduled  to  ap¬ 
pear  6  times  a  year. 

Travel  Illustrated,  a  new  glossy  four- 
color  magazine  will  circulate  monthly 
through  newspapers  beginning  Sunday 
October  7,  1979.  On  its  first  run  it  will  go 
to  1 .5  million  households  and  become  the 
world’s  most  widely  circulated  travel 
magazine. 

It  will  circulate  in  the  higher  income 
zip  code  areas  in  1 1  of  America’s  top  15 
travel  markets,  and  have  a  total  circula¬ 
tion  the  same  as  Travel  &  Leisure,  New 
Yorker,  and  Town  &  Country  together. 

Newspapers  carrying  the  magazine  are 
the  Chicago  Tribune,  Washington  Post, 
Los  Angeles  Times,  New  York  News, 
Boston  Globe,  Philadelphia  Inquirer, 
Houston  Chronicle,  Dallas  Times- 
Herald,  Miami  Herald,  Seattle  Times 
and  San  Jose  Mercury-News ,  all  of 
which  also  carry  general  interest  Sunday 
suppplements. 

Wayne  Howard,  former  editor  and  art 
director  of  Hilton  Hotels  conceptualized 
the  newspaper  travel  magazine  and 
brought  the  idea  to  Max  Geffen,  83,  a 
36 


semi-retired  magazine  entrepreneur  said 
to  be  worth  more  than  $100  million.  Gef¬ 
fen  liked  the  idea,  agreed  to  help  fund  it 
and  together  they  drew  up  the  blueprints. 

During  his  long  publishing  career  Gef¬ 
fen  has  seen  many  magazines  off  the 
ground.  He  developed  the  six  industrial 
magazines  of  the  Morgan-Grampian  Pub¬ 
lishing  Co.,  Family  Health  Magazine, 
1001  Decorating  Ideas,  and  Medical 
World  News  among  others.  Geffen  will 
lend  his  years  of  experience  to  Howard 
who  will  be  president  and  publisher  of 
Travel  Illustrated. 

Travel  Illustrated  pays  the  newspapers 
which  circulate  it  an  undisclosed 
amount.  According  to  Geffen  this  price  is 
worth  it.  If  Travel  Illustrated  had  attemp¬ 
ted  to  circulate  by  mail  and  newsstand 
sales  it  would  have  cost  the  magazine 
approximately  one  dollar  a  year  for  post¬ 
age  plus  the  tens  of  millions  required  to 
support  the  magazine  while  it  developed 
the  kind  of  readership  which  is  attractive 
to  advertisers. 

Travel  lllustrated’s  ad  salesmen  are 


selling  the  product  as  a  carrier  of  color 
image  advertising  to  accompany  the 
schedule  and  price  advertising  which  will 
run  in  the  regular  top  travel  pages  of  the 
papers. 

Travel  Illustrated  is  committed  to  keep 
itself  under  92  pages  an  issue.  The  cost 
per  thousand  for  a  four-color  page  is 
$l3.l4,forafull  b/w  page, $9.62.  Besides 
the  full  circulation  an  advertiser  can  buy 
either  a  western  or  eastern  regional 
package.  Both  these  regionai  editions 
circulate  750,000  and  include  the 
Chicago  Tribune.  These  regional  editions 
give  advertisers  like  Cunard  Lines  the 
chance  to  advertise  both  their  east  and 
west  coast  vacation  offers. 

Editorially,  the  magazine  will  be 
highly  pictorial.  It  will  include  regular  de¬ 
partments  on  business  travel,  travel 
news  updates,  health  and  travel,  travel 
books,  travel  products  and  particular  va¬ 
cation  spots. 

Within  the  next  year  the  magazine 
plans  to  expand  itself  into  eight  new 
markets.  The  particulars  of  this  growth 
are  not  yet  being  released. 


Supp  for  blacks  makes  headway 


National  Scene  circulates  monthly 
through  54  black  weekly  newspapers  and 
claims  a  total  circulation  over  one  mil¬ 
lion.  For  the  fiscal  year  which  ends  this 
July  the  four  color  supplement  sold 
$480,000  worth  of  advertising.  For  the 
upcoming  year  it  has  more  than  that  al¬ 
ready  committed. 

L.  H.  Stanton,  founder  and  publisher 
of  the  black  oriented  supplement  has  de¬ 
pended  on  black  newspapers  in  one  way 
or  another  to  pay  his  rent  for  more  than 
40  years. 

He  says  the  climate  for  black  newspa¬ 
pers  is  getting  better  all  the  time  but  he 
still  remembers  1935  when  he  first  came 
to  New  York  and  couldn’t  rent  office 
space  on  5th  Avenue  or  in  Wall  Street 
area  because  of  his  skin  color. 

The  New  York  City  office  he  occupies 
today  at  507  5th  Ave.  is  small  and  with¬ 
out  windows.  Black  oriented  magazines, 
newspapers  and  supplements  are  stacked 
on  the  metal  shelves  around  his  desk. 

Until  1978  when  Stanton  hired  Roy 
Kemp  as  associate  publisher  and  Askia 
Mohammad  as  editor,  Stanton  did  the 
editing,  ad  selling,  and  business  work 
himself,  and  also  helped  the  printer  with 
the  supplement  lay-out. 

Among  Stanton’s  self  appointed  duties 
as  editor  was  writing  book  reviews. 
Under  pen  names  he  wrote  many  of  the 
600  reviews  on  black  literature  which 
have  appeared  in  National  Scene. 

Stanton  also  has  another  enterprise. 
Continental  Features.  Every  week  since 
1935  he’s  sold  an  editorial  cartoon, 
humorous  cartoon  and  an  illustrated  fea¬ 
ture  on  people  and  events  in  black  his¬ 
tory  to  black  newspapers  across  the 
country. 


Stanton  first  tested  the  market  for  a 
black  newspaper  supplement  like  Na¬ 
tional  Scene.  After  publishing  three  is¬ 
sues  Stanton  found  that  the  advertising 
base  was  too  shallow  to  support  the  sup¬ 
plement  as  an  ongoing  idea. 

His  black-publisher-clients  encour¬ 
aged  him  to  try  his  supplement  idea  again 
in  1965.  They  feared  the  market  en¬ 
croachment  of  Tuesday,  a  black-oriented 
supplement  to  run  in  dailies  where  black 
weeklies  were  being  published,  but 
barely  making  a  profit. 

Tuesday  was  organized  by  an  ex-J. 
Walter  Thompson  executive  and  sup¬ 
ported  with  agency  raised  money.  Na¬ 
tional  Scene  beat  Tuesday  to  the  news¬ 
stands,  on  July  10,  but  as  it  worked  out 
both  supplements  went  out  of  business 
before  the  end  of  the  year. 

Now,  eight  years  later  it  appears  that 
National  Scene  is  on  the  brink  of  a 
change. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


BUSINESS 


"THE  BOTTOM  LINE”  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd,  Suite  C-203,  Atlanta,  GA 
30342. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


GARDENING 


■'GROWING  YOUR  OWN  '  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


HOMEMAKING 


POPULAR  WEEKLY  COLUMN,  "Tips 
From  the  Cabin."  Lead  similar  to  per¬ 
sonal  letter,  tailored  to  homemakers' 
interests  with  helpful  tips.  Four  recent 
samples  sent  on  request.  Tips,  PO  Box 
654,  Festus  MO  63028. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 
Report  on  latest  relevant  medical  news, 
with  commentary,  300  words.  L.A. 
Chotkowski,  MD,  FACP,  1143  Chamber- 
lain  Hwy,  Kensington  CT  06037. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


THE  NEXT  VINCENT  CANBY— Our  Film 
Critic  Steve  Futterman  will  light  up  your 
entertainment  section.  Fast — Witty — In¬ 
sightful  reviews.  New  Torch  Syndicate, 
289  Mercer  St,  New  York  NY  10003. 


MUSIC 


ROCK,  country,  disco  columns!  Choice  is 
yours.  Quality  yet  inexpensive  copy. 
Theme  Song,  85  Shaw,  Belmont  MA 
02178. 


QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602, 


REAL  ESTATE 


HOUSE  CALLS  answers  readers' 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester,  NY  14620.  (716)  271-623(5. 


THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate — renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Counselor  with  25  years  ex¬ 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 
353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 


RELIGION 


TO  GUIDE  AND  INSPIRE  Christian  liv¬ 
ing.  200-300  words.  Interdenomina¬ 
tional.  By  Methodist  minister  with  D.D. 
$2  week.  Write  Dr  John  Wood  Robison, 
3933  Rockbridge  Rd,  Columbia  SC 
29206. 


SATIRE 


"HARD  NEWS" 

The  finest  in  misinformation. 
Box  23,  Alexandria  VA  22315 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY 


“BOOTSTRAPS”  is  basic.  It's  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement.  52 
weeks  free.  Elm  Hollow  Syndicate,  Box 
403,  Livingston  Manor  NY"  12758. 


NEWSWORDS  QUIZ  uses  newspaper 
words  that  secondary  readers  don't 
know.  Dave  Chandler,  315  Murry,  Oxford 
MS  38655. 


PET  PEEVES  by  Joy  Young.  Joy  writes  a 
series  of  items  about  what  peeves  her 
most.  Light.  Weekly.  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


FEATURE  YOUR  FEATURE 
in  the  1979  E&P 
Syndicate  Directory  issue 
Juiy  28,  1979 
Deadiine  for  Classified  Ads 
July  24,  1979 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


“How  to  start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-paBe  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E.  Port  Jefferson, 
NY  11777. 


TRADE  NEWSPAPER 
Partners  with  extensive  publishing  experi¬ 
ence  need  $200.(X)0  additional  capital  for 
new  exclusive  distribution  trade  newspa¬ 
per.  Will  sell  part  interest.  Verified  circula¬ 
tion  of  28,0()0  already  established.  Some 
advertising  contracts  in  hand.  Write  Box 
28992,  Editor  &  Publisher. 


NEWSLEUER 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  676M,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  4^58 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


IF  YOU'RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we'll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642.  _ 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  C^sultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Or.  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVI(5e  CO., 
INC.,  PO  Drawer  12428,  Panama  City,  FL 
324(5i. 


NEWSPAPER  CONSULTANTS 


LET  US  AID  your  organization  for  various 
acquisitions  in  preferred  publishing  mar¬ 
kets.  Jack  Olson  and  Parker  Likely,  Box 
799,  St.  Petersburg,  FL  33731.  (813) 
866-0532  or  896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
^ant.  Qualify  yourself  in  first  letter.  Syn- 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


ZONE  2  weekly  chain  gross  $1,600,0(X). 
Profitable.  ABC  circulation.  Management 
to  stay.  Serves  extremely  high  demo¬ 
graphic  area.  Box  289(J0,  Editor  & 
Publisher. 


WEEKLY,  2  years  9  months  old,  2-3000 
circulation  including  major  ski  areas. 
$72,791.18  yearly  gross  on  March  31.  Ask¬ 
ing  $35,000.  (802)  244-6997  or  496-3128. 


COUNTY  SEAT  weekly  in  Central  Texas. 
Prmected  gross  $42,(X)0.  Phone  (817) 
697-2316  after  5  pm. 


THE  JOURNAL,  3  year  old  free  monthly, 
covering  3  major  areas  near  Asheville,  NC. 
Profitable  potential.  $22M  gross,  sell 
$12M.  Box  1336,  Weaverville  NC  28787. 


SEMI-MONTHLY  antique,  auction,  hobby, 
collectors,  tabloid  newspaper  serving 
Southeast.  4th  year,  profitable,  gross, 
terms.  Perfect  man/wife  situation  who 
enjoy  travel,  antiques  and  Sunbelt.  Box 
289%,  Editor  &  f^blisher. 


PAID,  TABLOID  WEEKLY  needs  fresh 
management,  capital  to  be  successful  in 
fastest  growing  southeast  Florida  area. 
4000  circulation.  $50,(X)0  gross.  Estab¬ 
lished  16  year  reputation.  Second  class 
mail  permit.  Great  potential  for  growth. 
Purchase  of  building  optional.  Write  Box 
28993,  Editor  &  Publisher. 


LONG  ESTABLISHED  WEEKLY  NEWSPA¬ 
PER  in  growing  community  near  Dallas.  No 
competition.  $36,000  gross.  Price  of 
$36,(X)0  includes  building,  phototypeset¬ 
ting  equipment.  $12,O0O  down.  Box 
29132,  Editor  &  Publisher. 


GROWING,  profitable  weekly.  New  York 
southern  tier,  2000  paid  circulation, 
$16,000.  PO  Box  208,  Conklin  NY  13748. 


SHOPPER  near  San  Francisco.  Well  estab¬ 
lished,  profitable,  lots  of  assets,  still  grow¬ 
ing.  Reasonable!  Mr  Carlineo,  (209)  526- 
2465  before  10,  after  6  POT, 


REGIONAL  SHOPPER,  over  25,000  free 
distribution,  and  3600  paid  weekly  in  fast 
growing  area  of  Midwest;  '79  gross  already 
25%  wead  of  '78  pace,  with  projected 
yearly  total  at  $750M.  Excellent  building 
and  equipment  included  in  sale.  Owner 
nearing  retirement  age.  Sale  price  $8(X)M, 
with  29%  down.  Only  serious  inquiries. 
Borneman  Publishers-Brokers,  Box  2(X), 
Oconto  Wl  54153. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PROFITABLE  WEEKLY  with  offset  plant. 
Mid-Atlantic  state,  gross  $185,000,  cash 
flow  $35,000  plus  owners  salary  $18,000. 
Appraised  value  $325,000.  Will  sell  for 
$290,000,  cash  down  $75,000.  non¬ 
compete  and  consulting  $10,000  annually 
for  ten  years,  balance  $115,000  over  elev¬ 
en  years  at  8%.  Potential  double  gross  for 
shoe  leather  newspaper  person.  Box 
29248,  Editor  &  Publisher. 


FLORIDA  WEEKLY  established  30  years. 
On  the  ocean  in  fast  growing  area.  Priced 
low.  Call  (904)  383-8076. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily.  we  are  seeking  exclusive  profitable 
newspapers  with  4(X)0  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


OHIO  WEEKLIES— paid  or  tree  circulation. 
Small-medium.  Contact  S.  James  Martin, 
Martin  Newspaper  Group,  129  S.  High  St, 
Dublin  OH  43017. 


YOUNG  COUPLE  prepared  financially, 
educationally,  and  with  business/ 
newspaper  experience  seek  serious  news 
weekly  on  terms  in  Zone  2.  3,  8  or  9,  Box 
29239.  Editor  &  Publisher. 


PRESS  TIME  AVAILABLE 


NON-HEAT  WEB  PRESS  time  available.  8 
units,  two  folder  operation,  northeast  (jk- 
lahoma,  adjacent  to  major  interstate 
highways.  Phone  (918)  273-1040  collect. 


PROMOTIONS 


NATIONAL  NEWSPAPER  WEEK.  October 
7-13.  Promotion  kits  available  from  state 
associations.  Order  now! 


PUBLICATIONS  FOR  SALE 


TOURIST  MAGAZINE  in  beautiful  Savan¬ 
nah,  Georgia.  IBM  typesetting  equipment 
also.  $35,000— $10,()00  down,  owner  will 
tinance  rest.  PO  Box  8351,  Savannah  GA 
31412. 


PUBLICATION  BUSINESS  with  $300,000 
gross  per  year.  Publishes  weekly  shopper 
and  advertising  circulars  for  various  con¬ 
cerns.  Located  in  growing  metro  area  in 
Central  U  S.  state.  Two  year  constant 
growth  rate— good  profit.  Selling  due  to 
other  interest.  Box  29105,  Editor  & 
Publisher. 


TEARSHEETS  WANTED 


ATTENTION  AP  NEWSWIRE  USERS 
"The  Chicago  Daily  News  is  back.  Sort  of," 
A  file  with  the  above  lead  went  out  on  the 
AP  wire  from  Chicago  late  in  the  week  of 
November  6,  1978.  (You  may  have  run  it  in 
your  issues  of  Sunday,  November  12.) 
We'll  trade  a  Chicago  Daily  News  ballpoint 
pen  for  a  tearsheet  containing  this  news 
item  if  your  paper  used  it.  Thank  you  very 
much. 

Mail  tearsheet  with  your  business  card  or 
masthead  to: 

Lloyd  H.  Weston,  President 
Chicago  Daily  News,  Inc. 

130  Army  Trail  Blvd 
Addison  IL  60101 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babvion  NY  11702 
i516) 661-5100 
12%  E.  Lake  Rd., 
Hammondsport,  NY  14840 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport.  NY  14840 
(607)  292-3781 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation — 
addition— consulting  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  sen/ice: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 

(212)  692  2430  (212)  692  2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas.  Texas  75222. 
(214)  357-0196. 


SHERIDAN  48-P  inserter,  8  heads. 

excellent  condition, 

Sheridan  24-P  inserter,  5  heads. 

Folded  edge  first  delivery  for  Sheridan 
inserters. 

Muller  EM-10  inserter,  6  station. 

Kansa  320  inserters,  3  and  4  stations. 
Sta-Hi  257  and  251  counter  stackers. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Spare  parts  for  Cutler  Hammer  stackers. 
Press  conveyors,  bottom  wraps,  truck 
loaders  and  distribution  equipment. 

Our  firm  will  install  the  above  equipment 
and  mailroom  systems.  We  will  purchase 
directly  your  existing  mailroom  equipment 
including  complete  mailrooms 

NEWSPAPER  MAILROOM  SYSTEMS 
Division  of  Graphic  Management  Assocs. 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  ot  business  systems  designed  by 
newspaper  specialists.  Systems  available 
include  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  circulation 
(see  Ad),  payroll,  accounts  payable,  news¬ 
print,  commercial  printing  and  cost  ac¬ 
counting.  Designed  for  IBM  34  and  38. 
Contact  CDS,  PO  Box  23054,  Kansas  City 
MO  64141,  (913)  888-6755. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 


AGFA  TCF-850  vertical  camera  for  direct 
screen  separations:  Minilux  exposure  unit: 
T42  processor.  Six  months  old.  $15,000. 
Call  Jim  Selk,  Madison  Magazine.  PO  Box 
1604,  Madison  Wl  53701.  (608)  255-9982. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  tor  newspa¬ 
pers  with  lO.OCX)  to  100,000  »  circulation. 
Designed  to  maintain  total  homes  in  mar¬ 
ket  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber.  route  and  carrier  information. 
Produces  daily  and  on  demand  ABC.  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manitest,  mailing  labels.  Includes 
auto  router,  PIA  billing/amortization,  car 
rier  billing,  estimating,  bond  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Designed  tor  IBM  34  and  38. 
For  detailed  information  and  list  of  in¬ 
stallations  contact  CDS,  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  888-6755. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


ROLL  CONVEYOR,  80  long,  G.E.  press 
drive,  40  HP  press  motors,  Scott  and  Goss 
folder  gears,  inching  motors,  melting  unit 
conveyor.  Linotron  505,  Linofilm,  Linofilm 
Super  Quick,  V-l-P  (all  in  excellent 
condition— buy  machine  as  backup  or  for 
spare  parts),  also  hundreds  of  parts  and 
fonts  for  above  machines — call  us,  we 
probably  have  what  you  need  in  stock. 
Input  keyboards  .  .  .  AM  Electrosets. 
AKI-PC-100  and  AKI-PC-120,  Micomp 
terminals.  Omnitext  terminals  M-1(X)  ter¬ 
minals,  Fairchild  "Greenies "  teletypewrit¬ 
ers.  Compugraphic  7200.  Compset  5(X), 
Singer  8400,  Singer  8251,  Singer  PD-70. 
AM  Headliners  and  Varitypers,  Versatec 
Line  Printer,  Kenro  Cameras  14  x  18  and 
20  X  24,  and  3  Cutler-Hammer  counter 
stackers  .  .  .  Call  Dick  Heppard,  Graphic 
Design  (313)  758-0480. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana.  CA  92704,  (714)  556-7130. 


NEWSPRINT  ROLLS-Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


LINE  ADS  1  week— $2  75  per  line 

,  2  weeks— $2.65  per  line,  per  issue 

Add  $3  00  per  insertion  (or  box  service 

and  count  as  an  additional  line  in  3  weeks— $2.45  per  line,  per  issue 
C0P)(  4  weeks— $2.25  per  line  per  issue 

POSITIONS  WANTED  1  week— $2  05  per  line 

(Payment  must  accompany  ad)  2  weeks— $l  90  per  line  per  issue 

Add  $1  75  for  box  service  and  count  ^  weeks— $1.75  per  line,  per  issue 

as  an  additional  line  in  copy  4  weeks— $1  55  per  line  per  issue 


CLASSIFIED 

ADVERTISING 

RATES 


Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 


Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUWRITER  II.  excellent  condition, 
with  fonts.  $4200  firm.  (815)  476-7%6. 
ask  for  Terry  Gogerty. 


MAKING  market  in  Mark  I,  II.  Ill  Photon 
Pacesetters.  The  Lookout.  POB  205.  Hope- 
well  June  NY  12533.  (914)  226-4711. 


COMPUGRAPHIC  4961TL,  width  plugs, 
fonts,  good  operating  condition,  well  main¬ 
tained.  $2600.  M.J.  Baranezyk,  Mountain 
Mail.  Salida  CO  81201.  (303)  539-6691. 


COMPUGRAPHIC  IV  $7800;  4961  with 
fonts,  extra  reader  and  spare  parts  $2500; 
2  perforators  $900  each.  Call  C  H  Grose, 
(518)  855-4341. 


4961  COMPUGRAPHIC  TL,  used  little,  in¬ 
cludes  6  type  strips.  Best  offer  over 
$1500.  Call  Bill  Bloom  (419)  562-3333. 
Telegraph-Forum,  Bucyrus  OH  44820. 


CLOSE  OUT — Compugraphic  4961s,  two 
to  choose  from,  one  with  TL,  no  reasonable 
offer  refused.  Five  years  old,  good  operat¬ 
ing  condition.  Font  strips,  width  cards. 
Contact  Larry  Wallman,  Sturgis  (Mich.) 
Journal,  (616)  651-5407. 


COMPUGRAPHIC  perforators.  2  autotapes, 
both  in  excellent  condition.  Well  main¬ 
tained.  Make  fair  offer.  Call  Rodd  K. 
Winscott  (312)  428-5533. 


PRESSES 


FAIRCHILD  Color  King,  5  units,  folder. 
1968. 1  PEC,  Inc,  401  N  Leavitt,  Chicago  IL 
60612.  (312)  738-1200.  Telex  25-4388. 


COTTRELL  V-15A,  2  units/folder,  15  h.p. 
Cottrell  V-15A  add-on  unit — 1972 
Cottrell  V-15A  add-on  unit— 1973 
News  King  2  units/folder,  15  h.p. 

News  King  add-on  unit— 1972. 

Color  King  folder,  30  h.p,  drive 
Hantscho,  22%  x  36.  2  units/folder 
Offen  7W '  2  pass  drier/chill 
Cottrell  4  position  roll  stand 
Four  12'  Offen  chill  roll  stands 
Magna  Craft  label  machine 
Acumeter  4  web  paster. 

Custom-Bilt  3  knife  rotary  trimmer— 1975 
Muller-Martini  model  207  counterstacker. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


BALLOON  UPPER  FORMER  for  single 
width  offset  or  letterpress  folder,  fully 
complete  with  superstructure  lead-in  roll¬ 
ers,  connecting  section  vertical  drive 
shaft.  Photo  available.  Unit  can  be  quoted 
"as  is"  F.O.B.,  or  engineered  and  installed 
at  big  savings.  Write  WNMA-INC,  PO  Box 
5258,  San  Mateo  CA  94402.  Phone  (415) 
574-2445. 


SCOTT  PRESS,  23  9/16  inch  cutoff.  Excel¬ 
lent  condition,  taken  off  production  April 


EQUIPMENT  &  SUPPLIES 


PRESSES 


•GOSS  COMMUNITY  8  units,  2  SC  folders, 
oil  bath,  sidelay. 

Goss  Community,  2  units,  new  1976,  Com¬ 
munity  folder,  6  web  folder. 

Goss  Community  folders. 

•Goss  Suburban.  8  units.  2  folders,  1961- 
1967. 

Goss  SC.  SU,  Urbanite  and  community 
folders 

Goss  Surburban  press  units,  folders. 
Gregg  flying  imprinter  22%" 

Harris  V25,  add  on  units.  1974  and  folders 
Urbanite  Va  folder. 

Color  King.  2  units,  folder,  1965. 

Fincor  motor  and  control  40  HPand  75  HP 
2  unit  V-15  Cottrell  with  gear  drive. 
Urbanite  folder,  1970. 

Cottrell  V22,  8  units,  JF4  folder 
Fairchild  Color  King.  5  units,  1968. 

Will  sell  components  or  complete  press. 
WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC  INC. 

410  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


22%"CUTOFF  GOSS  HEADLINER,  4  units 
2  half  dec’. b,  <:  to  1  folder,  available  now. 

2IV2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%~cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"or  56"cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 
9/16 'cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


2  MODEL  105  Baldwin  Counterveyors. 
Available  immediately.  Excellent  condi¬ 
tion.  Contact  Bill  Lvons,  PO  Box  629,  Old 
Saybrook  CT  06475. 


WE  OFFER  FOR  SALE  AS  OWNER 
Goss  Urbanite  units,  folders. 

Goss  Urbanite  3  color  unit. 

Goss  Community,  5  units. 

Harris  V-15A,  4  units. 

Harris  V-15A,  6  units,  constant  ink. 

Harris  upper  former  for  V-15A. 

Color  King,  5  units,  double  parallel. 

Our  inventory  changes  constantly:  many 
items  not  listed  above.  We  can  supply  the 
equipment  you  require. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta,  GA  30329 
(404)  321-3992  Telex  70-0563 


GOSS  COMMUNITY 

1973,  8  units,  SC  folder,  upper  former. 
UPECO,  Box  455,  Lyndhurst  NJ  07071. 


I¥EB  LEADER 

Saleb  are  biioinin):.  so  trade-in 
presses  are  now  unusually  good 
buys  for  publishers  and  print¬ 
ers  who  need  speeifie  used 
equipment. 

4  unit  Goss  Gommunity,  1%9. 
•Standard  equipment,  excellent 
condition.  (Traded  in  for  6  unit 
Web  Leader). 

2  unit  Goss  Suburban.  1%4; 
beautifully  maintained,  light 
use.  (Traded  in  for  4  unit  Web 
Leader). 

7  unit,  2  folder  Goss  .SC,  ’66-'74. 
fine  condition  with  separate 
drives  tor  independent  running. 
(Traded  in  for  twinned  10  unit 
Web  Leader). 

•>  unit  Thatcher;  runs  every 
day.  (Traded  in  ti  »r  twiniu'cl  8 
unit  Wt*h  Leader). 

Individual  unit»>  are  often  avail¬ 
able  for  addition  to  ins»talled 
presse.s. 

WEB  PRESS  CORP. 
829  Houser  Way  !VorUi 
Renton,  WA  98055 
(206)  228-6545 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


INVERTED  GOSS  3:2  folder,  23  9/16 
cutoff.  Contact  Gerald  T.  Socia,  The  Flint 
Journal.  200  E  1st  St.  Flint  Ml  48502. 
(313)  767-0660,  ext  229. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  In  good  condition. 
Must  see  In  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


NEWSPRINT,  30"  width,  40”  diameter. 
Truckload,  approximately  41.000  pounds. 
Need  immediately.  Call  Eugene  Carnall, 
(502)  726-9507  or  write  PO  Box  270,  Rus¬ 
sellville  KY  42276. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ACADEMIC 


KENT  STATE  UNIVERSITY 
SCHOOL  OF  JOURNALISM 
Kent  State  Unviersity  School  of  Journalism 
invites  application  for  an  Assistant  Profes¬ 
sor  or  Instructor  for  the  1979-80  academic 
year  in  the  news-editorial  sequence. 

The  person  hired  will  teach  a  variety  of 
newswriting  and  editing  courses,  plus  ad¬ 
vise  the  daily  newspaper,  the  Daily  Kent 
Stater,  winner  of  numerous  all  American 
and  Pacemaker  awards. 

M.A.  required,  Ph.D.  preferred.  Minimum 
of  three  to  five  years  of  daily  newspaper 
experience  required.  Some  college-level 
teaching  experience  helpful. 

Salary:  Minimum  of  $15,0(X).  Nine-month 
appointment.  Kent  State  University  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 

Write:  Chairman.  Search  Committee, 
School  of  Journalism,  Kent  State  Univer¬ 
sity,  Kent,  Ohio  44242.  Deadline:  July  31, 
1979. 


FULL  TIME  Coordinator  of  Cooperative 
Education  in  Journalism.  BA  in  Jour¬ 
nalism,  2  years  experience  minimum.  Ex¬ 
perience  in  Co-Op  desired.  Apply:  Dean 
Herbert  Strentz,  Meredith  Hall,  Drake  Uni¬ 
versity,  Des  Moines  lA  50311.  An  equal 
opportunity  employer. 


ADMINISTRATIVE 


SMALL  WEEKLY  suffering  from  stiff  com¬ 
petition  needs  aggressive  individual  to 
turn  losses  to  profits.  Opportunity  to 
buy-in  or  share  large  percentage  of  poten¬ 
tial  profits.  Box  29103,  Editor  &  Publisher. 


CALIFORNIA  DAILY  and  weekly  group 
seeks  manager  for  small  daily  and  five 
strong  weeklies.  Must  have  advertising 
background  and  management  experience. 
Send  biography,  references  and  salary 
range  to  Box  29278,  Editor  &  Publisher. 


PUBLISHER  AND  BUSINESS  MANAGER 
for  our  7000  circulation  rural  counW  seat 
weekly,  the  Register  Herald,  in  Eaton, 
Ohio.  Strength  of  leadership  and  character 
combined  with  the  capacity  for  hard  work, 
the  ability  to  sell,  sobriety  and  integrity  are 
all  prerequisites  for  management  positions 
in  this  growing  organization.  Send  resume 
tO:  G.Vf.  McClure,  III,  The  Brown  Publish¬ 
ing  Co.,  310  Patrick  Ave,  Urbana,  OH 
43078. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITCyt  &  PUBLISHER. 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave..  Hillside.  NJ  07205. 


HAND  FLY  Delivery  Table  for  Cutler- 
Hammer  HD  Conveyor,  2-Insert  Stations 
for  Muller  227  Inserter,  Plate  Processor — 
Semi  or  Fully  Automatic.  Contact  Mrs. 
Bouchard  (207)  282-1535  or  write  TO  Box 
627,  Biddeford  ME  04005. 


WE  PAY  TOP  CASH 
PRICES  FOR 

All  makes  and  types  of  Envelope  Inserting 
Machines  also  (Cheshire  and  Kirk  Rudy 
Labelers,  regardless  of  age  or  condition. 
We  assume  all  transportation  and  pick  up 
costs.  Phone  Toll  Free:  (8C)0)  521-55M  or 
in  Michigan  (313)  865-7777. 


MILLER  27  x  41  single  color.  Prefer  New 
York  area.  Must  be  easy  removal. 

(212)  386-3300. 


WE  WILL  PAY  a  reasonable  price  for  your 
used,  battered  Suburban  Color  King  Com¬ 
munity  press  units  and  folders.  Recon¬ 
ditioned  units  available.  Ask  for  Jane  at 
(216)  627-5511. 


MAKING  market  in  Mark  1,  11.  Ill  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


ADMINISTRATIVE 


CONTROLLER 

We  are  looking  for  a  shirt-sleeve  accoun¬ 
tant  to  help  the  president  of  an  aggressive, 
small,  professionally  run,  family-owned 
company  with  subsidiaries  in  3  states. 
Duties  include  consolidated  financial  re¬ 
porting,  cash  flow,  investment  and  acqui¬ 
sition  analyses,  home  office  bookkeeping, 
centralized  insurance,  profit  sharing, 
health  programs,  audit,  state  and  federal 
consolidated  taxes  and  special  projects. 
Located  in  small  community  with  all  its 
advantages. 

Outstanding  fringe  benefits  and  compen¬ 
sation. 

Our  employees  know  of  this  ad.  Please  in¬ 
clude  salary  requirements  and  references 
with  your  resume.  Reply  to  Box  29081, 
Editor  &  Publisher. 


MARKET  RESEARCH/ 
PROMOTION  MANAGER 
Daily  newspaper  in  the  Pacific  Northwest 
has  immediate  opportunity  for  experi¬ 
enced  Market  Research/Promotion  Man¬ 
ager.  Supervises  a  secretary  and  artist  -jt 
this  40.(J00  circulation  Harte-Hanks  divi¬ 
sion.  Responsible  for  developing  market 
research  capability  and  data  usage  by  var¬ 
ious  departments,  plus  preparation  of 
brochures.  Also  in  charge  of  in-paper  and 
mixed  media  promotions.  This  is  a  chal¬ 
lenging  position  with  competition  from 
weekly  paper,  shopper,  tv  and  radio.  Salary 
based  on  experience  and  education,  plus 
excellent  fringe  benefit  package.  Send  re¬ 
sume  to  K.  Gause,  Personnel  Manager, 
Yakima  Herald-Republic,  PO  Box  9668, 
Yakima  WA  98909.  We  are  an  equal  oppor¬ 
tunity  employer;  women  and  ethnic 
minorities  are  encouraged  to  apply. 


CREDIT-ACCOUNTS  RECEIVABLE  man¬ 
ager  for  Zone  9  metropolitan  daily.  Degree, 
electronic  experience  required.  Salary 
range  $20-$24.(X)0  dependent  upon  ex¬ 
perience.  Send  resume  and  salary  history 
to  Box  29131,  Editor  &  Publisher. 


PAYROLL  ADMINISTRATOR-For  large 
Zone  2  daily  and  Sunday.  Must  be  experi¬ 
enced  in  all  phases  of  payroll  preparation, 
including  the  reporting  and  handling  of 
wages  under  various  labor  contracts. 
Submit  resume  and  salary  requirements. 
Box  29129,  Editor  &  Publisher. 


9.  1979.  (304)  327-6171. 


4  BUTLER  REELS  complete  with  2  dual  un¬ 
winds,  2  hoists,  8  Butler  shafts  with  air 
chucks,  4  automatic  splicers  including 
spare  parts.  Available  immediately. 

If  interested  call: 

Inland  Newspaper  Machinery  Corp. 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
(913)  492-9050  or  (800)  255-6746 
Telex  No.42362 


6  UNIT 
845  HARRIS 

AVAILABLE  IMMEDIATELY 
6  printing  units  with  all  avail¬ 
able  options  wired  for  duplex¬ 
ing,  2-100  HP  drive  motors,  1 
RBC  folder  with  upper  and 
lower  silicone  applicators,  5 
high  speed  flying  pasters,  1 
Ferag  automatic  counter¬ 
stacker  and  conveyor,  1  plate 
bender,  1  ink  pump,  1  Dusko- 
lector.  Like  new  condition, 
used  less  than  40  hours  per 
week,  late  1973  model.  No 
dealer  or  broker  involved.  Best 
offer.  Vince  Sorren,  National 
Tabloid  Printers,  11058  W.  Ad¬ 
dison  St,  Franklin  Park  IL 
60131.  (312)  455-7178.  _ 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER 

National  group  with  small  to  medium  size 
newspapers  in  Zones  2  through  9  is  looking 
for  publisher  candidates.  You  would  be 
joining  a  quality  as  well  as  profit  oriented 
company.  Varied  experience  is  helpful.  A 
working  knolwedge  of  editorial,  circula¬ 
tion,  and  advertising  is  preferred.  A  college 
degree  is  important.  If  you  are  currently  a 
publisher  of  a  small  weekly  newspaper  or  a 
small  daily  newspaper  and  want  to  move 
up,  please  reply.  If  you  are  not  now  a  pub¬ 
lisher  and  feel  you  have  the  knowledge, 
drive  and  background  to  be  one,  please 
reply.  Send  your  resume  in  confidence  to 
Box  29284,  Editor  &  Publisher. 


RARE  MANAGEMENT  OPPORTUNITY 
Editor-publisher  small  (8200)  family- 
owned  quality  Mid-South  PM  daily  with 
weekender  AM  grossing  $1.3  million  (in¬ 
cluding  shopper,  weekly  printing  con¬ 
tracts)  after  35  years  toting  load  alone 
making  effort  to  employ  capable,  ambi¬ 
tious,  honorable,  community-motivated 
assistant  or  business  manager  to  assume 
accounting,  personnel,  advertising,  pro¬ 
duction  and  circulation  supervision  look¬ 
ing  toward  complete  responsibility  5-7 
years.  Firm  believer  in  independent  news¬ 
papers,  57-year-old  publisher  without  fam¬ 
ily  successor  seeks  to  develop  strong 
lieutenant  now  rather  than  accept 
mouth-watering  chain  offers  in  hand  and 
head  for  Tahiti.  You  must  be  out  there 
somewhere.  Do  not  expect  response  be¬ 
fore  September  30.  Send  complete  re¬ 
sume  in  confidence  to  Box  29266,  Editor  & 
Publisher. 


ADVERTISING 


COME  TO  beautiful  Vl/hitefish,  Montana 
and  enjoy  lakes,  hunting,  fishing,  hiking, 
camping,  skiing  and  Glacier  Park  too!  We 
have  advertising  sales  and  ad  manager  po¬ 
sitions  opened.  Good  salary  and  benefits. 
Send  resume  to:  Bill  Kunerth,  Whitefish 
Pilot,  Box  488,  Whitefish,  MT  59937. 


IMMEDIATE  OPENING— Advertising  direc¬ 
tor  for  offset  daily  and  weekly  shopper. 
Must  be  highly  motivated,  professional, 
able  to  handle  large  and  small  promotions. 
Salary  and  bonus.  $20-25,000.  Send  re¬ 
sume  and  references  with  past  salary  his¬ 
tory.  Zone  9.  Box  29016,  Editor  & 
Publisher. 


AGGRESSIVE  SALESPERSON  needed  to 
handle  major  account  list  for  daily  news¬ 
paper  and  weekly  shopper.  Located  in 
beautiful,  fast  growing,  recreation  area. 
Excellent  salary/commission  plan  based  on 
past  experience.  Send  resume  to:  Lome 
Bruchet,  General  Manager,  Skagit  Valley 
Herald,  PO  Box  578,  Mount  Vernon  WA 
98273,  or  phone  (206)  424-3251. 


IMMEDIATE  OPENING— For  an  aggressive 
and  energetic  advertising  salesperson  on 
Catholic  weekly,  circulation  25,000,  lo¬ 
cated  in  prime  market  area  (Zone  3)  with 
enormous  growth  potential.  Sala^  plus 
commission.  Send  resume  to  Box  29005, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES — We  want  a  profes¬ 
sional,  experienced  salesperson  to  service 
accounts  in  Madison,  Wisconsin.  We  pay 
commission,  our  successful  sales  rep¬ 
resentatives  earn  $30-50M  annually.  Draw 
to  start  based  on  experience.  We  area  well 
established  shopper  with  1(X),000  circula¬ 
tion.  Call  (608)  493-2291,  ask  for  Bart  or 
Char. _ 

DISPLAY  AD  MANAGER— Immediate 
opening  for  working  advertising  manager 
for  growing  small  town  daily  in  northern 
Michigan  tourist  area:  enthusiastic  moti¬ 
vation  and  direction  of  sales  staff  of  4  re¬ 
quired;  send  resume  including  salary  re¬ 
quirements  to  Ron  Belleville,  Personnel  Di¬ 
rector,  Cadillac  Evening  l^ews,  130  N. 
Mitchell  St.  Cadillac  Ml  4%01. 


ADVERTISING  MANAGER,  six  day  6750 
daily.  Direct  staff  of  4,  excellent  benefits 
and  chance  for  advancement  in  aggressive 

froup.  Send  resume  immediately.  Arthur 
.  Powers,  Publisher,  Greensburg  Daily 
News,  135  S.  Franklin  St,  Greensburg  IN 
47240. 


ADVERTISING  DIRECTOR  for  southeast 
Texas  daily  and  tri-weekly  publications 
with  over  50,000  circulation.  Must  be  sales 
and  marketing  oriented,  promotion 
minded  and  capable  of  effectively  manag¬ 
ing  retail  and  classified  staff  of  14.  Experi¬ 
ence  with  both  daily  and  TMC  publications 
preferred.  Good  starting  salary,  incentive 
program  and  excellent  company  benefits. 
Good  opportunity  for  right  person  in  this 
rapidly  growing  area.  Prefer  applicants 
from  Zones  6  and  4.  Resume  with  refer¬ 
ences  to  Box  29145,  Editor  &  Publisher. 


A  PLACE  TO  GROWN 

We  need  an  advertising  salesperson,  2  to  5 
years  experience  preferred.  Learn  all 
facets  of  advertising.  Become  the  well 
rounded  salesperson  you  want  to  be.  Join 
our  8(X)0  daily  and  20,(X)0+  shopper  staff 
now!  Good  base  and  excellent  benefits  and 
commission  program.  Send  resume  and 
salary  requirements  to  J.W.  Nelson,  Daily 
Gate  City,  1016  Main  Keokuk  lA  52632. 
Check  it  out  .  .  .  it's  a  good  place  to  live 
and  grow. 


THREE  PAPER  GROUP  needs  top  sales¬ 
people  to  build  fire  in  ad  department.  Ex¬ 
cellent  growth  area,  room  for  advance¬ 
ment.  Salary  plus  commission.  Box  29104, 
Editor  &  Publisher. 


WORKING  ADVERTISING  MANAGER— 2  to 
5  years  experience  in  ad  sales.  Must  be 
able  to  work  with  students  in  training  situ¬ 
ation.  College  setting  requires  supervision 
and  training  of  staff.  Use  of  survey  infor¬ 
mation  direct  supervision  of  daily  sales  op¬ 
eration.  Must  be  able  to  develop  long  range 
plans  and  work  with  other  departments. 
Familiarity  with  college  market  a  plus.  Sal¬ 
ary  range  mid-teens.  The  18,000  circula¬ 
tion  Kentucky  Kernel,  an  independent 
student  newspaper,  is  located  at  the  Uni¬ 
versity  of  Kentucky  in  Lexington.  Send  re¬ 
sume  and  references  to  Nancy  L.  Green, 
113  Journalism  Bldg,  University  of  Ken- 
tuclw,  Lexington  KY  40506.  (606)  257- 
1900.  Deadline  August  1. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  EXECUTIVE— Leading  sub¬ 
urban  newspaper  group.  Zone  2,  leading 
newspapers  in  high  income  communities. 
An  unusual  opportunity  in  a  fast-growing 
company.  Box  29150,  Editor  &  Publisher. 


DISPLAY  SALESPERSON— Immediate 
opening  on  26,000  circulation  daily  lo¬ 
cated  in  beautiful  Wisconsin  city  just  west 
of  Milwaukee.  Previous  advertising  sales 
and  layout  experience  a  must.  Daily  ex¬ 
perience  preferred.  Candidate  must  be  a 
self-starter  who  will  not  only  service  estab¬ 
lished  accounts  but  will  also  make  new 
calls  in  rapidly  expanding  market.  This  is  a 
rare  opportunity  for  growth  with  highly  re¬ 
spect^  company.  Good  salary  and  com¬ 
mission  plan,  plus  exceptional  benefit 
package.  Send  resume  including  references 
and  salary  history  to  Mr.  Collins,  Waukesha 
Freeman,  200  Park  PI,  Waukesha  Wl 
53187.  All  replies  held  in  strict  confi¬ 
dence. 


ADVERTISING/MARKETING 

DIRECTOR 

Growing  Arizona-based  group  has  opening 
for  sales/marketing  manager.  Must  be  ag¬ 
gressive  as  well  as  compatible  with  solid, 
professional  staff.  Must  be  strong  in  moti¬ 
vation,  incentives  and  promotion.  Looking 
for  someone  on  way  up.  Major  company 
benefits,  salary  open.  All  replies  confiden¬ 
tial.  Send  resume  to  Don  Kramer  Sr.,  Casa 
Grande  Valley  Newspapers  Inc,  PO  Box 
639,  Casa  Grande  AZ  85222. 


ADVERTISING  SALES 
A  solid  career  opportunity  awaits  an  ex¬ 
perienced  Display  Advertising  Sales  Rep¬ 
resentative  working  for  Nevada’s  largest 
newspaper.  Contact  Advertising  Director, 
Las  Vegas  Review- Journal,  PO  Box  70,  Las 
Vegas  NV  89101.  An  Equal  Opportunity 
Employer. 


WANTED— Advertising  Manager  for 
Sapulpa  (Okla.)  Daily  Herald.  Manage  staff 
of  5.  Must  be  well  experienced.  Good  posi¬ 
tion  for  someone  who  can  produce.  Con¬ 
tact  Chuck  Lake,  PO  Box  1370,  Sapulpa 
OK,  or  phone  (918)  224-5185. 


RETAIL  ADVERTISING  MANAGER 
West  Coast  Florida  daily,  26,000  circula¬ 
tion  and  growing,  seeks  sharp,  energetic, 
aggressive  adv“''tising  pro  to  work  with  the 
advertising  director  in  training  and 
motivating  sales  staff  in  highly  competitive 
market.  We  are  part  of  a  national  newspa¬ 
per  group,  offering  the  right  person  ad¬ 
vancement  opportunities.  Job  requires 
strong  sales  management  background  in 
newspaper  advertising.  Ability  to  direct 
people  and  help  them  grow  is  vital.  Send 
detailed  resume,  current  salary  and  out¬ 
line  of  goals  to:  Ann  Martin,  Personnel 
Manager,  The  Bradenton  Herald,  (>0  Box 
921,  Bradenton  FL  33506. 


AD  REP  with  management  objective  can 
join  our  staff  where  achievement  is  recog¬ 
nized  and  appreciated.  We’re  a  60(X)  west¬ 
ern  Pennsylvania  daily,  part  of  an  expand¬ 
ing  group.  Tell  us  about  yourself.  We  are 
interest^  if  you  are  energetic,  ambitious, 
and  want  to  make  the  newspaper  business 
your  life’s  work.  Reply  Box  29201,  Editor  & 
Publisher. 


CIRCULATION 


STATE  CIRCULATION  MANAGER 
We  are  looking  for  an  aggressive,  shirt¬ 
sleeved  manager.  We  are  a  7-day  AM 
statewide  operation.  Our  manager  will  be 
responsible  for  training,  motivating  and 
promoting  our  western  side  of  the  state. 
This  individual  must  be  goal  oriented  and 
want  to  do  well  enough  to  become  a  circu¬ 
lation  manager  on  one  of  our  other  proper¬ 
ties.  We  are  part  of  a  growing  group  of 
newspapers.  Your  salary  commensurate  to 
your  experience  and  abilities.  We  offer 
clean  living,  good  salary  and  a  great  bonus 
plan.  Send  your  resume  and  salary  re¬ 
quirements  to  Box  28999,  Editor  & 
Publisher. 

STATE  CIRCULATON 
MANAGER 

We  want  a  results-oriented  self-starter  to 
expand  our  newly  opened  state  circulation 
market.  This  highly  visible  position  re¬ 
quires  an  aggressive,  take  charge  winner. 
You  will  be  working  on  a  progressive  morn¬ 
ing  newspaper  in  one  of  the  nation’s  top  10 
markets.  Your  job  includes  super  benefits 
as  well  as  an  attractive  salary  with  a  top 
notch  organization.  We  want  to  move 
quickly  in  filling  this  most  important  posi¬ 
tion,  so  .  .  .  send  your  resume  to  Box 
29221,  Editor  &  Publisher,  today! 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION 

DIRECTOR 

10,0(X)  southern  Minnesota  ABC  daily  with 
TMC  needs  aggressive,  responsible  execu¬ 
tive  to  handle  circulation  and  distribution. 
Incentive  compensation  commensurate 
with  experience  and  ability.  Good  fringes. 
Lake  area  within  1  hour  of  metropolitan 
area.  Box  29128,  Editor  &  Publisher. 


GROUND  FLOOR  OPPORTUNITY  for  circu¬ 
lation  professional  to  set  up  and  manage 
department  for  medium-sized  weekly  with 
TMC  in  Zone  5.  Must  be  sales  oriented  with 
at  least  3  to  5  years  experience.  Compen¬ 
sation  and  fringes  competitive  with  small 
dailies  in  region.  Send  resume  to  Box 
29094,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  Zone  5  six  day  daily.  Duties  will 
include  newsboy  management,  promotion, 
some  record  keeping.  Department  expan¬ 
sion  will  provide  advancement  oppor¬ 
tunities  for  the  right  person.  Box  29(185, 
Editor  &  Publisher. 


NEED  SHIRT-SLEEVE  DIRECTOR  for  small 
daily  in  southwest  Pennsylvania  to  run 
staff  of  10.  Intense  effort  needed  in  pro¬ 
motion.  Opportunity  for  supervisor  on 
large  daily  or  experienced  district  manager 
to  run  own  show.  Excellent  salary  and 
company  benefits.  Call  R.  Tice  at  Jean¬ 
nette  News  Dispatch,  (412)  523-5541. 


ASSISTANT  MANAGER— 18,000  plus 
daily.  Great  potential  in  fast  growing  area. 
Excellent  opportunity  for  district  manager 
with  background  in  sales  and  service. 
Growth  opportunities  with  respected  West 
Coast  group.  Send  resume,  salary  range  to 
Tom  Bruchs,  News  Chronicle,  PO  Box 
3129,  Thousand  Oaks  CA  91359. 


CIRCULATION  DIRECTOR  wanted  for 
growing  Zone  6  city  with  20,000  circula¬ 
tion.  We  are  a  PM  and  Sunday  publication 
utilizing  primarily  Little  Merchants.  Appli¬ 
cants  should  have  a  proven  track  record 
and  possess  excellent  organizational  and 
promotional  abilities.  Salary  will  commen¬ 
surate  with  your  experience  and  abilities. 
Send  your  complete  resume  in  confidence 
to  Box  29253,  Editor  &  Publisher. 


EXPERIENCED  person  to  take  over  circu¬ 
lation  department  at  12,5(X}  daily.  Seeking 
expertise  in  all  phases  of  carrier-customer 
relations  and  transportation,  in  that  order. 
Good  chance  to  show  initiative  at  a  group 
newspaper  in  which  in-house  transfers 
are  preferred.  Books  and  billing  will  be 
computerized  by  group  experts  within 
month.  This  won’t  be  an  accounting  grind. 
Salary:  mid  teens  < ,  more  plus  for  right 
person.  Excellent  lienefits  including  profit 
sharing.  Immediate  opening.  Write  or 
phone  John  Lee.  publisher,  Hayes  Daily 
News,  Box  857,  Hayes  KS  67601.  (913) 
628-1081. 


THE  DISPATCH,  a  12,200  circulation  af¬ 
ternoon  daily  in  Lexington.  North  Carolina 
has  an  opening  for  circulation  director  ef¬ 
fective  August  1st.  A  New  York  Times  af¬ 
filiated  newspaper  group  publication. 
Send  resume  to  Joe  Sink,  Box  908, 
Lexington  NC  27292. 


MOTOR  ROUTE  SUPERVISOR  needed  tor 
Zone  5  morning  (circulation:  62,000), 
evening  (74,000)  and  Sunday  (108,000) 
operation.  Must  be  experienced.  Excellent 
opportunity  for  professional  growth.  Box 
29229,  Editor  &  Publisher. 


CIRCULATION/Marketing/Sales  Promotion 
Manager  needed  by  publisher  of  nine  in¬ 
ternational  publications  ranging  from 
weekly  newsletters  to  annuals  and  special 
issues.  34  years  in  business  news,  trade 
journal  field.  Someone  to  take  complete 
charge  of  department  and  work  side-by- 
side  with  staff.  Experience  with  publica¬ 
tions  covering  broadcasting,  cable,  satel¬ 
lite  and  consumer  electronics  helpful. 
Must  be  accustomed  to  detailed  record 
keeping,  follow-through  and  creativeness. 
Salary  negotiable  depending  on  qualifica¬ 
tions.  Box  29214,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7300 county 
seat  daily  with  4800  3-weekly.  Excellent 
opportunity  to  develop  management  skills 
in  a  progressive  organizaton:  We  em¬ 
phasize  sales,  service  and  promotion.  Sal¬ 
ary,  performance  bonus,  plus  profit  shar¬ 
ing.  Send  resume  and  salary  requirements 
to:  Gary  Dalton,  Urbana  Daily  Citizen,  PO 
Box  191,  Urbana  OH  43078. 


ADVERTISING/ 
BUSINESS  MANAGER 

$1,275.  per  month 

Responsible  for  budgetary  planning,  organization  and 
supervision  of  campus  newspaper  advertising/business 
operation  under  supervision.  Requirements:  Must 
have  in-depth  knowledge  and  skill  in  newspaper 
advertising  management,  collections,  budget  and 
control,  organization  and  supervision,  keeping  re¬ 
cords  and  stats,  research,  promotion,  page  designing 
and  proofing.  Supervisory  and  printing  experience 
with  another  campus  newspaper  preferred.  Apply 
by  July  30,  1979. 

UNIVERSITY  OF  CALIFORNIA 
Santa  Barbara,  CA  93106 

Equal  Opportunity/Affirmative 
Action  Employer  M/F 


EDITOR  &  PUBLISHER  for  July  21,  1979 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


FASTEST  GROWING  small  daily  market  in 
the  South  needs  ambitious  person  to  head 
staff.  Award  winning  ABC  5-day  morning 
paper.  Nationwide  group  offers  advance¬ 
ment  opportunities  for  producer.  Call  Terry 
Maddox,  (504)  643-4918. 


CIRCULATION  MANAGER  for  the  Mesabi 
Daily  News  located  in  northern  Minnesota, 
15,(300  circulation.  With  knowledge  of  car¬ 
rier,  motor  routes,  mailroom  and  TMC. 
Send  resume  to  L.  R.  Asbach,  General 
Manager,  Mesabi  Daily  News,  PO  Box  956, 
Virginia  MN  55792. 


CIRCULATION  MANAGER  for  Zone  5  7-day 
publication,  30,000*  with  TMC.  (Competi¬ 
tive  area.  Emphasis  on  sales  and  must  be 
people  oriented  to  supervise  staff  of  dis¬ 
trict  personnel.  Reports  to  circulation  di¬ 
rector.  Part  of  fast  growing  national  group. 
Excellent  chance  to  advance.  Excellent 
base  pay  and  incentive  bonus  for  results. 
Apply  in  confidence  to  Box  29286,  Editor 
&  Publisher, 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  SUPERVISOR 
ANCHORAGE,  ALASKA 
We  are  seeking  a  result-oriented  self  start¬ 
er  to  supervise  our  growing  classified  ad 
staff.  Proven  strength  in  classified  phone 
sales  supervision  is  necessary,  college  de¬ 
gree  preferred.  Salary  commensurate  with 
experience,  plus  incentive.  For  interview 
call  or  write  Don  Howson,  Advertising 
Manager.  Anchorage  Daily  News,  200  Pot¬ 
ter  Dr,  Pouch  6616,  Anchorage  Ak  99502. 
(907)  274-2561. 


CLASSIFIED  MANAGER— Direct  classified 
telephone  and  outside  sales  for  substan¬ 
tial  twice  weekly  published  total  market 
coverage  newspaper  group.  Prior  experi¬ 
ence  in  classified  sales  management  de¬ 
sired.  Manage  10  employees  selling  in 
dynamic  market.  This  Knight-Ridder 
newspaper  company  offers  career  ad¬ 
vancement  at  competitive  salary  and  man¬ 
agement  by  objective  compensation  plan 
rewarding  aggressive  individual  effort. 
Phone  or  write  B.J.  Ridder  Jr,  West  Orange 
Publishing.  13261  Century  Blvd,  Garden 
Grove  CA  92643.  (714)  537-7510. 

CLASSIFIED  AD  MANAGER 
The  Evening  Herald,  a  24,000  circulation 
daily  published  in  Rock  HIM,  South 
Carolina,  seeks  an  aggressive,  motivated, 
tough-minded  manager.  Responsibilities 
include  budgeting,  planning,  directing  and 
controlling  all  phases  of  classified. 

Ideal  candidate  would  be  No.  2  person  in 
daily  or  classified  ad  manager  In  weekly 
looking  to  move. 

Excellent  compensation  and  benefit  pack¬ 
age.  Reply  in  confidence  to  Rick  Fordham, 
Ad  Director,  Evening  Herald,  PO  Box 
11707,  Rock  Hill  SC  29730. 


CLASSIFIED  ADVERTISING  MANAGER 
Excellent  opportunity  with  Zone  1  6-day 
daily  with  circulation  of  26,000  for  an  ag¬ 
gressive,  motivated,  promotion-minded 
shirt-sleeve  manager  to  direct  VDT  Clas¬ 
sified  Department.  Experience  in  maximiz¬ 
ing  growth  market  potential  and  develop¬ 
ing  a  quality  staff  preferred.  Some  outside 
sales  responsibilities.  Ideal  candidate 
would  be  No.  2  person  in  daily  classified  ad 
department  or  classified  ad  manager  with 
smaller  paper  looking  to  move  up.  Salary 
range  open.  Send  resume  in  confidence  to 
Walter  McLaughlin,  Advertising  Manager, 
Nashua  Telegraph.  60  Main  St.,  Nashua 
NH  03061. 


CLASSIFIED 

PHONE  ROOM  MANAGER 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  strong  phone  sales  track  record 
in  both  private  party  and  soliciting  busi¬ 
ness  accounts.  Ability  to  train  and  moti¬ 
vate  6  person  staff  using  VDT’s  in  phone 
selling  techniques.  Promotional  experi¬ 
ence  helpful.  Good  salary,  liberal  company 
benefits  including  profit  sharing.  Send  re¬ 
sume  with  salary  history  to  Box  29162, 
Editor  &  Publisher. 


CLASSIFIED  AO  MANAGER 
AM/PM  daily.  Zone  6,  is  looking  for  a  clas¬ 
sified  professional.  Responsibilities  in¬ 
clude  outside  sales  staff,  and  telephone 
room  sales  department.  Top  management 
skills  and  a  firm  knowledge  of  classified, 
including  training  skills  and  knowledge  of 
electronic  systems  a  prerequisite.  This  is  a 
challenging  and  rewarding  management 
job  with  an  excellent  newspaper  group. 
Send  resume  in  strictest  confidence  to 
Box  29230,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
A  growing  group.  Dailies,  paid  weeklies, 
free  distribution  package.  Excellent  pene¬ 
tration  in  area  served.  Good  opportunity 
for  No.  2  person  to  move  up  or  to  iniprove 
present  situation.  Paul  J.  Massey.  Trans¬ 
cript  Newspapers  Inc,  420  Washington  St, 
Dedham  MA  02026.  (617)  329-5000. 


EDITORIAL 


REPORTER  with  1-2  years'  experience  or 
equivalent,  high  journalism  interest/ 
motivation  and  desire  to  constantly  im¬ 
prove  sought  by  Florida  daily  in  highly 
competitive  metropolitan  area.  Clips,  re¬ 
sume,  references  to  Box  28974,  Editor  & 
Publisher. 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


SPORTS  LAYOUT  EDITOR— We're  looking 
for  a  deskperson  who  can  design  attractive 
pages,  edit  copy  and  meet  deadlines. 
You'll  work  on  three  Zone  2  dallies  with  a 
combined  circulation  of  110,0(X).  Send  re¬ 
sume,  tearsheets,  references  and  salary 
requirements  to  Box  29100,  Editor  & 
Publisher. 


1979  J-SCHOOL  GRAD 
Catholic  weekly  offers  excellent  opportun¬ 
ity  for  experience  in  feature  writing,  rewrit¬ 
ing,  head  writing,  copy  editing  and  layout. 
Must  have  car.  Ability  to  use  35mm  cam¬ 
era  is  a  plus.  Start  $&10M.  Zone  3.  Send 
resume  and  references  to  Box  29006, 
Editor  &  Publisher. 


CITY  EDITOR  for  a  15,000  6-day  daily. 
Want  person  with  layout  skills  who  can 
manage  reporters.  Call  or  write:  Wayne  E. 
Lyon,  Daily  Times,  Ottowa  IL  61350  (815) 
433-2000. 


INVESTIGATIVE  REPORTER  with  solid  ex¬ 
perience  in  local  probes  sought  by 
200,000-'-  Eastern  PM.  Write  Box  29189. 
Editor  &  Publisher. 


COPY  EDITOR 

Universal  desk  copy  editor— at  least  2 
years  daily  newspaper  editing,  headlines, 
layouts.  Electronic  experience  preferred. 
You  will  become  part  of  editing  team  which 
handles  copy  from  all  departments.  Salary 
dependent  on  qualifications.  Send  letter 
of  application  including  education,  work 
and  salary  history  to:  Editor,  Wisconsin 
State  Journal,  Box  8058,  Madison  Wl 
53708.  Affirmative  action  employer. 


TWICE-WEEKLY  pointing  to  5  days  in  next 
year  or  two  needs  experienced  editor 
oriented  to  strong  local  and  area  coverage, 
good  layouts;  some  knowledge  of  rural 
economy  a  plus.  Fast  growing  town  in 
northern  Nevada  offers  good  nearby  out¬ 
door  recreation,  good  schools,  small  town 
atmosphere.  Resume,  references.  Hum¬ 
boldt  Sun,  Box  912,  Winnemucca  NV 
89445. 


NIGHT  CITY  EDITOR 

Expanding  45,000  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondents.  If  you 
have  solid  supervisory  experience,  a  flair 
for  layout  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  ror  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
In  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,0(X}  plus  weekly 
one  of  the  best  in  the  country.  If  you're  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hoTd  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  and  earnings  history  along 
with  samples  to  Box  28948,  Editor  &  Pub¬ 
lisher.  Terrific  climate  and  community. 


EDITOR  for  newsletter  group.  Our  publica- 
.  tions  cover  tax  strategy  for  small  business¬ 
es;  personal  financial  management;  al- 
'ternative  investment  strategies  (precious 
metals,  commodities,  antiques,  rare  coins, 
etc).  Need  working  editor-writer  experi¬ 
enced  in  these  topic  areas.  Familiarity  with 
free  market  economics  essential.  An  un¬ 
usual  career  opportunity.  Write  fully  in¬ 
cluding  salary  requirement  and  samples  of 
published  writing.  Box  28914,  Editor  & 
Publisher. 

INVESTIGATIVE 

REPORTER 

Opening  October  1  for  aspiring  investiga¬ 
tive  reporter  on  weekly  specializing  in 
county  and  Pennsylvania  government. 
Minimum  2  years  reporting  experience.  In¬ 
stinct  for  the  jugular  essential.  Must  have 
clips  that  prove  ability  to  dig,  enterprise 
and  sharp  writing  skill.  Offices  well- 
shielded  from  TMI  radiation.  Salary  $280. 
Resume,  clips  and  references  tO:  Richard 
C  Halverson,  Editor,  The  Guide,  2023  N. 
2nd  St.  Harrisburg  PA  i  7102. 


REPORTER  AND  LIFESTYLES  writers 
for  thriving  daily.  E)^rience  squired.  VDT 
training  helpful.  Starting  salary  up  to 
$278.  Challenging  work  in  university  city. 
Send  resume:  Dominion-Post,  Greer  Build¬ 
ing,  Morgantown,  WV  26505. 


EDITOR  for  five  person  newsroom.  Must  be 
strong  on  staff  management  and  leader¬ 
ship,  local  newscoverage  and  features. 
Progressive,  growing  5-day  daily  located  in 
Zone  8.  Start  for  $13,00(3  to  $15,O0O  and 
grow  with  paper.  Box  28990,  Editor  & 
Publisher, 


THE  MISSOULIAN,  30,000  daily  in  west¬ 
ern  Montana,  seeks  experienced  reporter 
to  cover  environment,  energy,  and  natural 
resources.  Excellent  writing,  accuracy  and 
fairness  are  musts.  $14,0(30  minimum  de¬ 
pending  on  qualifications.  Send  clips  and 
resume  to  Sharon  Barrett,  City  Editor,  PO 
Box  8029,  Missoula  MT  59807. 


NEWS  EDITOR — Southern  32,000  circula¬ 
tion  AM  looking  for  experienced  news 
editor.  Pleasant  city  and  congenial  staff. 
Write  Executive  Editor,  Florence  Morning 
News,  141  S.  Irby  St,  Florence  SC  29501. 

A  FINE  OPPORTUNITY 

Ohio's  fastest  growirw  afternoon  paper 
(32,000  daily,  35,00(3  Sunday)  has  im¬ 
mediate  openings  for  2  reporters  and  1 
sports  writer.  If  you  like  competition  and 
desire  to  excel,  call  Jim  Duff,  Executive 
Editor,  The  Lake  County  News-Herald  in 
Willoughby,  OH  (216)  951-0000. 


LEADING  MILITARY  MAGAZINE  seeks  in¬ 
novative  assistant  editor  experienced  in 
layout,  offset  production.  Excellent  future 
for  person  who  likes  challenge,  working  in 
pleasant  surroundings  with  first-rate  staff. 
Washington  DC  area.  Salary  competitive, 
excellent  benefits.  Send  resume,  covering 
letter  to  Box  29187,  Editor  &  Publisher. 


SPORTS— Experienced  person  wanted  for 
medium  size  daily  sports  department.  In¬ 
clude  resume,  references,  layout  samples. 
List  salary  requirements.  Box  29177, 
Editor  &  Publisher. 


ASSISTANT  TO  THE  PUBLISHER  of  prof¬ 
itable  daily  and  weekly  newspapers  all  lo¬ 
cated  in  delightful  western  Washington 
(state).  We  seek  a  writer  who  uses  correct 
English,  who  has  supervisory  ability  or  po¬ 
tential  and  above  average  intelligence  or 
common  sense,  and  who  believes,  as  we 
do,  in  God,  family,  and  country.  You  would 
live  in  a  relatively  small  community  in 
Lewis  County  with  pleasant  living  condi¬ 
tions,  mild  climate,  excellent  hunting  and 
fishing  and  other  open  air  activities,  and 
good  schools.  Salary  commensurate  with 
your  record  into  the  thirties.  Write  or  tele¬ 
phone  collect  Jack  Britten  or  Don  Nunn, 
P.O.  Box  580,  Centralia,  Washington 
98531  or  (206)  736-3311. 


AWARD  WINNING  monthly  labor  publica¬ 
tion  seeking  associate  editor.  Prefer  per¬ 
son  with  small  daily  newspaper  experience 
including  basic  reporting,  proficiency  with 
a  camera  and  editing,  page  layout  and 
headline  writing  abilily.  Some  travel  in¬ 
volved.  Salary  mid  to  upper  teens.  Liberal 
benefits.  Send  resume  to  Director  of  Pub¬ 
lications,  United  Paperworkers  Interna¬ 
tional  Union,  Box  7  Fresh  Meadow  Station, 
Flushing  NY  11365. _ 

CITY  EDITOR 

A  good  newspaper  in  Maine  wants  to  get 
better  and  is  looking  for  a  city  editor  to 
help  direct  the  process.  The  KennebTC 
Journal,  an  18,0()0  6-day  AM,  needs  a  city 
editor  experienced  in  supervision,  skilled 
in  copy  handling  and  desk  work,  reliable 
and  resourceful  in  solving  problems  and 
generating  ideas.  A  descriptive  resume, 
including  a  detailed  statement  of  short¬ 
term  and  long-term  objectives,  should  be 
sent  to: 

James  M.  Milliken,  Managing  Editor 
Kennebec  Journal 
274  Western  Av 
Augusta  ME  04330 


EXPERIENCED  reporter-photographer  for 
quality  weekly  group.  Zone  2.  Call  Jean 
Richards  (914)  677-8241. 


EDITOR 

The  Wharton  School  of  the  University  of  Pennsylvania  is  seeking  a  new 
editor  for  The  Wharton  Magazine,  its  national  management  publication 
subscribed  to  by  high-level  executives.  Applicants  must  have  demonstrat¬ 
ed  writing  and  editing  ability.  Experience  with  a  business  publication 
preferable.  Knowledge  of  magazine  publishing,  circulation,  printing,  ad¬ 
vertising  and  budgeting  will  be  a  strong  plus.  Salary  open.  Send  resume  to: 

E.  C.  van  Merkensteijn 
Associate  Publisher 
The  Wharton  Magazine 
University  of  Pennsylvania/ CC 
Philadelphia,  PA  19104 

The  University  of  Pennsylvania  is  an  equal  opportunity /affirmative 
action  employer. 

V _ 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


EXPERIENCED  MEDICAL  REPORTER  for 
leading  physician’s  newspaper.  Competi¬ 
tive  salary  range,  excellent  benefits,  some 
travel.  New  York  base,  will  relocate.  Must 
have  minimum  3  years  experience  writing 
clinical  news  and  features  on  deadline. 
Strong  chemistry  or  pre-med  background 
helpful.  Send  resume,  3  good  clips,  salary 
requirements  to  Managing  Editor,  Medical 
Tribune,  640  Lexington  Av,  New  York  NY 
10022.  _ 


EXPERIENCED  sports  slot  person  needed 
for  Zone  4,  70,000  circulation  morning 
daily  who  knows  modular  layout.  Major  col¬ 
lege  sports  center.  VDT  experience  re¬ 
quired.  Advancement  opportunities.  Write 
Box  29241,  Editor  &  Publisher,  send  re¬ 
sume,  letter,  examples. 


COPY  EDITOR 

Experienced  for  Zone  4  on  70,000  daily. 
VDT  experience  required.  Layout  and  desk 
experience  useful  but  not  necessary.  Ad¬ 
vancement  opportunities.  Write  Box 
29240,  Editor  &  Publisher,  sending  re¬ 
sume  and  long  letter. 


THE  ARIZONA  REPUBLIC  is  expanding  its 
staff.  Need  top  notch  headline  writers  and 
copy  editors.  5-day  try  out  compulsory. 
Send  references,  first  time  applicants 
only.  Send  resume  to  B.  Clair  Cobb,  News 
Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


EDITOR  for  medium  sized  northern  Min¬ 
nesota  daily  with  proven  skills  in  all  facets. 
Knowledge  of  VDT  beneficial.  Write  Box 
29218,  Editor  &  Publisher. 


NEWS  EDITOR  with  minimum  3  years 
newspaper  experience  on  copy  desk,  VDT, 
layout,  reporting,  who  can  step  in  and  ac¬ 
cept  full  responsibility  for  total  news  pro¬ 
duction,  including  editorial  on  new  small 
daily-weekly  group  in  growth  area.  Excep¬ 
tional  challenge  and  opportunity  for  hard 
worker.  Needed  by  August  5th.  $10-12M 
salary  plus  fringes  and  quarterly  reviews. 
Send  resume  to  Jeanne  Adkins,  Editor,  PO 
Box  AA,  Castle  Rock  CO  80104. 


FEATURE  WRITER 

Sophisticated,  experienced,  reporter 
wanted  for  lifestyle  section.  No  calls.  Clips 
and  resume  to  Sunday  Feature  Editor,  the 
Plain  Dealer,  1801  Superior  Av,  Cleveland 
OH  44114. 


FEATURE  WRITER 

Sought  by  lively,  bright,  soon  to  be  tabloid 
in  one  or  the  country's  most  competitive 
markets.  We're  looking  for  a  generalist 
who's  at  home  with  food,  fashion,  human 
interest,  the  arts,  who  can  write  lean,  ex¬ 
tremely  readable  copy,  everything  from 
deep  captions  to  an  extended  series.  If  you 
are  interested,  send  no  more  than  10  clips 
to  Box  29290,  Editor  &  Publisher. 

SPORTS  WRITER  experience  preferred. 
Must  have  knowledge  of  page  layout  and 
headline  writing.  Send  resume  and  exam¬ 
ples  of  work  to:  Lee  Elby,  The  Daily 
Courier,  127  W  Apple  St,  Connellville  PA 
15425. 


COPY  EDITOR 
(FINANCE) 

The  Washington  Star  has  an  immediate 
opening  for  an  experienced  financial  copy 
editor.  Must  be  strong  in  rewrite  and  lay¬ 
out.  Working  knowledge  of  financial  ter¬ 
minology  helpful.  Send  resume  and  clips 

i4  maximum  if  available)  to:  Stephen  M. 
lug.  Business  Editor,  The  Washington 
Star,  225  Virginia  Av  SE,  Washington  DC 
20061. 


SPECIAL  SECTIONS  editor  for  the  Buffalo 
Courier  Express.  $23,300  year.  Send  re¬ 
sume  and  samples  tO;  Martha  Hanny, 
Courier  Express,  795  Main  St,  Buffalo  NY 
14240. 


WANTED 

MANAGING  EDITOR 

.  .  .  for  fortnightly  trade  news- 
poper  covering  the  rubber  industry 
from  Akron,  Ohio.  Editorial  content 
based  on  news  concept.  Prefer  ap¬ 
plicants  with  business  writing  and 
daily  newspaper  experience  plus 
experience  in  editing,  layout  and 
management.  Growth  opportunity 
with  multi-publication  firm.  Send 
resume,  clips  and  salary  require¬ 
ments  to:  Rubber  and  Plastics 
News,  One  Cascade  Plaza,  Suite 
1202,  Akron  OH  44308. 
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THE  SUNDAY  STAFF  of  the  Sun/Daily 
Herald  has  an  opening  for  copy  editor/ 
marquee  editor.  Our  weekend  combined 
editions  make  us  the  second  largest  paper 
in  Mississippi  and  a  consistent  award- 
winner.  Duties  include  layout  and  design 
of  Sunday  editions  and  Saturday  enter¬ 
tainment  tab.  Copy  editing  experience  es¬ 
sential.  Writing  skills  helpful,  particularly 
in  the  entertainment  field.  We  offer  4  day 
"flexitime"  work  week,  some  of  the  best 
fringe  benefits  in  the  South  and  a  salary 
commensurate  with  experience.  As  la- 
gniappe  there's  a  pleasant  lifestyle  of  the 
progressive  Mississippi  Gulf  Coast.  Reply 
to  Mark  Mathes,  Editor/Sunday:  The  Sun/ 
Daily  Herald,  PO  Box  4567,  Biloxi  MS 
39531.  Equal  opportunity  Employer  M/F. 


SPORTS  EDITOR  who  likes  to  write  as  well 
as  edit  and  with  a  strong  orientation  for 
local  and  participation  sports.  We’re  a 
32,000  PM,  part  of  the  Knight-Ridder  or¬ 
ganization.  Send  full  resume  and  samples 
of  stories  and  layouts  to:  Managing  Editor, 
The  Star  Ledger,  Columbus  GA  31902. 


SPORTS  and  news  slot  opening  for  per¬ 
sons  looking  for  opportunity  and  ad¬ 
vancement.  We  are  a  6000  daily,  part  of 
expanding  group.  Call  (412)  588-5000  or 
write:  Bill  Bright,  Editor,  Record-Argus,  10 
Penn  Av,  Greenville  PA  16125. 


GRAPHICS 


GRAPHICS  EDITOR 

Newly  created  position.  Includes  guiding 
photographers  and  artist:  processing  art; 
hunching  illustration:  layout,  directing 
regular  use  of  full  color  art.  Box  29259, 
Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200  •  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  FOREMAN—  Medium  size 
daily,  Zone  2.  Knowledge  of  Sheridan  in¬ 
serter  and  mailroom  equipment  a  must. 
Non-union  operation.  Must  have  strong 
leadership  ability.  Responsibilities  include 
maintenance  and  budget.  Send  complete 
resume,  salary  history  and  requiiements. 
Box  29224,  Editor  &  Publisher. 


MARKETING  RESEARCH 
AND  SERVICES  MANAGER 

Top  New  England  publishing 
company  seeks  marketing  pro¬ 
fessional  to  organize  and  super¬ 
vise  research  department.  Must 
have  strong  statistical  research 
and  analytical  skills.  Will  work 
closely  with  sales  areas  to  pro¬ 
vide  meaningful  demographic  in¬ 
formation  and  reports.  Will  also 
direct  consumer  research  proj¬ 
ects.  readership  surveys  and 
customized  advertiser  surveys. 
Should  have  proven  track  record 
with  agency,  print  media  a  plus. 
Excellent  salary  and  benefits 
package.  Send  resume  in  con¬ 
fidence  to  Box  29211,  Editor  & 
Publisher. _ 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Urbanite  daily  newspaper  in  Sun  Belt.  Ex¬ 
cellent  opportunity  to  advance,  good  bene¬ 
fits,  salary  and  profit  sharing  plan.  Write 
Box  29153,  Editor  &  Publisher. 


COUNTRY-TRAINED  PRINTER  to  operate 
small  commercial  print  shop.  Write  to  Box 
29272,  Editor  &  Publisher. 


ZONE  4  daily  newspapaer  is  seeking  a  web 
offset  pressperson.  5  units  of  Goss  Metro 
presses,  new  plant,  excellent  fringe  bene¬ 
fits.  Box  292/0,  Editor  &  Publisher. 


A  LARGE  metropolitan  newspaper  located 
in  Zone  9  seeks  a  pressroom  superinten¬ 
dent  experienced  in  letterpress  and  offset 
press  operation.  Position  involves  day  to 
day  responsiblity  for  overall  letterpress 
and  offset  press  operation.  Managment 
experience  required.  Excellent  benefits. 
Opportunity  to  work  with  strong,  innova¬ 
tive  management  team.  Box  29246,  Editor 
&  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  ASSISTANT 
Excellent  opportunity  to  work  in  all  phases 
or  production  management,  including  per¬ 
sonnel  and  labor  relations:  training  and 
development;  evaluation,  selection  and 
implementation  of  new  equipment:  inven¬ 
tory  control,  budgets  and  office  adminis¬ 
tration;  and  planning  work  processes  and 
production  scheduling.  Applicants  should 
have  an  appropriate  educational  and/or 
work  background  with  4  or  more  years  of 
college  preferred.  Excellent  starting  salary 
and  full  benefits.  Write  fully  to  Personnel 
Manager,  Daily  News  and  Record,  PO  Box 
20848,  Greensboro  NC  27420.  An  equal 
opportunity  employer. 


A  DENVER,  COLORADO,  phototypeset¬ 
ting/prep  shop  needs  a  manager  who  has 
a  thorough  working  knowledge  of  photo¬ 
typesetting  and  camera  operations.  Exper¬ 
ience  should  include  knowledge  of  VIP 
typesetter,  ECRM  scanner,  and  MVP 
floppy  disc  system.  Must  know  layout, 
mark  up  and  all  phases  of  composition 
lus  black  and  white  camera  operations, 
hould  be  capable  of  pricing,  be  sales 
oriented  with  a  desire  to  grow.  Must  have  a 
proven  track  record  and  be  capable  of 
training  new  inexperienced  personnel. 
This  challenging  position  offers  excellent 
salary  and  benefits  for  right  individual. 
Sencf  resume  and  salary  history  to  Box 
29090,  Editor  &  Publisher. 


WANTED  FOR 

BATON  ROUGE  NEWSPAPER 
Offset  camera  and  stripper  with  at  least  5 
years  experience.  Straight  night  work.  Ex¬ 
cellent  working  conditions  and  fringe  ben¬ 
efits.  Qualified  applicants  send  resume  to 
Johnny  Laurent,  PO  Box  588,  525 
Lafayette  St,  Baton  Rouge  LA  70821. 
Equal  Opportunity  Employer. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


MBA  with  newspaper  management  major 
and  BS  in  journalism  seeks  a  management 
staff  assistant,  promotion  or  circulation 
position.  Box  29107,  Editor  &  Publisher. 

AD  DIRECTOR-BUSINESS  MANAGER,  19 
years'  experience,  seeking  mutually  bene¬ 
ficial  association  with  small  to  medium 
daily.  Strengths  in  all  phases  ad  sales, 
training,  marketing,  TMC.  Profit  oriented 
proven  producer  with  excellent  references. 
Would  consider  investing  in  small  property 
with  future.  Prefer  Zones  8  or  9,  available 
by  September.  Box  29099,  Editor  & 
PubI  isher. 


PUBLISHER/General  Manager — larger 
daily,  any  Zone.  Presently  GM  for  l2,(J00 
circulation  daily  and  Sunday,  2  weeklies 
and  shopper.  Former  classified  ad  man¬ 
ager  and  ad  manager  for  25,(XX)  circula¬ 
tion  daily.  2  years  as  sales  consultant  for 
multi-state  group.  Strong  on  sales  and 
personnel.  Effective  administrator  with 
experience  in  budgeting  and  cost  control. 
Used  to  producing  high  profits.  Journalism 
degree.  Box  29159,  Editor  &  Publisher. 


EXPERIENCED,  mature  general  manager 
seeking  job  as  a  general  manager  or  pub¬ 
lisher,  or  head  of  public  relations  depart¬ 
ment.  Box  29146,  Editor  &  Publisher. 

FORMER  JOURNALIST,  more  recently  in¬ 
volved  as  entrepreneur/consultant  with 
closely-held  consumer  product  com¬ 
panies,  seeks  midlife  return  to  first  love. 
Solid  administrative  skills,  training  in  all 
aspects  of  newspaper  operations  with  top 
metro  daily.  Former  byline  reporter,  syndi¬ 
cated  columnist,  accomplished  writer, 
broadcast  and  speaking  background.  Ex¬ 
tensive  civic,  political  involvement.  Strong 
issues  orientation.  Prepared  to  take  on  a 
tough  assignment.  Prefer  Zones  5,  2,  1. 
Top  references.  Box  29134,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


Kbumw  City  PdiUc  Schools 


WE’LL  PUT  OUR  PUBLIC 
COMMUNICATIONS  DEPARTMENT 
IN  YOUR  HANDS 

The  Kansas  City,  Missouri,  public  school  system  is  seeking  a  manager 
for  its  Public  Communications  Department.  This  person  will  plan  and 
implement  public  relations  programs  for  the  district  and  supervise  the 
department  staff. 

Responsibilities  include  keeping  the  public  informed  of  the  district's 
activities,  coordinating  community  concerns  with  the  goals  of  the  school 
board  and  creating  a  positive  image  for  Kansas  City  Public  Schools. 
Candidates  must  have  a  bachelor's  degree  in  journalism  or  similar  field 
and  experience  in  news  writing,  public  relations  or  community  relations. 
We  offer  wr*  excellent  working  environment,  attractive  vacation,  medical 
and  retirement  programs  and  an  opportunity  for  career  growth.  Salary  is 
in  the  $25,000  range. 

To  apply  send  resume,  qualifying  letter,  work  samples  and  a  brief 
explanation  of  samples,  by  AUGUST  15TH,  1979,  to: 


Mr.  Roger  Wendel,  Personnel  Services 
905  Board  of  Education  Bldg. 


1200  McGee 


■Kansas  City,  MO  64106 


An  Equal  Education  and  Employment  Opportunity 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  EDITORIAL 


EDITORIAL 


EDITORIAL 


YOUNG  PUBLISHER/ 

GENERAL  MANAGER 
Marketing-oriented  in  the  broadest  sense 
(both  sales  and  news),  I  have  the  breadth 
and  depth  of  background  to  advance  to  the 
top  job  at  your  $2  to  $5  million  daily. 
Strong  civic  leader.  Top  references.  Box 
29182,  Editor  &  Publisher. 

ADVERTISING/MARKETING— Street  wise 
and  sure-fire  administrator  with  strong 
track  record  with  mid-size  daily  in  com¬ 
petitive  market  seeks  management  posi¬ 
tion  needing  vigorous  and  energetic 
motivator.  Box  29273,  Editor  &  Publisher. 
Publisher. 


CONTROLLER/TREASURER  seeks  new 
opportunity.  Heavy  experience  in  data 
processing  systems  and  labor  negotiations 
in  medium  newyaaper.  Resume  by  request 
to  Box  29226,  Editor  &  Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CARTOONIST 


YOUNG  editorial  cartoonist  with  no 
awards.  Does  have  enormous  talent,  lively 
wit,  unrelenting  perfectionism,  journalism 
degree.  Will  consider  any  daily.  For  sam¬ 
ples  ana  resume:  Box  296,  Loachapoka  AL 
36865. 


CIRCULATION 


EXPERIENCED  circulation  manager  with 
15  years  experience.  Small,  medium  and 
large  dailies  and  weeklies.  Experienced 
ABC.  TMC  and  voluntary  collect.  Seeking 
managers  position  on  small  to  medium 
sized  publication  or  staff  position  on  large 
paper.  Presently  employed.  Box  28908, 
Editor  &  Publisher. 


MARKETING  DIRECTOR— Twenty  year  pro 
wants  to  relocate.  Carrier  promotion, 
telephone/crew  sales,  direct  mail,  media 
advertising,  TMC,  CIS  and  all  phases  of 
circulation  management.  Can  be  a  boon  to 
any  circulation  director.  Box  29096,  Editor 
&  Publisher. 


A  COMPETENT  MANAGER— Excellent 
newspaper  background  in  circulation  and 
administration,  snirt  sleeve  worker,  people 
oriented,  strong  planning,  promotion 
minded,  good  in  preparing  annual  operat¬ 
ing  budget  and  projecting  income  over  20 
years  experience,  seeking  circulation 
manager  job  or  assistant  in  medium  size 
daily.  James  Ramsdell,  1207  Cave  Springs 
Estates,  St  Charles  MO  63301.  (314) 
447-4967. 


LARGE  METRO  district  manager  with  ex¬ 

cellent  sales/service  record  seeking 
non-city  position.  Zones  5,  8,  9.  Small¬ 

town  production,  web  offset,  TMC  experi¬ 
ence.  BS  in  promotion.  Young,  energetic, 
problem  solver.  Box  29152,  Editor  & 
Publisher. 


30  YEARS  experience  in  highly  coinpeti- 
tive  market  AM,  PM  and  Sunday  plus  TMC. 
Last  6  years  ad  Director.  Available  now. 
Box  29256,  Editor  &  Publisher. 


CAPABLE  CIRCULATOR  with  ABC,  TMC, 
merger  and  start  up  experience  seeks  chal¬ 
lenge.  Good  promoter  and  organizer.  Will¬ 
ing  to  relocate.  References.  Box  29209, 
Editor  &  Publisher. 


EDITORIAL 


ASIA 

Distinguished  foreign  correspondent  and 
China-watcher  seeks  to  return  to  Asia. 
Done  it  all:  Political  news,  human  interest 
and  economics.  Willing  to  work  on  desk  for 
year  or  freelance  (newspapers  unwilling  to 
pay  cable  cost  need  not  apply).  Box  28955, 

Editor  &  Publisher. _ 

VETERAN  foreign  correspondent,  multi¬ 
lingual,  single,  with  in-depth  Stateside 
editorial  experience,  looking  for  corres¬ 
pondency  or  practical  stringership  in 
Western  Europe,  Israel,  Arab  Africa,  or 
South  America.  Available  immediately. 
Resume,  references  on  request.  Box 
29008,  Editor  &  Publisher. 


BRIGHT,  aggressive  reporter-photographer 
'  seeks  move  up  from  small  daily  to  metro- 
'  politan  paper.  BS  in  Journalism.  VDT, 

!  government  and  feature  writing  experi¬ 
ence.  Box  29014,  Editor  &  Publisher. 

14  YEARS  industrial  editing,  7  years 
newspaper  reporting,  2  years  varied  sales. 
Competent,  dependable,  adaptable.  What 
I  do  you  need?  I  need  a  job  and  will  pay 
I  relocation.  Bob  Guibord,  14133  Breakfast. 

!  Bedford  Ml  48239. _ 

j  EXPERIENCED  sports  editor-writer- 
I  columnist  desires  position  with  daily 
newspaper  located  in  Zones  3,  4.  Good  ref¬ 
erences,  clips.  I^out  samples  available 
upon  request.  Box  29007,  Editor  & 
Publisher. 


PRO  WRITER — Ivy  grad  '68,  former 
reporter-rewrite  with  top  East  Coast  paper. 
Past  7  years  as  successful  freelance  in  ad¬ 
vertising,  business,  PR,  features,  etc. 
Seeks  rewarding  new  challenge.  (404) 
872-2137. 


HARDWORKING,  eager  sportswriter  looks 
for  position  in  any  Zone.  3  years  experi¬ 
ence  with  college  daily  covering  both  big- 
time  college  and  pro  teams.  Call  (313) 
996-0848  or  write  J.  Turner,  500  S.  Fifth 
Av,  Ann  Arbor  Ml  48104.  Location  and  sal¬ 
ary  no  obstacle. 


LAWYER-JOURNALIST  now  on  general 
assignment  with  major  news  organization 
seeks  law-oriented  position.  Covering 
courts,  government  agencies  preferred. 
Box  29125,  Editor  &  Publisher. 


EXPERIENCED,  energetic  female  jour¬ 
nalist  recently  graduated  from  prestigious 
Mid-western  university.  Seeks  position  on 
newspaper  or  magazine  doing  anything  or 
everything.  Will  relocate.  Available  imme¬ 
diately.  Box  29119,  Editor  &  Publisher. 


KEEP  IN  TOUCH— Recent  college  grad 
from  major  Southern  institution  seeks  cor¬ 
respondent  position  from  New  Orleans. 
Founding  editor  of  collegiate  weekly,  also 
several  by-lines  in  large  city  daily.  Like  fea¬ 
tures  but  will  cover  anything  form  hard 
news  to  sports.  Box  29124,  Editor  & 
Publisher. 


HAVE  TYPEWRITER,  WILL  TRAVEL— 
Arts/entertainment  and  education  report¬ 
ing  specialties,  also  have  wide  range  of  ex¬ 
perience,  including  feature  writing,  gen¬ 
eral  assignment  reporting,  deskwork. 
Speak  Spanish.  Jon  Krampner,  1405  E. 
Second  St,  Casper  WY  82601,  (307)  265- 
8163. _ 


REPORTER— daily  experience,  covered 
many  areas  including  city  hall,  local  politics, 
police,  labor  and  general  assignment. 
Some  copy  experience.  All  Zones.  Box 
29168,  Editor  &  Publisher. 


WORKAHOLIC  looking  for  someone  to  take 
advantage  of  him.  Recent  college  graduate 
now  worKing  as  part-time  staff  writer  for 
daily.  Looking  for  full-time  job  as  reporter 
for  daily  or  aggressive  weekly.  Skip  Mor¬ 
gan,  8(5i  Kingston  Court,  San  Diego  CA 
92109. 


EXPERIENCED  editor,  writer.  Organiza¬ 

tional  skills,  layout,  photography.  Seeks 
challenge  with  newspaper  committed  to  its 

readers;  good  home  for  family.  Box  29151, 

Editor  &  Publisher. 

I  - 

SPORTS  DESKMAN/WRITER  seeks  new 
challenge,  would  like  to  be  top  man.  10 
I  years  experience,  five  as  sports  editor.  Box 
I  29149,  Editor  &  Publisher. 


"OVERQUALIFIED” 

So  some  have  said.  But  I  believe  there's  a 
good  paper  out  there  that  can  use  a 
healthy,  innovative  pro  with  30  years  of 
metro  desk  and  news  management  exper¬ 
ience.  If  you  agree,  let's  explore  mutual 
goals.  Box  29101,  Editor  &  Publisher. 


FORMER  BUREAU  CHIEF, 

31,  tired  of  posh  editorial  spot,  seeks 
new  supervisory  challenge.  Nuclear 
power,  solar  energy,  utility,  environ¬ 
mental  reporting  a  speciality.  Compe¬ 
tent  auto  tester  and  writer,  author  2 
technical  books.  Layout  and  desk  ex¬ 
perience.  PR  spot  with  utility  company 
or  similar  firm  also  sought.  Minimum 
$18K. 

Box  28980,  Editor  &  Publisher. 


1  STAFFER/STRINGER  available  to  cover 
j  Canada's  political  scene.  SHAW,  3/245 
Wellesley  St  E,  Toronto,  Ont.  M4X  IG8. 


LIFESTYLE,  features  or  Sunday  editor  with 
top  management  potential  (female).  Able 
to  handle  “softer”  side  of  news.  Can 
supervise  assignments  from  start  to  finish, 
and  then  package  them  magnificently. 
Don't  respond  unless  you  want  the  very 
best.  Zones  1,  2,  3,  4.  Box  29279,  Editors 
Publisher. 


SKILLED  JOURNALIST,  many  "firsts", 
strong  writer,  many  articles  the  New  York 
Times,  The  Washington  Post,  seeks  post 
Europe.  Fluent  3  languages,  overseas  ex¬ 
perience.  Box  29280,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 
Experience,  proven  ability,  awards  and 
youth.  Seeking  metro  or  state  capital 
locale.  Box  29281,  Editor  &  Publisher. 


REPORTING  or  writing  chance — any  type, 
any  Zone— sought  by  high  honors  Michigan 
State  J-grad  with  2  years  reporting,  editing 
on  campus  daily.  Box  29282,  Editor  & 
Publisher. 


EDUCATION  WRITER — Young,  perceptive 
reporter  with  top  awards  and  credentials. 
Left  education  writing  job  on  grad  daily 
last  year  for  another  beat  on  one  of  na¬ 
tion’s  best  papers.  Now  seeks  to  return  to 
school  beat  on  quality  publication.  Box 
29283,  Editor  &  Publisher. 


BUSINESS  EDITOR  (presently  employed) 
has  honed  reporting,  editing,  layout,  pro¬ 
duction  and  management  skills  during  15 
years  with  wire  service,  newspapers  and 
business  publications.  Good  at  training 
people.  Goal;  business  editor  for  newspa¬ 
per  or  editor  for  business  publication.  Box 
29271,  Editor  &  Publisher. _ 

CATHOLIC  J-PROF,  did  a  task  at  Oral 
Roberts  University  as  a  Catholic  and  got 
"let  go,"  needs  immediate  position.  Ex¬ 
editor,  top  experience.  Age:  51.  Write: 
Prof.  J.  F.  Foltz,  1438  S.  Newport  St,  Tulsa 
OK  74120. 


RECENT  GRAD  with  English  MA,  writing 
experience,  and  Spanish  seeks  entry  posi¬ 
tion.  (201)  539-6(551. 


REPORTER  with  four  years  wide  experi¬ 
ence  seeks  reporting  or  editorial  writing 
slot.  Solid  government-political  writer. 
J-school  gr^uate.  Wants  to  learn  more. 
Willing  to  relocate.  Box  29260,  Editor  & 
Publisher. 


SPORTS  DESKPERSON — Current  sports 
editor  seeks  position  as  deskperson  in 
sports  department.  Box  29255,  Editor  & 
Publisher. 


EXPERIENCED  EDITOR,  working,  award 
winning  credits  in  print,  broadcast.  Any 
Zone.  Box  29247,  Editor  &  Publisher. 


SEMI-RETIRED  sports  writer  and  ad 
salesman  seeks  freelance  tie  with  periodi¬ 
cal  sports  publication.  Box  29242,  Editor 
&  Publisher.  _ 


EDITOR  I  AL  WR  ITER— Moderate/conser¬ 
vative  seeks  niche  with  publisher  who  likes 
bold,  colorful  editorials.  Can  produce 
well-balanced  mix  of  national/state  issues, 
with  heavy  emphasis  on  local  commentary 
and  community  dialogue.  12  years  solid 
news  background.  Currently  a  Capitol  Hill 
press  secretary  who'd  like  to  get  back  to 
the  business  of  putting  out  a  tough- 
minded,  resourceful,  respected  opinion 
page.  Box  29234,  Editor  &  Publisher. 


REPORTER — Recent  grad,  currently  work¬ 
ing  part-time  for  mid-sized  daily,  seeks  full 
time  position  on  small  or  medium  daily. 
Excellent  clips  and  references.  Prefer 
Zones  1,  2,  but  will  consider  all  offers.  Jim 
McGrath,  9  Faculty  Clircle,  Lake  Forest  IL 
60045.  (312)  295-5146. 


PHOTOJOURNAUSM 


.PHOTOJOURNALIST — After  7  years  "on 
the  streets”  in  New  York  City  as  a  free¬ 
lance  photojournalist,  with  excellent  edito¬ 
rial  and  photographic  skills,  inflation  has 
won  and  it’s  time  to  look  for  a  good  staff 
position  with  the  dailies  or  a  wire  service.  I 
would  consider  relocating  to  Zones  1,  2,  3, 
8, 9  or  an  overseas  assignment,  if  the  offer 
is  right.  I’m  32  and  supporting  a  family  of 
5,  so  please,  no  $175  a  week  offers,  thank 
you.  Respond  to  Box  29009,  Editor  & 
Publisher. _ 


STAFF  PHOTOGRAPHER  for  state  news¬ 
paper  seeks  chance  to  produce  more  than 
3xl0s:  BA  and  MA;  editing  experience. 
Box  29139,  Editor  &  Publisher. _ 


READ  no  further  if  happy  with  mediocre 
picture  coverage.  Creative,  sharp-eyed 
photographer,  8  years  experience  with 
daily/weekly/wire  service,  chief  photog¬ 
rapher  with  Zone  6  daily  seeks  staff  posi¬ 
tion  on  picture-conscious  publication  in 
Zone  5.  Will  provide  shots  with  stopping 
power,  impact  and  meaning.  Clips  and 
portfolio.  Box  29263,  Editor  &  Publisher. 


ENTERPRISING/Talented/Dedicated  pho¬ 
tojournalist  seeks  staff  post  on  photo¬ 
conscious  doily  NOW.  Timothy  Mclndoo, 
1640  N.  4th  St,  Sheboygan  Wl  53081. 


CREATIVE,  hard-working  photographer/ 
reporter  seeking  entry  position  on  daily  or 
weekly.  Have  camera,  will  go  anywhere. 
For  resume  and  portfolio  write  C.  Goebel, 
3407  Paiute,  Scottsdale  AZ  85251. 


PUBLIC  RELATIONS 


EXPERIENCED  EDITOR  of  a  Southwest 
daily  wants  a  public  relations  or  a  public 
information  position,  prefers  Southwest, 
Midwest  or  Colorado.  Box  29114,  Editor  & 
Publisher. 


WRITER/PHOTOGRAPHER  skilled  in  lay¬ 
out,  design,  production.  Experience  in 
business  communications  and  public  rela¬ 
tions  for  profit  and  non-profit  organiza¬ 
tions.  ^if-starter— meets  deadlines.  Box 
29267,  Editor  &  Publisher. _ 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Should  reporters  act  as  official  scorers? 


By  John  Consoli 

“We  do  not  allow  our  staffers  to  keep 
the  official  score  at  any  event,  because 
we  don’t  want  our  reporters  making 
news,  just  reporting  it,”  Philadelphia 
Inquirer  executive  sports  editor  Jay 
Searcy  told  E&P  on  July  10. 

Just  three  days  later,  a  sportswriter  for 
the  Los  Angeles  Herald  Examiner  be¬ 
came  very  much  a  part  of  the  news  after 
he  made  a  controversial  ruling  as  official 
scorer  in  a  game  being  aired  nationwide 
by  ABC-tv. 

It  was  the  second  time  this  major 
league  baseball  season  that  a  ruling  made 
by  a  newspaper  sportswriter,  acting  as 
official  scorer,  created  a  major  con¬ 
troversy. 

This  latest  incident  involved  veteran 
Herald  Examiner  sportswriter  Dick  Mil¬ 
ler,  who,  in  the  eighth  inning  of  a  game 
between  the  New  York  Yankees  and  the 
California  Angels,  kept  California 
pitcher  Nolan  Ryan’s  no-hitter  going  by 
scoring  what  appeared  to  be  a  hit,  an 
error. 

The  Yankees’  Reggie  Jackson  singled 
cleanly  in  the  ninth  inning  and  Ryan 
finished  with  a  one-hitter,  but  the  con¬ 
troversy  created  by  Miller’s  ruling  con¬ 
tinued  after  the  game. 

Ryan  himself  said  he  was  glad  he 
didn’t  pitch  a  no  hitter  because  of  the 
play  in  the  eighth.  “I  don’t  want  to  pitch 
a  tainted  no-hitter,”  he  told  reporters 
after  the  game. 

On  the  controversial  play,  Yankee  Jim 
Spencer  lined  a  shot  to  shallow  center 
field.  The  Angels’  centerfielder  Rick  Mil¬ 
ler  (no  relation  to  the  sportswriter)  ran  a 
long  way  and  lunged  for  the  ball  as  it 
bounced  just  in  front  of  him  and  hit  his 
glove. 

Miller  called  it  an  error  and  the  turmoil 
began. 

Angels’  executive  vicepresident  Buz- 
zie  Bavasi  even  went  to  the  press  box 
from  his  private  box  to  tell  Miller  the  call 
was  an  “embarrasment.”  Bavasi  was 
concerned  that  on  national  tv,  it  would 
appear  as  though  the  home  team  was  get¬ 
ting  favored  treatment. 

Herald  Examiner  sports  editor  Allan 
Malamud  has  not  changed  his  policy  of 
permitting  his  baseball  writers  to  act  as 
official  scorers.  According  to  one  Herald 
Examiner  sports  staffer  Malamud  also 
criticized  Bavasi  for  belittling  sports¬ 
writer  Miller  in  the  press  box  following 
the  controversial  call. 

“He  was  not  necessarily  defending 
Miller’s  ruling,  but  his  right  to  make  it 
without  being  belittled  by  Bavasi,”  a 
sports  staffer  said. 

Miller  said,  “the  first  hit  in  a  game  of 
this  nature  has  to  be  a  completely  clean 
hit.”  He  was  also  reported  by  those  in 
the  press  box  to  have  said,  “that  was 
more  a  hit  than  an  error,  it  was  probably 
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95%  a  hit,  but  I  won’t  change  it  unless 
there’s  another  hit.  To  me,  it’s  really  got 
to  be  a  clean  hit  on  the  first  one  and 
(Rick)  Miller  got  his  glove  on  it.” 

Sportswriter  Miller  did  not  change  his 
ruling  even  though  Jackson  later  got  the 
hit  off  Ryan. 

The  incident  in  Los  Angeles  followed  a 
similar  one  in  Pittsburgh  several  weeks 
ago.  In  that  game,  a  Pittsburgh  sports¬ 
writer  ruled  a  play  a  hit  instead  of  an 
error  and  cost  a  Pittsburgh  Pirates 
pitcher  a  no-hitter.  The  pitcher  protested 
after  the  game  and  both  Pittsburgh 
newspapers  have  vowed  not  to  permit 
their  sportswriters  to  act  as  official  scor¬ 
ers.  The  Pittsburgh  Post  Gazette  did  so 
immediately  and  the  Pittsburgh  Press 
will  wait  until  the  end  of  the  season. 

E&P  is  in  the  middle  of  a  poll  of  sports 
editors  to  see  how  they  feel  about  per¬ 
mitting  their  sportswriters  to  serve  as  of¬ 
ficial  scorers.  The  poll  began  after  the 
incident  in  Pittsburgh,  but  prior  to  the 
more  recent  controversy  in  Los  Angeles. 

Of  the  15  sports  editors  responding 
thus  far  (in  addition  to  the  two  Pittsburgh 
newspapers  previously  mentioned)  only 
three  said  they  permit  their  sportswriters 
to  serve  as  official  scorers.  A  fourth  said 
he  is  permitting  it  only  this  year  to  allow 
the  sportswriter  to  fulfill  a  prior  com¬ 
mitment. 

E«&,P  will  report  fully  on  the  survey  in 
its  July  28  edition. 


Targeted  ad  space 
sold  by  Chi  Tribune 

Advertisers  looking  for  a  way  to  reach 
the  upscale  demographic  segment  of  the 
Chicago  market  will  have  a  new  oppor¬ 
tunity  with  the  Chicago  Tribune 
Magazine. 

The  Tribune  Magazine,  starting  Sun¬ 
day,  September  9,  will  accept  advertising 
pages  for  a  targeted  market  audience  in 
the  city  and  suburbs.  These  pages  will 
appear  in  263,000  issues  of  the  magazine. 

“The  editorial  content  of  the  Chicago 
Tribune  Magazine  will  not  change  from 
area  to  area,”  said  George  Van  Wagner, 
advertising  director  for  the  Tribune. 
“The  difference  will  be  the  addition,  at 
least  twice  a  month,  of  a  minimum  of 
eight  more  pages  of  advertising,  placed 
in  signature  positions  throughout  the 
magazine.  These  ad  pages  will  be  di¬ 
rected  at  a  high  end  demographic  group 
with  special  consumer  characteristics. 
The  Tribune  Magazine  has  always  been 
an  effective  advertising  medium,  but 
we’ve  never  before  had  the  opportunity 
to  pinpoint  a  special  market  segment.” 

Previously,  advertisers  could  target 
their  messages  only  through  inserts  or 
zoned  editions  of  the  paper. 


HIT  OR  ERROR?— Rick  Miller,  Califor¬ 
nia  Angels'  center  fielder  makes  a  dive 
for  low  liner  in  eighth  inning.  Official 
scorer  called  it  an  error  thus  saving 

Nolan  Ryan's  no-hitter  at  this  point. 

Phoenix  Newspapers 
in  CATV  venture 

Phoenix  Newspapers,  Inc.  has  agreed 
in  principle  to  participate  with  CATV 
services  within  Maricopa  County,  Dar- 
row  Tully,  associate  publisher  and  gen¬ 
eral  manager,  said. 

Camelback  Cablevision,  a  subsidiary 
of  Storer  Broadcasting  Company,  filed 
an  application  with  the  City  of  Phoenix 
on  June  22  and  plans  to  file  other  applica¬ 
tions  in  incorporated  areas  of  the  coun¬ 
try. 

Tully  said  the  Arizona  Republic  and 
Phoenix  Gazette  entered  the  agreement 
as  an  investment  in  the  future  of  the 
communications  in  the  Valley. 

“Our  agreement  reserves  three  chan¬ 
nels  for  dissemination  of  news,  advertis¬ 
ing  and  documentary  specials.  We  think 
of  our  involvement  as  the  nucleus  of  an 
electronic  newspaper,”  Tully  said. 

Storer  Broadcasting  owns  and  oper¬ 
ates  seven  major-market  commercial 
television  stations  in  the  United  States. 
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Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
24  Yaart  Notion-WicU  Partonal  Sarvica 


EDITOR  &  PUBLISHER  for  July  21,  1979 


Newspapers  sell  best 
le  VaeallsBland.  1.8.11. 


In  summer,  New  England  shows  her  wares, 
and  vacationers  from  everywhere  buy  and  buy 

Sunny  beaches,  cool  lakes,  historic  towns  and  villages — peace  and 
quiet,  sports  and  excitement,  places  to  go  and  things  to  do — New 
England  offers  something  for  everyone  when  it  comes  to  vacations. 
That's  why  summer  is  the  busiest  time  for  thousands  who  make  their 
living  from  one  of  New  England's  biggest  industries,  tourism.  In  many  a 
popular  vacation  spot,  residents  work  day  and  night  all  summer  long, 
just  keeping  visitors  fed,  lodged,  amused  and  mobile. 

New  England’s  hard-working  hosts  are  the  people  who  spend  8% 
more  per  household  on  food,  and  $561  more  in  retail  stores  than  the 
national  average.  They  read  more  newspapers,  too.  New  England 
household  coverage  exceeds  the  U.S.  average  by  far.  It  pays  to  sell  the 
people  who  sell  vacationers,  and  newspapers  do  it  best. 


*1979  E&P  Market  Guide  Eat. 


Advertising  gets  results  in  these  ieading  New  Engiand  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 

Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


All  day,  all  night,  the  activity 
and  action  center  of  the  West: 

The  Alei/v  Denver 

As  Denver  grows,  so  grows  the  Rocky  Mountain  News. 
In  advertising.  In  circulation.  In  reader  preference. 

According  to  Media  Records,  January  through  March, 
1979,  the  News  has  widened  the  lead  over  the  Post  in  all 
major  categories:  Retail  Daily  from  51 .3%  of  the  field  last 
year  to  53.6%;  Classified  Daily  from  57.2%  to  59.2%; 
General  Daily  from  41 .1%  to  42.2%;  and  Total 
Advertising  Daily  from  53.0%  to  55.1%. 

In  circulation,  reflected  by  six-month  Publisher’s 
Statements  ending  March  31, 1979,  the  News 


strengthened  the  City  Zone  lead  over  the  Post  Daily  to 
more  than  9500  copies  and  in  the  SMSA  by  more  than 
1400  copies  daily. 

And,  of  course,  Belden  CMS-’78  told  us  officially  what 
many  have  long  believed:  Denver’s  a  morning  News 
town.  Based  on  the  Denver-Boulder  SMSA,  the 
weekday  News  has  47%  readership  of  adults  1 8  years  of 
age  and  older  while  the  Post  has  only  36%. 

r 

Remarkable  Performance,  Market  and  Newspaper. 

Denver 

Rocky  Mountain 
News 

A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &.  Kelly-Smith 
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